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Have you seen our booklet, “COLOMBIA, THE LAND OF Corret 
It's delightfully sllustvated 0 the asking 


Careful cultivation ... Constant experimentation 


Assure perfect quality the year ‘round 


NATIONAL FEDERATION 
OF COFFEE GROWERS OF COLOMBIA 


Member of Pan American Coffee Bureau 
120 WALL STREET * NEW YORK 5, N. Y. 
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cut down on all twee! 


Auto-Chec k 


Extreme, consistent accuracy of the Bar-Nun 


Net Weigher stops costly overweights. For example, one 
pound discharges of ground coffee are weighed within a guar 
anteed variation of 1/32 ounce, plus or minus 
This 


that operate Bar-Nuns have shown that the average vari 


maximum 
is the maximum; careful production checks by plants 


ation 1s even less. With this extreme accuracy, there's no 


need to set a Bar-Nun a fraction of an ounce overweight 
dangerous underweights can't occur, Depending on your 
volume, Bar-Nun precision will save you hundreds of thou 


sands of dollars every year, in coffee alone 


Bar-Nun dependability and case of operation cut down on 


packaging time and labor, too. In many coffee plants, both 


large and small, the Bar-Nun has paid for itself through these 


usually within the first year of operation 


Bar-Nun 


( ombined 


Users, like the ones quoted here, confirm these 


SaVINYS 


Take a tip from experienced Bar-Nun users, Savings in 


coffee and production time will increase your profits, too 


Bar-Nun “Auto-Check’ Net Weighers 


of models to weigh from 1 


are made in a range 


4 Ounce up to 5 pounds of ground 


or whole bean coffee Ask for full details and quotation on 


C heck 1} 


the model that mects your specific requirements 


W rite today! 


on Bar-Nun savings wou 


BAR-NUN“Auto-Check” Weighers 


for 


us 


fo use 
We 


packages 


However 


able 


to 


Before installing your Bar-Nun Weigher 


weigh oll 


it was necessory 


two machines in weighing our range of 


two girls busy on 


our packages on one 


great savings in lober and moterial 


in 


the weight of our packages that we feel is exce 
for a fact that we have saved a considerabie sum 
has been in operation 


f 


Engineers and Manufacturers Since 1872 
GUMP RAY-NOX COFFEE ROASTERS + GUMP COFFEE GRANULIZERS + IDEAL GREEN COFFEE CLEANERS 

BAR-NUN “‘AUTO-CHECK” NET WEIGHERS + BAR-NUN BAG FEEDERS, OPENERS AND WEIGHERS 
DRAVER COFFEE BLENDING SYSTEMS + ELEVATORS AND CONVEYORS + EDTBAUER-DUPLEX NET WEIGHERS 


Since putting our Bar-Nun into operation we have 


in 


weighing a one 
since using the No. 25 Bar-Nun we have been 
machine with 


had a uniformity 
We know 
the few months 


llent 
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aw MORE THAN EVER ISTHE TIME TO 


My wt 
SAVE 


WITH 


PORTUGUESE 
WEST AFRICANS 


OLA 


CABO VERDE+S.TOME+7/MOR 


THEYARE SWEETAND THEY WILL 

— ~ BRING DOWN THE COST OF YOUR 
BLENDS 
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Busy people look forward to a regular coffee 
break ... but their satisfaction depends on the Today no coffee container 
in the world can offer you 


flavor in the cup. To protect the fresh, delicate 
hetter flavor protection 
goodness of the coffee you roast, you can rely than the vacuum pacl 


completely on the familiar vacuum can—in- 


can, Originated by Canco 


vented by Canco. 
York * Chicago + San Francisco 


SD American Can Company New 


2 
OMCC MaKCS 1¢@ Drea 


MEMBER OF 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 
BRAZIL AND COLOMBIA 


By the 


AMERICAN COFFEE CORPORATION 


THE WORLD'S BEST MILD COFFEES 


FOR YOUR BEST BLENDS USE 


THE BEST MILD COFFEES IN 
THE WORLD WHICH ARE 
| 


COSTA RICA - CUBA - 
DOMINICAN REPUBLIC - 
ECUADOR - EL SALVADOR - 
GUATEMALA HAITI - 
HONDURAS + MEXICO + NICARAGUA - 

PANAMA - PERU - 
_ PUERTO RICO - VENEZUELA 

LA. 


ADDRESS: FEDECAME + B0X 739 + SAM SALVADOR, EL SALVADOR, C.A. 
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NOW! A COFFEE RECIPE BOOK THAT’S ALL YOURS 


PLACE FOR 
YOUR NAME 


@ 32 pages @ Full color illustrations 
@ Many erotic recipes @ Expert brewing instructions 


Offered to millions at 25¢ per copy— 
offered to you at 10¢—in any quantity 


—— NEW, helpful and beautiful! “Fun With It is exciting, colorful, helpful — packed with the 
Coffee” is being offered to more than 45- world’s finest coffee recipes and serving sugges- 
million readers of national magazines — month tions — 32 pages full of coffee information. 
after month in full-color, coupon advertising — If you have not received your free sample copy, 
at 25¢ a copy! order one today from the Coffee Bureau, then order 
The Coffee Bureau is making it available to you the quantity you’ll need. Whether you mail them 
at the below-cost price of 10¢ each — with adequate free, use them as self-liquidators or over-the- 
room for your brand imprint, a lasting reminder counter give-aways is up to you. Orders will be 
in your customers’ kitchens. filled in the order received. 


Pan-American Coffee Bureau 
120 Wall Street, New York 5, N. Y. 
BRAZIL * COLOMBIA Costa RICA CUBA DOMINICAN REPUBLIC 
ECUADOR * EL SALVADOR * GUATEMALA * HONDURAS *¢ MEXICO * VENEZUELA 
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as it looks 1\Ge tinental’s new 


LAMOFOIL BAGS 


A gleaming Lamofoil package is like a beacon on the retail | 
shelf, It catches the customer's eye, says your coffee is “fresh” Aomambur: 
fresh as the instant it was roasted. No wonder so many coffee —— 


we also convert and print 


roasters are investigating this new way to package coffee! = 

Lamofoil bags have been called “flexible cans”. They're =| ~FLAVO-TAINER 
reverse printed acetate laminated to foil, and their special re 
construction protects coffee from flavor-stealing oxygen. A steel COFFEE BAGS 
tie makes it easy to pac k and close the bag- permits reclosing 
each time the coffee is used. 

To perk up sales, let Shellmar-Betner create a Lamofoil 1. av 
FOIL PAPER 

j 


CONTINENTAL E CAN COMPANY 


SHELLMAR- BETNER DIVISION 


QUALITY PRINTERS AND CONVERTERS OF FLEXIBLE PACKAGING MATERIALS 


coffee bag for you, Call us soon 


| 
\ 
\ 
\ 
ee stayS a resh 
\ 
| 
é ( FFEE & TEA INDUSTRIES 1 The Flav f i 


YOURS for the asking 


The booklets listed below contain sf 


'zed, detatled im} ) tariok 


Merely fill out the coupon and mail 


An illustrated folder describes a new N D U S T R | E S 

coffee roaster, B. F. Gump Co.'s Ray-Nox 

The folder tells about the method of roast and The Flavor Field ; 

ing sed in the Ray-Nox Roaster, and 


other features of operation and construction 
including recording thermometers and con 
trols B. F. Gump Co., 1325 S. Cicer 
Avenue, ¢ hicago 50, Ill 


79th Year JULY 1956 Vol. 79, No, 7 
2 AUTOMATIC BAGGER Iced coffee drive in high gear 9 Can chemistry measure tea quality? $7 
This illustrated folder describes a flat bag Roasters, PACB, media Attempts to find laboratory 
filling and sealing machine which is fully report great activity yardsticks have failed so far 
automatic The filling and sealing are 
Tea displays win Canadian prizes 19 


both done by the single machine. Glue o1 


heat sealing can be used, or a combination PCCA 25th anniversary convention 10 
IMA’ » « 
f both. It is suggested especially for pack “More promotion, not world FEMA's 1956 convention 49 
ging coffee for glass coffee-makers. Ulbec: pact, is coffee’s answer” Conclave hears of fight - 
In 184 State Highway #17, Param to end vanilla bean “slump 
“Coffee Vending Futurama 15 ASTA elects Bernard lones 


MacMillan 
convention defies Skytop 
weather with high enthusiasm 


King Coffee stages own 
exposition of machines 


3—movern PILLING MACHINES a 
; Roasting plant “brain I New can research center 5 
This illustrated, four-page folder de N Sew / 

scribes various kinds of filling machines whee cofee set-up 

developed for today’s packaging require 


is highly “automated” 


ments. Among the machines are universal ; 
fillers, automatic augar feeds, automatic de Designing spray dryers for instants i9 Departments : 
plex units, automatic tight wrappers and Second of Dr. Heyman's 
others. Stokes and Smith Co., 4900 Sum | series on world’s solubles Trade Roast—Cartoon I! 
merdale Ave., Philadelphia 24 ( { , 7 
rops and countries 2 
FEDECAME call for pact lauded 21 
Marketing 23 
| NCA raps USDA statement 21) Dear sir 26 
4 —sampLe TESTING 
i | Solubles 28 
Sample testing equipment for coffee and | “Do it yourself” club program 2 
tea companies is described in a four-page | Coffee movements 40 
) Covered are si roast “ 
illustrated folder overed are sample roa | New: 24 1 
ers, testing tables, grinders, sieves, kettl 
yuthits, cuspidors, et Among the illus — ; Tea movements 40 
trations 1s that of a typical coffee testing | Tea’s 1956 Midyear Meeting 32 Page eee 43 
room. Jabez Burns & Sons, Inc., 11th Ave | Bold new iced tea campaign, deo bd 
nue at 43rd St., New York 36, N. Y | automatic teamaker presented News from key cities 59-635 


Publisher, E. F. Simmons: Editor, Bernard Sachs: Advertising Manager, Be 


5 COFFEE | Kir jot Busines Manaaer, t Redn rculation Manager Patter 
Coffee’ is the tithe of a new 58 pag | 

booklet. It has a brief history of coffe } Sepre tat New Orleans W. McKke bi ’ + California Mark M 

discusses kinds and sources, has charts on | Hy 503 ste Ave yk and 4 Mexico City +4 srahame Apartad 


ments on the increasing impact of solubl 
studies in detail each of the important 
mand and supply factors, and explains what 
planters, dealers and roasters she uld know Subscription: $4.00 per year, i, S. Ax $4.50, Canada; $5.00, Foreign. 
about futures tra ling, with actual examples | Pp iblished monthly Copyr wT 1956 by The Sr eM Py | ~ ¢ 

Merrill Lynch, Pierce, Fenner & Beane, 70 : 
Pine St.. New York City 


Praca Maua, 29-s/2 
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What do these 


Whether you are following a voluntary ‘good neigh- 
bor’ policy or complying with municipal regulations on air pollu- 
tion, BURNS equipment is the effective and economical answer 
to chaff and smoke elimination. 

Chatt collectors on cooler and stoner fan outlets do a 
top job of ‘‘policing’’ loose chaff — if they are compact, high- 
efficiency BURNS Keenan Collectors. And they permit use of chaff 
removal systems for drawing chaff to one central disposal point — 
in a BURNS Smokeless Incinerator. 

And when it comes to smoke elimination, there 
is nothing as economical and effective to operate as a BURNS 
Smokeless Thermalo! 


Chatt and smoke elimination Are Good Public 
Relations and collectively, your customers comprise that all- 
important group — THE PUBLIC. 


0 ( AND sons, ino. 


lith Avenue and 43rd Street 
New York 36, N.Y. 


have to do with 


your customer? 
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As summer season hits country. . . 


As temperatures edged into the 90's with the onset of 
summer, the coffee industry's first large scale drive for iced 
coffee in many years moved into high gear 

Response by roasters to “Cool otf with Coffee’ 
aterial offered by the Pan-American Coffee 
material had to be 


point ot 
sale Bureau 
went far beyond expectations. Some 
reordered three times to meet demand. 

In addition, a powerful iced coffee merchandising tide 
was reported by the magazines in which PACB color ad 
vertisements spearheaded the drive 

The Saturday Evening Post, for example, reported that 
25,000 food stores in all parts of the country are taking 
part in its “Cool off with Coffee 

PACB said 100,000 of its display pieces had been ordered 


promotion 


by roasters 

More than 30,000 coffee mobiles, the key piece, 
have been sent out, and an equal number of shelf talkers, 
each with 100 recipes. Over 40,000 window posters — this 
one for restaurants as well as food stores—were ordered 

In addition, 1,000 newspaper mats, which will remind 
millions of people of iced cotfee, were shipped to roasters 

Betore July, roasters had purchased about 25. sets of 
TV material for iced coffee spots to be used by the roasters 
on their own TV programs or on specially pure hased time 

Among the roasters ordering the PACB material were toy 
food store chains 

The magazines carrying the PACB iced coffee advertising, 
with a total circulation of over 45,000,000 are helping to 


put the iced cottee drive over 
Lhe Saturday Evening Post developed an in-store display 
kit on iced coffee, with this material: 12 by 4 inch shelt 


oF by 28 


talkers; a 27 by 54 inch over-the-wire banner; a 


inch poster; 12 pennants; 2 idvertising mats; and a mer 


chandising idea sheet 
The kits feature the basic theme plus the products of the 
participating advertisers 
Betty Crocker Cake Mixes, Nescafe Instant Coffee, Ver 


nell's Real Butter Mints, Borden's Rich Roast Instant Coffee 


Borden's Instant Coffee, Instant Maxwell House Cotte 
Regular Maxwell House Coffee, American Can Vacuum 
Packed Containers, Dixie Cream Donuts, Pearson Pharma 
ceutical IGA Sunny Morn Coffee and Sunshine Hydrox 


While it was originally estimated that some 10,000 retail 


outlet would request display materials for this summer 
25 000 


long promotion made by over store 


sts were 


One roaster, SEP reported bought 50,000 shelf talkers 

go into hts iscs 

Iced coffee was made part of its “Pack-a-Picnic’ pr 
motion by Loo# magazine, in which 18,000 grocery outlet 


ire irtic Ipating 


Each of Look’s 10,200 ‘Pack-a-Picnic’ kits includes two 
posters promoting iced cottee time and iced coffee with 
ream; and a jumbo iced coffee streamer. In addition, 5,000 
of the streamers were produ ed for retail outlets unable 


fo use com} lete kits 


iced coffee drive moves into high gear 


Albert Ehlers, inc 
is using this special 
coffee bag 
Arkell & 


summer 


iced 
made by 

Smiths, for 
promotion Frost 
and icicle effect is 
on snow-white back 
ground. Package 
tells how to 
iced 


also 


make coffee 


Pack 
newspaper ad mats are on iced cottes 
Iced cottee distributed via the 


paper ad mat service of the Advertisers Exchange 


promotion 


Three recipe columns in the 


recipes were also news 


to which 


2.500 retail food stores subscribe 


The Bell Ringer published by the Ladzes’ Home 
Journal, features iced coffee this month including 
cotfee mats The Bell Ringer” goes to operators who own 
or control more than 145,000. stores, and 1s the official 


idvertising counsel of NARGUS, the country’s largest retail 
yrocery association 


This Week 


cottee promotion 


rising manayers 
local and 


mats ind con 


tlerted its 35 newspaper adv 
to the iced suggested they yet 
them with 


Advance copies of 


regional tie-ins, and provided 


tinuing news of the promotion 


Week, with the PACB ad, went to 200 key grocery exe 
utives, along with mats and background information 

Parade magazine sent flagged advance opies of it 
with the PACB ad to 52 newspaper ad manager ilong with 
mats sheets and an outline of the iced coffee program 

Nestle said at Was launching an extensi ill media 
impaign for iced coffee this summer The company said 
similar Campaign last year yumped Nescat ile in 
i test in one of the biy city markets, against a Troy of 3% in 
other instant coffees and in ground coffee 

As an experiment Albert Ehlers, In Brooklyn, N.Y 
r shipy ny a special iced coffee bay into its retail outlet 
for a 45-day period, from June Ist to July 15th 

This period the company fe | ves hot weather cover 
ive tor the highly scasonal container, with minimum risk of 
shelf lite into the cold weath 

Ehlers ts also using PACB's iced coffee mobil n big 
supermarkets, along with other Bureau iced coffee mater il 
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Looking at 


convention are (left) newly elected PCCA President Gene Heath- 
Center: 


cote and retiring President Ernie Shaw. 


more promotion, not international pact, 
is coffee answer, PCCA convention is told 


It could be said that the 25th anniversary convention 
of the Pacific Coast Coffee 
most colorful, pleasurable, interesting and, of course, 
profitable held at Pebble Beach for some time 

Though the sun only peaked through the fog for a 


Association was one of the 


flecting moment or two, and by its absence suggested to 
from Alaska, 


it did not dampen the spirits of the coffee men and their 


the boys on the golf course a down draft 


friends 
Old 
perfectly the spirit of the 24th anniversary and the atmo 


} 
sphere of the West as it was in the old days 


Timers’ Night was an Inspiration, and interpreted 


Another noteworthy aspect of the convention was the 
Manuel 
Federation of 


list of They included 
Mejia, general manager of the National 
Coffee Growers of Colombia; Manuel Meza Ayan, of 
PFEDECAME the Catetalera De America 
Isracl, president of the New York Coffee 
and Sugar Exchange; Arthur Ransohoff, chairman of the 
National Coffee Association, Fred ¢ 
the New York City Coffee Association: 
Andres Uribe, United States representative of the Na 
C offec Colombia 


most outstanding 


distinguishe d uests 


Federacion 


Leon 


Byers, pre sident of 


Green and 


tronal Federation of Growers of 


Probably one of the contributions 


to the serious side of the convention was made by John 
Fo McKiernan, NCA president, who emphas:zed the cot 


fee industry's solid) opposition to our government's 


participation in an international coffee agreement, and 


who offered as a solution to coffee surplus an intensified 
campaign of coffee promotion to offset a decline in coftec 


drinking since 1940 International agreements tor con 
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Douglas Wood's caricatures at the 25th anniversary 


Exchanging ideas 


By MARK M. HALL, San Francisco Representative 
Coffee & Tea Industries 


on familiar faces are Weldon Emigh, Peter Folger, Harold Gavigan, 
Oswald Granicher and N. V. Montane. Right: In the role of art 
critics are Harry Maxwell and Oswald Granicher. 


trols could only lead in the end to disillusionment 

Retiring PCCA President Ernie Shaw 
by Gene Heathcote, and Ed Manning, Jr., stepped into 
the vice presidency. Newly elected directors of the 
roast division are Ernie Shaw, James De Armond, Man 
nie Rosen, Morris Buckingham, Charles Nonemacher and 
Henry Schmidt. Named directors of the green division 
are Weldon Emigh, Wilbur Hughes, Tom Duff, Bill 
Lynch, Victor Cain and Bob Quinlan 

Ernie Shaw opened the meeting with greetings to 
guests and the reading of telegrams by those who could 


Was succeeded 


not be present. He reviewed the reasons which brought 
the roasters and the green coffee men together in the 
founding of the Pacific Coast Coffee Association back in 
1932 

He touched 
obtain more satisfactory shipping rates, its efforts to re 


on the association's work in trying to 


from the business of roasting 


move the 
coffee, and its great part in the successful NCA conven 


kovernment 


tion last October 

In concluding, he paid tributes to all those who had 
so ably helped him during his administration, to former 
vice president Gene Heathcote, the board of directors, 
and to the very able PCCA secretary and treasurer, Mar 
garet Rauchle 

Next Ernie Shaw 
gional directors, including Earl Lingle, to give their 


called on Gene Heathcote and re 


reports Important uests were introduced 


Andres Uribe Coast Cottec 
Association a large silver bowl as a token from Colom 


Mr. Uribe said, “We cannot for 


presented to the Pacify 


bia’s coffee growers 


Fe TEA N J 


. 
10 


Pac 


silver an 


get the warm welcome we received from the 


( Ooast ( offee 


niversary five years ago 


Association when we had our 


Jack Evans, who is consultant to the Pan-American 
Coffee Bureau, outlined the progress made by cottce 
during the first four months of 1956, He said that there 
had been an increase of about lV, of 1% over the same 
period in 1955, but that this was 20% below the pur 
chases for a like period in 1953 

He brought out the fact that 259% of the consumers 
considered high users of coffee bought an average of 32 
pounds per year, while 5° to 6 bought only 4.2 


pounds. The size of the household was not a factor in 
these figures. 

As to soluble coffee, in 1951 it accounted for 8.70 
of the coffee sold, and in 1955 for 21% 

In 1946, the per capita consumption of cotfee was 16 
pounds, Mr. Evans recalled. In 1955, it was 12.9 pounds, 
ora drop of 200 he pointed out 

Mr. Evans said that the Pan-American Cotfee Bureau 
was not only concerned with American public opinion, 
but with proper relations with the producing countries. 
Prices in 1930 were so low as to destroy the means of 
production. The problem was how to reduce the boom 
and bust cycle, he emphasized. 

As to the future, Mr. Evans 


crease in population in the United States, which would 


saw a tremendous in 


mean a sizable increase in consumption He also felt 
that coffee would sell for less than a dollar a pound 
Pan-American 


Charles G. Lindsay, manager of the 


| 


By DOUGLAS WOOD 


P.CCA. 


19506 


Gene: "Congratulations, Ernie, on a job well done!’ 
Ernie: Thanks, Gene. It's all yours now.” 


if 756 


Cotfee Bureau, outlined the advertising and promotion 
said was to help 


directed at th 


plans of the Bureau Their job he 


people rediscover cottee Promotion ts 


housewite, for she ts the one who decides on the home 


Considerable magazine color is being 


menu Spe ec om 


given Such 
One for the Road” have been very successtul tn stim 


lating public interest, he stated 


to iced-cottee advertising Bureau tdeas as 


Eugene G. Laughery, president of the Cottee Brewing 


Institute, Inc., outlined some of the research work being 


done in cottee. They have made studies of water, roasting 
and aroma. Projects are underway in 19 different univer 
sities 

On behalf of the Pan-American Cottee Bureau, Mr 


presented to PCCA a beautiful silver plaque, symbolic of the 


Evans 


silver anniversary. On the plaque was inscribed “in recog 
nition of 25 years ot distinguished service to coffee 

Mr. McKiernan offered some concrete recommendations to 
the producing countries: “Closer cooperation and greater 
efforts by the United States and the producing nations in 
agronomical research and farm mechanization; greater ex 
ploitation of the higher yielding varieties of cotfee trees 
thus using half the acreage to obtain the same crop, the use 
of acreave thus conserved tor the planting of other crops 
increased technical assistance, where practical, under the 


Point 4 Program 


“The United States has no import tax on cotfee— pro 
ducers should be encouraged to get other consuming nations 
to follow our example; improved and enlarged crop report 
ing services in all coffee producing areas: intensification by 
the producing countries of their sales efforts in Europe, ay 
celeration of promotional activities by producing nations 1 
consumption areas as Asia Africa, and in 
creased Latin America itself; a 
tensified promotion program by the producing nations in 
the United States, which now imports 66.86 of all Latin 
American cottee, own the 


United States industry's campaign—to 


such low and 


sales work in vreatly 


and an intensification of our 
make new and old 
consumers more coffee-concious, to he Ip us to Compete mot 


successfully in a more competitive market 


Calcutta pool 


Phe Calcutta pool and sweepstakes meet was he ld Tuesda 
Bidding, 
Was spirited Boosting the sales of teams were such auction 
cers as John Beardsley, Norman Neil Hopping 
Cedri Sheeret and many others with strony Voices At on 
time Jimmy De Armond bid $65.00 on Bill Rowe and Ed 
Wilson, and had been raising his bids at reasonable amounts 


When, however, |. A 


evening, before the day of the golf tournament 
Johnson 
tlony 


rivht Thompson july d h 


bid to $150.00, that was too much for Jimmy, and he walked 
out Lucky pul hasers were liberally rewarded after th 
of the tournament were announced 


Old Timers’ Night 


Pacific Coas 


Old Night was something new tor 


rs 


Cottee Association conventions Colorful and yay, it had 

it real Carnival atmosphere with its derbys, green Silver An 

niversary scarfs and black mustaches Ihe walls of th 

dining room were adorned with enlarged cartoons of the 

founders of the Pacific Coast Coffee Association done by 

that cotfee man and artist, Douglas Wood On the wal 
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This is CONTINENTAL’S new 


dedicated to the production of 


The product of the handsome building pictured here will be more rapid improvement 


of cans and packaging methods, for the immediate benefit of Continental customers. 


This is the new multi-million-dollar research and development center of Con- 


tinental’s Metal Division, located in Chicago. It brings together under one roof 265 


creative-minded scientists and engineers. With as many more technicians and 


assistants, they function as a closely knit team—in developing better materials, 


processes and machines—and in taking a fresh, new look at package design, 


At their disposal are the most modern chemical, physical and engineering 


laboratories. Also contained in the 260,000 square feet of the center are complete 


pilot-plant facilities for checking out any individual proposal against considerations 


of cost, adaptability to present equipment, and good production practices. 


Backing up the new center are other Metal Division laboratories at New York 


and Hayward, Calif., the Central Research and Development Division facilities in 


Chicago, which handle long-range experimental work, and 18 field laboratories 


across the nation, 
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research and development center 


better cans and packaging methods 


a To our friends in the 
COFFEE INDUSTRY... 
our doors and facilities are 
always open to you 


New developments in coffee containers will come from Continental faster than ever, 
now that our new Metal Division research and development center is working for you. 
Be ready for more ideas like our new 2-07. and 6-07. cans for instant coffee . . . sturdy 
steel construction to keep flavor and aroma in, moisture, air and light out—and our 
exclusive Gripstrip", which ends the bother of ‘‘off-key” rip strips on vacuum and 


pressure pack cans. 


CONTINENTAL E CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 
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East Coasters and West celebrate PCCA’s 25th anniversary at 
Pebble Beach. From left: Leon Israel, Jr., Arthur Ransohoff, James 


PCCA convention 


(Continued from page 11) 


were photographs of old timers, and backing the stage was a 
gigantic enlargement of the founders’ first banquet in 
1932. As part of this background, the entrance hall to 
Del Monte Lodge was carpeted with coffee bags 

Ernie Shaw introduced the distinguished guests. 
Levy said that there were three men present who were of 
the original founding group of the Pacific Coast Coffee As 
sociation—Harry Maxwell, Richard Quinlan and John Duff 

Harold Gavigan displayed a real talent for dancing, that is 
when he had the proper encouragement by the way of a 


Clarence 


partner 

John Dutf said it was a wonderful thing to be called an 
old timer, and recited a poem reminiscent of early days 

After dinner, gambling devices were available, just as in 
the early days of California, Considerable money changed 
hands 

Members of the committees deserve a lot of credit for this 
affair, They were Ernie Shaw, Ed Johnson, Douglas Wood, 
Clarence Levy, Chuck Cecil, William Seely, Reuben W 
Hills Il, and others 

The golf tournament was, as usual, the chief sporting 
event, Cedric Sheerer’s 82 was low gross, bringing him 
the silver cup perpetual trophy, donated this year by Latin 
American steamship lines, and also a set of Sam Snead 
if donated by PCCA 

John Beardsley’s 71 net was low for the tournament, 
making his name the 25th on the PCCA silver cup 

Other low net winners were Ed Bransten, 73; Robert 
Quinlan, 74; Jack Berard, 74, Carl Corey, 74, Bill Lynch, 
75 

Weldon Emigh put his ball 7 feet 4 
cup at the seventh hole, to win the hole-in-one contest 

Among the guests, A. E. Mackay, of the Shellmar Betner 
Division of the Continental Can Co., topped the field with 
a 91 low gross. V. D. Perret, of the San Francisco oftice 
of Continental Can, came through with a 71 low net 

The Blind bogey winner was Richard Willcutt, of Geo 


inches from the 


Taking part in the big tournament at the Del Monte Club were 
(from left} James A. De Armond, J. L. “Robbie” Robinson, Weldon 
Emigh, Ernie Kahl, Edward Bransten, John Beardsley, Bob Manning, 
Joh» Duff, Liste McKim, Neil Hopping, Carl Corey, Jack Mooney 
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E. Montgomery, Walter Granicher, Gene Heathcote, Harry Thomp- 
son, Clarence Levy, Andres Uribe, John Duff and Peter Folger. 


Caswell & Co. He was presented with a silver cup, a per 
petual trophy, by Manuel Mejia, on behalf of the Nationa! 
Federation of Cotfee Growers of Colombia. This was the 
first year the trophy was awarded. Willcutt also received 
the PCCA president's prize—a Westinghouse automatic grill 
and waffle maker 

Winning teams for Calcutta pool and sweepstakes were: 
Ed Bransten-Jon Beardsley, best team ball, 69; Ernie Kahl 
Robert Manning, second best team bail, 73; Jack Schimel 
pfenig-Cedric Sheerer, third best, 75; Robert Quinlan-Bill 
Lynch, fourth best, 77; Fred Smith-James McCormick, fifth 
best, 77; W. J. Morton-Carl Corey, 6th best, 77; Ed Man 
ning, Jr.-Morris Buckingham, seventh best, 77. 

K. C. Tripp is responsible for these sidelights on doings 
on the golf course. He was thinking not only of the players 
but had in mind those who had invested in players in the 
sweepstakes. He said, “Every shot pleases somebody.” 

Gathered for tee-off was a battery of caddy cars, lined up 
and ready to go. They looked like a tank division in World 
War Il. Jimmy De Armond made the remark that it was 
mighty good to have one at the 18th hole. Tripp replied, 

Yes on all 18." 

When Bill Lynch got around to the 18th hole, his hands 
were so cold he had to rub them hard to warm them up 
sufficiently to pick up a glass at the refreshment stand pro 
vided by the allied trades. 

At the 18th hole, after some of the boys had made the 
rounds, a worker on the green was observed to be standing 
in one spot for some time. H. K. Grady observed—slightly 
exaggerated—that he had not moved for three days. Tripp 
said he must have been in the shipping business. Grady 
answered if that were the case, he would probably not be 
alive now 

Ed Bransten, reflecting on his golf, said, “All I am I owe 
to my partner 

John Beardsley remarked that the way to get along in 
golf was to talk down your own game, get a big handicap 
and pick a good player for a partner 

(Continued on pare 56) 


Bill Morton, Norm Johnson, E. A. Wilson, Bill Rowe, George McCord 
and A. Dutriz. The two pictures at the left are by photographer 
Leo Baruh. 
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King Coffee’s “Vending 


uturama”’ 


Regional roaster takes initiative on coffee-break service 


with exposition of pre-brewed and self-brewed dispensers 


they think, coffee roasters will have to 


decide what to do about the 


Sooner than 


fast-vrowing automate 
coffee vending field 

Some roasters have already decided 

They think the field is sound. They feel good vending 
They like the indicated return on 


are convinced the field is properly 


units are available. 
And they 
one for heavier participation by coffee interests 

A few of 
are operating coffee vending services in their areas 


capital, 


these roasters have set up divisions which 
Stull another answer was developed recently by King 
Coffee, Inc., Detroit roasters catering to the restaurant trad 
King Coffee staged a 


demonstration at their plant on the Edsel Ford Express 


‘Coffee Vending Futurama’, a 

way of pre-brewed and self-brewed cotfee dispensing 

equipment 

and in 
Futu 


Several hundred industrial food 


dustrial relations executives visited the two-day 


operators 
sama’, a response which surprised King Coffee execu 


tives. They hadn't anticipated that many 


The results were good for King Coffee, according to 
Lewis W. King, general sales manager 


the visitors had to walk back through the plant to reach 


Every one of 


the show area—and the plant was in full operation and 
“shined up” for company 
From a public relations viewpoint, the 


helpful to the company, Mr. King feels, and also to the 


Futurama’ was 
coffee industry generally 

We were trying to put over to our customers in the 
industrial field and to the industrial relations men in the 
area that it is now possible to vend, from coin-operated 
machines, regular coffee as good as they serve in their 
cafeterias,’ Mr. King explains 

Up to now, most of the machines in use made the 
coffee from liquid or dry instant coffee concentrates 
Now, 


ac tual 


machines available and on 


their 


there are 
that self-brew 
freshly roasted and ground coffee 

chines that vend pre-brewed coffee 
soft-drink The 
commissary and then transported to the vendor 


however, 


location own coffee from 
also ma 
like a 


brewed in a 
Both 


There are 
operating 
coffee ts 


pre-m1x vender 


have their particular advantages.” 

To arrange the ‘Futurama’, King Coffee asked four 
companies—S & L, Pe rk-O-Fresh, Jim-Jak and Vend-All 
if they would care to participate in a joint showing 
where different units and models could be seen together 
and compared, 

These four that actually have 
successful vending machines of this regular coffee type 
Mr. King points 


companie s are the 


on the market and in operation today, 
ou 


Other are working on similar machines 


both self-brew and pre-brew 


companies 
but they still in the 


development stage 


756 


Industrial executives at the “Coffee Vending Futurama” 
The indicated their interest, and 
dates were set for the 
A space about 30 by 60 feet at the back on the King 
Paper 


four companies 


showing 
Coffee plant was cleared for the “Futurama 
board walls were set up, spotlights installed, and electri 
cal outlets and piping for water brought in 

A mailing house handled invitations to appropriate 
King Coffee accounts and to industrial relations men in 
the Michigan area 

The hundreds who responded had an opportunity to 
see, side by side, working demonstrations by 14 machines 
in ten different models Factory representatives showed 
the units 

& 


com ope rated dispe nsers 


Jim-Jak and Vend-All displayed pre-brewed 
Perk-O-Fresh had its self-brewing 
machine 

In addition, two companies with equipment related to 
the pre-brewed devices displayed their devices Acer 
Void had liquid carriers, food carriers and soup dis 
pensers, Groen showed large volume brewing equipment 

Mr. Kink feels that the 


dispensers of coffee made from the freshly roasted and 


trends is swinging fast toward 


ground product 

There is now equipment that will fit: any kind of 
operational coffee need both large and small he com 
business for the 
cottec 


It opens new approa hes 


channels of 
to handle 


ments It opens up new 


industrial caterer who knows how and 
how to brew it tn large volume 
to the coffee service problem so important today in in 
dustrial relations 

The total cost to King Coffee for the 


was slightly less than $650 


Cotfee Vending 


Futurama 
We feel it is money well spent on a 


King declares 


worthwhile 


promotion Mr 


rim 
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Top Minneapolis roasters, 
McGarvey and Atwood, 
merge companies 


Merger of Minneapolis’ two largest coffee importing 
ind roasting companies, the Atwood Coffee Co, and the 
McGarvey Coffee Co., was announced last month 

Disclosure of the combination came in a joint state 


ment from Henry Atwood and Robert M 
presidents of the two firms 

The McGarvey Atwood Coffee Co 
of the 


Mr. McGarvey 


McGarvey the 


will be the nam« 


new company. The merger was effective July Ist 


founder of the company bearing his 


name, will be chairman of the board of the combined 
enterprise. Mr. Atwood will be president Other of 
ficers will be announced later 

The McGarvey and Atwood companies have been 
leaders in their industry in the area for years. Both 
are regional firms marketing their products on a whole 


sale basis throughout chain and independent food stores, 
Minnesota, 


Upper 


and institutions in 


South Dakota, 


and hotels, restaurants 
Wisconsin, North Dakota, 
Michigan and Montana 


The heads of the two companies said they have been 


lowa, 


discussing such a merger for some time 

With the 
we can render better service 
tribute more fully to the commercial development of 


that 


to our customers and con 


consolidated organization, it is felt 


the area,” they declared 


retained, accord 


Personnel of both companies will be 


inp to Mr 


McGarvey and Mr, Atwood 


Mr. Atwood stated that both the Atwood plant at 
1129 Currie Avenue and the McGarvey plant at 601 
North Fourth Street would be operated at least until 
September Ist, when it is hoped that the operations can 
be consolidated in one plant 

Major coffee brands of the two companies, McGarvey’s 
Flame Room and Atwood’s Happy Blend, 


tinued 


will be con- 


Both companies have been leading suppliers of cottec 


to the restaurant and institutional trade, and the com- 


bine d 


first place in institutional service in the Upper Midwest 


volume will definitely put the new company in 

Private label packaging for other groups makes up for 
several million pounds of their coffee tonnage 

Mr. McGarvey said that they plan extensive merchan 
dising and advertising campaigns to extend the market 
area of the combined company and that the new firm's 
sales force will be increased over and above the present 
combination. 

Both companies originated in Minneapolis and have 
always been closely associated with the Upper Midwest 

The Atwood firm was founded by the late J. F. and 
Eben Atwood 1902, while Mr. McGarvey started his 
company in 1922, 


The Atwood 
Twin 


and McGarvey families have also been 


prominent in Cities civic, commercial and social 


activities. 


Cincinnati coffee brokers in new offices 
The B. F. Close Ohio, 


have othces. 
They are now at 406 Elm Street. 


Cincinnati, coffee brokers, 


moved to new 


SIROTA 


GEORGE SIROTA COMMODITY CORP. 


MEMBER 
GREEN COFFEE ASSN. OF NEW YORK CITY, INC 


* 2 BROADWAY 
NEW YORK 4, N. Y. 


SIROTA & CO. 


N.Y. COFFEE & SUGAR EXCHANGE 
AND OTHER LEADING 
COMMODITY EXCHANGES 
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Left: Green coffee beans are washed in a bath of high velocity 
polarized air in this modern Burns recirculating green coffee cleaner 
in the new S&W plant. Center: Improperly sized roasted and ground 


new roasting plant has panel board “brain” 


coffee particles are removed by these sifters. Right: At the scales, 
coffee is filled into one and two pound tins nine at one time and at 
a rate of 110 cans per hour 


Designed with a far-sighted eye to expansion is the new 
coffee plant of S & W Fine Foods, occupying a 20,000 squari 
foot area in the vast warehouse of S & W's $2,500,000. in 
ternational headquarters in San Francisco, which was for 
merly opened in April 

Extra fixtures or outlets have been provided at every 
processing to allow for greatly increased output 
bins 


Stage of 
including additional facilities such as storage roaster, 
granulizers, scales, double seamers and casing machines 
The plant, located in the north end of the 240,000 squat 
foot warehouse, also includes outstanding new automation 
features among its manufacturing facilities, made possibl: 


by recent developments in control devices. The plant was 


laid out and installed by Jabez Burns & Sons, Inc 

The entire manufacturing process, from the time the 
coftee leaves the roaster until it is filled into the tin, ts 
controlled from a single panel board. Flow of coffee into 
the scales is regulated automatt ally through these stages by 


spring-loaded mercoid switches actuating relays which open 
! 


an ose bin gates. Indicators on the board keep accurate 


tab on the volume of coffee being processed and bin levels 
and trip off an alarm system in the event of bin overflow 
Ideal layout of the plant, improved handling methods for 


xreen offee receipts and revised proce ssiny technique have 


substantially increased output and have enabled pertection of 
added quality control measures 

Six new steel bins holding a total of 570,000 Ibs of 
straight lots and five concrete bins holding 380,000 Ibs. of 
blended have greatly increased the storage apacity for green 


elevators contribute to 


cones New type conveyors ind 


added efficiency 


Continuous whole roasted 


feed 


ground coffee from Storage bins to tins eliminates the use of 


Rravity processing ot 


By AL O'DEA, S. & W. Fine Foods 


bucket elevators and former “roller coaster’ methods of 
transporting freshly roasted and ground coffer 

A four-story tower, 60 feet and with 30 by 40° foot 
dimensions, simplifies the sequence of processing, with 
granulizers on the fourth floor, gyro sifters on the third 
True-Flow bins on the second and vacuum machines on the 


first Hoor adjoining the roast room 


Processing tn this manner avoids all excess acreating and 
tendency 


colt 


former 


of stale 


costly rehandling of ground cottee, and the 


solid 


of natural coffee ols to form masses 
on the side of the ‘buckets 
All of S& W's strict requirements are completely met in 
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continuous automatic 


Burns 
roaster, capable of handling uo to 10,000 pounds an hour 


coffee is roasted in this large 


Saw 
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Coffee-break campaign 
boosts highway safety 


in summer promotion 


With warm 
traveling the highways, the Pan-American Coffee Bureau 
with the coffee industry, is again 
campaigning to help reduce traffic accidents by urging 
For Safety's Sake, Stop for 


and millions of motorists 


weather here 


cooperation of the 


drivers to heed the 
a Coffee-break 
The special safety program, being conducted during 
the entire summer in both the United States and Canada, 
has received the endorsement of many national and state 
safety organizations, including the Fraternal Order of 
Police in the United States and Quebec Safety League in 


warning, 


( anada 


brought on 


highway hypnosis’, 
contributing factors 


Because fatigue and 


by long hours of driving, are the 
in a large number of accidents, PACB’s messages recom 
coffee 


mend that motorists stop every 100 miles for a 


safety break 
PACB has prepared special display material and pub 
licity kits for use by coffee companies and cooperating 
groups, Included in the publicity kits are news releases, 
radio- TV announcements and drop-in mats for local use 
Providing visual campaign, full-colo: 
display material 1s being offered by the Coffee Bureau 


impact to the 


for use by companies 


Three pieces, a highway poster (28 by 42 inches), a 
window streamer (28 by 14 inches) and a back-bar poster 


(15 by 714 inches) include space for the coffee company’s 


imprint below the safety message, “For Safety's Sake, 
Stop for a Coffee-break’’. 

Also available are bumper strips (18 by 334 inches) 
and window stickers (5 by 7 inches). The latter bears 
the additional message, “Served Here’ and ts for use 


in restaurant and counter service operations 


Yonkers Ferry serves free coffee to aid drivers 


‘Operation Wide-Awake,” a campaign to warn motor 
ists of the dangers of fatigue and “highway hypnosis, 
has been launched by the Yonkers, N. Y., Ferry 

In a leaflet being distributed to drivers traveling on the 
ferry, fatigue is called the “No. 1 Killer of the High- 
ways 

To combat driver fatigue the ferry line offers to all its 
customers a “Complimentary Drink Ticket,” good for 


coffee or a cold drink at its two terminals, 


Heads tea, coffee sales for Regal Ware 


Floyd G. Richie has been appointed to head the tea 
and coffee sales division of Regal Ware, Inc., Kewaskum, 
Wisconsin, according to an announcement by J. O. Reigle, 
president. 

Mr. Richie comes to Regal Ware from the Downing 
Box Co., Milwaukee. Several prior to his as 
sociation with Downing, he worked closely with National 
Retail Tea and Coffee Merchants Association members on 


ycars 


various campaigns 
Mr. Richie will operate from Regal Ware's home office 


in Kewaskum 


San Salvador 


Coscafe 


Cable Address: 


Choice of American Koasters 
Creators of Good Uill 


| 
| 


El Salvador 


Telephone Nos. 758 & 1632 
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Although I had spent many hours designing the “dream 
soluble coffee plant, which was built in the town of Makati, 
a suburb of Manilla, | was amazed at the excellence of the 
installations and pleased by the beauty of the building 

One of the young engineers, James Huang, had suggested 
that the spray dryer be enclosed in glass, and this had been 
One wall was glass from floor level to the very 
This was the first time that I had ever 
It was indeed an appre 


done. 
top of the dryer. 
seen a spray dryer enclosed in glass. 
Ciative setting for this important piece of mechanism, over 
which I had spent so much time in engineering discussions 
and calculations 

Very few people can understand the intricate engineering 
details which enter into the building of a spray dryer tor 
soluble coffee. Each must balance the other as 
accurately as weights of equal value on a delicate chemical 


detail 


balance. 
Here are some of the problems which must be resolved 
1. The number of BTU’s must be calculated after the 
type of fuel to be used is known. In Manila, we used 
bottled manufactured propane gas 
The amount of water to be dried from the liquid 


in order to determine 


cotfee concentrate must be known, 
the temperature and the volume of air to be used in drying 
In Manila, we intended to dry about 350 Ibs. of water per 
hour 

3. The amount of humidity or moisture in the air to 
In Manilla, much of 
the time the air ts saturated with moisture 

} The number of cubic feet of air or pounds of air must 


be used for drying must be known, 


be determined in order to be able to pick up the additional 
amount of water 

5. The temperature to which air is to be heated must 
cubic feet 


be determined. For this determines how 


of air must be handled by the exhaust fan, and this in turn 


many 


determines the size and horsepower of the exhaust blower 
and the size of the exhaust ducts 

6. The inlet fan and the horsepower of the motor are 
determined after the pounds of inlet air are known 


The size of the dust collectors must be determined 
Soluble coffee is too valuable to lose any out of the exhaust 
ducts into the air 

8. The spray nozzles, though perhaps the smallest piece 


of equipment in the factory and the one costing the least 


umount of money, ts the most important single factor. The 
size of the orifice and the amount of water it will deliver 
at the desired pressure is of extreme importance 

9 The temperature of the air after it has been used for 
drying 1s of utmost importance This requires recording 
thermometers and apparatus for determining humidities 

10. The burner unit and the way it is automatically con 
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designing spray dryers for instant coffee 


By DR. WILBERT A. HEYMAN 


round the world with solubles 


This ws the second of a series of articles on the development 
of soluble coffee m various countries around the world, as 
teen by Dy 

Dr. Heyman is associated with Foster D 
sulting engineers, im the building of soluble coffee plants 


Heyman. 
Snell, Inc., con 


here and in other countries 

Dr, Heyman formerly owned and operated his own soluble 
coffe e plant He was awarded a Certihcate of Appreciation 
hy the U.S. Onartermaster Corps for his work in de veloping 
the first soluble coffee suitable for Army use 


Cottee powder is highly inflam 
In fact, it is explosive. If the flame 
The air within 


trolled 1s very important 
mable after it ts dried 

fails, the gas must be immediately stopped 
the dryer then must be entirely displaced to remove all gas 
fumes before relighting the fame. This must all be auto 
matically controled. No human hand ts quick enough 

11. The pressure of the pump must be accurately ad 
Any change in pressure increases or decreases the 


much water and the whole dryer ts 4 mass of liquid goo 


justed 
volume of liquid which ts sprayed into the chamber 


The particle size of soluble coffee today must measure 


up to that set by one of the largest manufacturers. Dur 
Ing the war years, any type of powder was Satisfactory 
so long as it dissolved to make a cup of cotfee. But 


the ‘coffee bud’ came on the market, many of the 


plants already built had to redesign their spray dryers 


when 


to be able to produce 4 particle size of equal diameter 


Having obtained the right particle size, it was also 
necessary to have the right product density, so that the 
correct weight would fit into the jar—for fit it must. It 
the powder ts too light, two ounces will not fit into an 
cight ounce jar I mean eight Ounces by volume And 


if two ounces are too heavy and the yar is not full, both 
‘The 


will not buy jars which are slack filled The au 


the public and government authorities wall com lain 


publi 
thorities will confiscate jars which are not filled or labeled 


Here 


density and volumetric density 


there must be a balance ot product 


properly 
This ts a problem that re* 


kill 


Commonwealth Paod 


the highest enyinecring 


The 


quire 


(Ne pray dryer) 


month 


Batterton Coffee now Royal Cup, Inc. 


| he 
changed tts name 


It is now Royal Cup, In 


Birmingham, Ala has 


Batterton Cotte Co 
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Crops and countries 


coffee news from producing areas 


IBC completes coffee shipping 


regulations for coming year 
Shipping regulations on coffee exported in the 1956-57 


year (July Ist-June 30th) have been completed by the ad 


ministrative council of the Instituto Brasileiro do Cafe, it 
is reported by Octavio Veiga, Santos correspondent of 


Correr & Tra INDUSTRIES 
The regulations are similar to those previously in force, 


with some changes, One change ts on the limit of stocks in 


ports now set follows 


as 
Paranagua 
LOO.000 


Santos 3,000,000 bays; Rio—1,200,000 
1,100,000; Victoria——35,000; Angra Dos Reis 
For shipment to ports, coffee will be broken down under 


the following series: (1) Common; (2) milled, with the 
grains shaken off; (3) preferential; (4) direct 

Direct coffees will be those shown to have been sold to 
the exterior and will be freely taken to the port, independent 


of the limit of stocks in that port 
Coffees in the common series cannot be below Type 8 
17 defects 
ject to liberation in the chronological order of the shipments 
Whenever sale to the exterior is proved 
coffees liberated 
Liberation of coffee from the previous crop will be in the 


hould not contain more than and will be sub 


however, these 


will he 


proportion of 70 to 30° new crop coffees 


Santos coffee interests oppose the provision permitting 
| | 
| 


ine Coffees 


free shipment to the ports of coffee shown to be sold to the 


exterior, Mr. Veiga reports 


Predicts larger coffee exports for Mexico 


Bullish indeed is a recent estimate of 
production and ex portation for the 1956-57 season, made by 
the Nationa! Coffee Producers Union and announced by its 
manager, Maclovio Pifia, according to a report by Douglas 
Grahame, Mexico City correspondent of COFFEE & TEA 


Mexico's coffee 


INDUSTRIES 

The production estimate, a new high, is 1,800,000 bags 
(of 60 kilograms each) for the which begins 
October Ist 

The Ministry of Agriculture announced verified final 
figures on 1955 coffee exports-1,366,715 bags of 60 kilo 
grams each, a new high and a big increase from the 776 


scason 


561 bags shipped abroad in 1950 
Coffee exported last year represented 27.61% of Mexico's 
total sales abroad of agricultural products and 14.01% 


of total exports, in which it held second place. Cofte sales 
abroad provided Mexico with $106,275,758, and gave the 


Mexican Government 298,893,054 pesos in taxes 21.21% 


of all levies on exports, the Ministry revealed 


The U.S. took 1,198,952 bags of the coffee that Mexico 
sold abroad last year. That compared with 1,004,134 bags 
in 1954, a 19%, increase 

Europe bought more Mexican coftec last year, increasing 
to 11.807 of total coffec exports, from the 47 1n 1954 

West Germany bought 101,610 bags of coffee trom 
Mexico last year, as against 54,556 bags in 1954. The 


Ministry said it was pleased that last year witnessed sales 
of coffee to Asia, but it did not cite figures 


he 
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Vito Sa, Mejia laud 
FEDECAME resolution 
on world coffee pact 


A unanimous resolution by the recent ninth assembly 
of FEDECAME (Federacion Cafetalera de America) in 
Mexico City, calling for all efforts to conclude an in 
ternational coffee agreement, has been lauded by pro 
ducing country spokesmen 

The resolution was supported by representatives of 
areas which grow nearly all the world’s coffee 

Delegates of FEDECAME'’s 14 member countries sign 
ed the resolution. In addition, it was endorsed by Paulo 
Guzzo for Brazil and Andres Uribe for Colombia, who 
attended as observers. 

Representatives of Britain, France, Belgium, Portugal 
and Liberia, also in the role of observers, said they gave 
the declaration moral support but felt that as observers 
they could not sign 

Manuel Mejia, general manager of the National Federa 
tion of Coffee Growers of Colombia, said in New York 
City that the FEDECAME agreement proved the maturity 
of the coffee producing industry 

Mr. Mejia charged that “outmoded traditions and the 
10th century thinking of various individuals within the 
processing industry were contributing to the instability 
of future coffee marketing 

Processing trade cooperation 

It would be much easier, Mr, Mejia stated, to stabilize 
future coffee marketing if the processing trade and the 
governments of consuming countries would recognize 
their responsibility to coffee drinkers and participate in 
the planning of an effective agreement 

The producers would be extremely appreciative of 
this cooperation, he stated. If it fails to materialize, he 
added, the producers alone will have to accept the re 
sponsibility of guaranteeing adequate supplies of fair 
priced coffee to consumers and a fair return to the world’s 
coffee farmers 

Dr. Vito Sa, representative of the Brazilian Coffee 
Institute in the United States, said in New York City 
that “everything in the coffee picture today points 
towards price stability, a fact which is of paramount im 
portance to both producers and consumers 

Every country in the world 1s showing a marked in 
terest in protecting its agricultural economy and the 
coffee-producing countries cannot neglect this general 
trend, which has been underway tn certain nations tor 
at least 25 years, Dr. Sa stated. 

In line with this trend, he cited the FEDECAME 
resolution 

At the Mexico City conference, National Coffee As 
sociation President John F.McKiernan told the FEDE 
CAME delegates that United States coffee men do not 
consider themselves “exempt from the common task of 
attaining genuine and lasting stability for coffee 

It was his first address to coffee growers since the 
U. S. declined an invitation to join an international 
coffee agreement 

After reviewing the ten-point program he had pro 
posed one week earlier to the Pacific Coast Coffee As 
sociation, Mr. McKiernan said he was gratified to learn 
that the FEDECAME agenda also included discussion 


of ways and means to expand cottee consumption in 
Europe and the United States 

In a direct appeal for additional promotional funds 
trom the producing nations, Mr. McKternan stated that 
the “once adequate ten cents per bag ts no longer a 
realistic amount for the producers’ share of the costs 


of promoting cottee 


NCA raps USDA for stating 
mild shortage is “artificial”: 
supply, demand factors cited 


The United States Department of Agriculture should stick 
to reporting facts on coffee and not venture into OP 

This sugeestion Was wired to Secretary ot Agriculture 
Ezra Taft Benson last month by the National Cotfee Asso 
cation 

The question flared up as Colombian cotfees, green 
moved toward the 80¢ level, with the coffee industry watch 
ing nervously for consumer reaction to price increases on 
the roasted product 

Untavorable press comment was triggered by an article 
in the May issue of loresen Aerieultyure published by 
USDA's Foreign Agricultural Servic 

Is this scarcity of mild coffees real or artificial the 
article stated, On the basis of FAS estimates, it ippears 
to be the latter 

FAS went we lI he yond re } orting to ¢ x} ress O| Ons whi h 
caused press reactions adverse to the U.S. cotfee industry 
NCA President John Fo McKiernan told Secretary of Agri 
cultur Benson 

Such press reaction by indirection, leads to questioning 
of the industry's motives,’ Mr. McKiernan said In truth 
many of this association's members, who have access to in 
formation from producing countries as well as data’ on 
increased European demand for coffee, will attest that there 
is nothing ‘artificial about the limited supply of mild 
coffees at this time 

Mr. McKiernan cited a Scripps Howard headline, Cotfee 
Hikes Unwarranted,” as one example of press material in 


spired by the FAS statement 


More crop statistics 

He reminded Secretary Benson that NCA had carried on 
a long campaign for improved coffee crop statistics from 
the U.S government, and requested that future FAS cro} 
reports confine themselves to such statistics 

The New York City Green Coffee Association wired 
Secretary Benson its agreement with the NCA stand 

Mr. McKiernan told the press last month that prolonged 
torrential rains destroyed a considerable portion of the last 
crops) from Central American countries Mexico and 
( olombia 

This, coupled with the increased demand in this country 
and Europe for those fine quality coffees which consumers 
prefer, is the principal reason for recent retail price ad 
vances, he declared 

The U.S. coffee industry IS a processing industry The 
price which the roaster places on his product ts directly re 
lated to the price which he must pay for green coffee, His 
cost to replace prese nt stocks a tually 15 higher than the price 
at which these stocks are being sold Recent price ad 
vances represent an adjustment to bring roasted cotter prices 


closer into line with increased green coffee costs 
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Report on “Organic Acids in Brewed Coffee’ 


issued by Coffee Brewing Institute 
Acids in Brewed Coffee 


of technical reports dealing with scientiti 
coffee, has been released by the Coffee Brewing Institute 
The report reviews the results of a CBI sponsored 
study by Ahmed F, Mabrouk and F. E. Deatherage at 
Ohio State University 
By means of partition chromatography, the organi 
acids of coffee extracts were identified and their amounts 


Organi third in a series 


rescare h on 


measured, The proportions of these acids in a cup of 
coffee were recorded 
Some of the acids tsolated, including 


malic. citric, 


tartaric and pyruvic had never been found coftee 
The most predominant acid was chlorogenic, 


previously 
Catter and oxalic 


while acetic was the least in evidence 
acids were also measured 
This important study provides a basis for further 
work on the acid taste of beverage coffee, the contribution 
to acidity of varieties of coffee in blends, and the effect 
of roasting on the acid Composition 
The stability of chlorogenic acid and its role in bever 


age flavor will require further investigation 


CBI names field research representative 
John J 


representative of the Coffee Brewing Institute, Inc., a 
Laughery, 


Jurgens has been appointed field research 


cording to an announcement by Eugene G 


president 
In this capacity, Mr. Jurgens will act as liaison between 
CBI and the cotfee trade, the public feeding industry and 


Quality 


manufacturers. His 


brewing 
cludes 20 states, from Florida to Maine 

Before joining CBI, Mr. Jurgens was associated with 
the coffee roasting trade for ten years 


equipment territory in 


Coffee was largest U. S$. import 
in 1955, PACB review shows 


Coffee was again the United States’ leading import 
in 1955, according to Pan-American Coffee Bureau's 19th 
annual statistical review. 

The value of green coffee imports for the year amount 
ed to $1.36 billions, 8% less than in 1954, but. still 
greater than the value of any other single product im 
ported by this country. 

Cotfee shipments to the U. S. were larger in 1955 
than in 1954 in terms of total pounds, but smaller in 
terms of value because of lower prices, the reviewer says 

Green coffee which the United States imported during 
1955, the yearbook reveals, amounted to exactly 2,599, 
289,406 pounds, some 300,000,000 pounds more than in 
1954. Prices were 20% lower, however, averaging 52.2¢ 
per pound compared to 65.7¢ the previous year. 

In terms of value, 90.5% of U.S. coffee imports came 
from Latin America in 1955, while in 1954 the pro- 
portion was 91.6% 

The report estimates that somewhat more than 120 
billion cups of coffee were consumed by Americans in 
1955 at home, in restaurants and at work, 

For the U.S. population 10 years of age and over, per 
capita consumption of green coffee was 19.6 pounds, a 
pound more than in 1954, but less than in some preceding 


years 
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Marketing 


advertising . . . merchandising . . . promotion 


“Do it yourself” coffee program 
for clubs is launched by CBI 
at Women’s Clubs convention 


“Coffeetime,” a do-it-yourself club program, was of 
ficially introduced by the Coffee Brewing Institute, Inc 
at the General Federation of Women's Clubs convention 
and homemakers’ fair, at Kansas (€ ity, Mo. 

During the course of the convention, 150 repre 
sentatives of clubs from California to Maine requested 
the kit of “Coffeetime’” materials for use at their meetings 

The complete program covers coffee from growing 
to brewing. Clubs are invited to choose any or all items 
offered in the kit, 

In its entirety, “Coffeetime’ includes a pictorial se 
quence and commentary on coffee brewing in drip, 
vacuum, and percolator coffeemakers; a script on the eco 
nomic significance of coffee, domestic and international; 
introductory remarks for the chairman of meeting; guides 
for the publicity chairman; and a skit which dramatizes 
the importance of good brewing 

In addition, the Pan-American Coffee Bureau's film, 
‘Here's Your Coffee.” is offered for club use 

Souvenirs for members attending the “Coffeetime 
program include the National Coffee Association's leaflet, 
‘Iced Coffee-—s8 Ways,” and its booklet of coffee legends 
and recipes, entitled, “Coffee ‘Round the World 

CBI's “Coffee Blossom Special” also will be provided 


for each club member, This is a cellophane package 
containing a reproduc tion of a coffee blossom sprig, 
the standard coffee measure; a brewing leaflet, “How 


You Can Make Good Coffee Every Time,” and PACB's 
leaflet, “The Story of Coffee--From Seed to Cup 

Club members who participate actively in the “Coffe 
time’ program will be presented with a colorful plasti 
apron inscribed, “1 Make Good Coffee.” 

A 6 by 6 inch tile, ornamental as well as functional, 
will be sent to the coffee brewing demonstrator of each 
‘Coffeetime” program. The demonstrators name will 
be printed on the tile, as follows: “To 
Here's your ‘diploma’ for taking the cue for tempting 
aroma and an excellent brew.” Reproduced on the tile 
are coffee blossoms, leaves, and cherries in full color, and 
a cup and saucer, over the CBI inscription 

The ‘Coftfeetime”’ program was successtully presented 
on a trial basis in the New York City area, where it was 
acclaimed for its entertainment aspects, as well as edu 


cational value 


“Fun with Coffee’, recipe booklet, 


available for roaster imprinting 


Fun with Coffee’, a new 32-page recipe booklet 
illustrated in color, is being offered by the Pan-American 
Coffee Bureau to coffee companies for their imprint 
and distribution 

The booklet, which is being offered to consumers 
PACB advertising for 25 cents per copy, is available to 
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coffee companies at a cost of $10.00 per 100, shipped 
express collect Space 1s provided on the back covet 
so the roaster can imprini his name locally 

The new booklet is believed to be the most complete 
collection of coffee recipes published, providing not only 
correct brewing instructions for a variety of hot and iced 
coffees, but also special recipes that use coffee in making 
pies, cakes, candies, sauces and trostings 

Prepared by PACB’s Consumer Services Department, 
all FECT pes included in the booklet have been tested by A 


leading home cCCOnNOMICS consultant 


More competitive market 


One of the problems for Hait: will be the matntenance 
of markets for low grade natural coffees, particularly in 
a more competitive cottes market and under conditions 
of increasing production from practically all) producing 


Brazil, S. A., presents monument 


to Brazil, Indiana with coffee 


Coffee brewed from straight Brazils was available to 
anyone who wanted it in Brazil, Indiana, recently 

The occasion was the dedication by representatives of 
Brazil, South America, of the Chafariz dos Contos, a 
fountain-emonument Brazil, Indiana 

Joao Carlos Muniz, ambassador trom Brazil, S. A, 
to the United States, presented the fountain to the In 
diana city 

The Hoosier Coffee Co., Indianapolis, was selected to 
handle the coffee at the event 

The day of the dedication, Hoosier Coffee spotted 
containers of coffee in downtown Brazil to be served to 
passersby 

In charge of this coffee service was Blanche Norris 
selected by the city’s Professional Women's Club to be 
‘cottee queen for the occasion 

Coffee was also served to the official party, which in 
cluded Clarence R. Irish, president and treasurer of 
Hoosier Coffee. who had a prominent part in the cere 
monies 

During the week of the dedication, Hoosier Cotte 
trucks and cars flew small Brazil, S. A., flags 


ince 1889 
(PHOENIX) COFFEE con 


ANAPOLI 


The Hoosier Coffee Co.'s display at the annual convention of the 
Indiana Dietetic Association, held at the Warren Hotel, Indianapolis 
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New vending unit “flash” 
brews real coffee; turns out 
cup of beverage in seconds 


Something new in coffee vending machines has been de 
veloped by the Sealpak Corp., New York City 
of Demay products 
“flash 


beverage from real, ground coffee in seconds 


manuf a 


turer 


Ihe new unit uses infusion’ to brew a cup of 


As cach cup is brewed, an aroma of freshly made coffe: 
permeates the air 

The heart of the Demay Hot Coffee Vendor is a device 
forces steaming hot water under through 


which pressure 


a foul pac ked cartridpe ot ground cottec 

The vendor is surprisingly compact, taking up only a 
little more than 12 square inches of floor space and stand 
ing about five feet high External design ts simple, at 
tractive enough for any location emphasizing smartness of 
appearance 

Two broad objectives shaped the development of — the 
Demay unit, it was explained by N. H. Goros, president 
of the Sealpak Corp 

The first objective was a machine which would be simple 
yet provide an outstanding cup of beverage from real coffee 
This, it was felt, would open new, large coffee vending 
markets previously untapped 

The second objective was to bring ‘'stability, growth and 
sound profits into the business of providing coffee-break 
control to locations with from ten people to thousands 


One of the keys to these objectives, Mr. Goros states, ts 


ls The Demay coffee 
@ vending machine, 
which uses ‘flash 
infusion’ to brew 
the beverage from 
foil- packed cart 
ren ridges of ground 
coffee. Steaming 
hot water, forced 
through cartridge, 
self sanitizes flow 

passages 


the Demay “flash infusion’ brewing. It makes possible a 
cup of beverage from ground coffee and fresh running water 
seconds after a consumer drops a coin in the slot 

Another key is Demay’s “portion packaging,” the foil 
coffee cartridge. This cartridge, about the size of a silver 
dollar and twice as thick, contains regular, ground coffee 


The foil is heat-sealed 
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Sealpak will contro! the manutacturing of the cartridges, 


it was emphasized. This will permit control of cottee quality 
and quantity per cup 

The cartridges, it was pointed out, prevent spoilage and 
flavor evaporation, and permit INVENTOrY control 

The vending unit has been designed to cut servicing time 
to a minimum, it was explained, Cartridges can be replaced 


faster than packages in a cigarette machine. Moreover, 
steam from the extremely hot water self-sanitizes the flow 
passage and the faucet 


With 


protitable, it was stated 


minimum servicing, even small locations be 

The vending mechanism has no motor, as such It ts 
powered hydraulically, by the pressure of the water supply 
Where no piped water can be hooked in, a ‘reservoir’ at 
tachment ts available 

Although the Demay vendor requires less floor space than 
a water cooler, it has a 225-cup capacity. 

The unit dispenses black coffee only. Sugar and cream 
are available separately 

Plans for manufacturing the coffee 
marketing the vendor, now being put into final shape, in 


dicate possibilities for profitable participation by top line 


cartridges and for 


regional coffee roasters 

Sealpak anticipates consistent distributor profits of up to 
100% 

Sealpak will provide necessary business management and 
personnel training classes, and will back the unit with 
national and local advertising 

In general, the marketing plan makes use of features 
which helped to put onto location almost 700,000. bottle 
vending machines. With this method, eight out of ten 
location owners contacted during surveys were sold on the 


spot, according to reports 


Guimette named by King Coffee to head 
new sales development department 


The establishment of a new sales development depart 
ment under the direction of Joseph F, Guimette, 1s an 
nounced by Charles S. Litt, executive vice president of 
King Coffee, Inc., Detroit 

Under the reorganized Mr. Guimette, 


formerly city sales manager, will be responsible for de 


sales program, 
velopment of major industrial and institutional cofttec 
service projects, Mr. Litt explained 

We have long felt the need to devote more attention 
to the development of improved industrial and institu 
coffee service Mr. Litt declared By 


route sales and sales development we will be 


SC} aratiny 
able to 
effective 


tional 


concentrate our efforts and thus increase the 


ness of our overall program 


The route sales department will be the responsibility 
of Arthur Leader, previously outstate sales manager. He 


has been promoted to route sales director 


Otto Uebele dead in Brazil 

The 
Uecbele. } resident of Cia 

Mr. Uebele was 
trade in Brazil and a pioncer in the field of international 
trade built up the Theodor 
Wille organization to a position of eminence as shit pe rs 
of cottee United 


states are 


death 
Santos 


mourning the of Otto 


Theodor Wille 
4] 


considered the dean Or Hie 


coffee industry is 


cotter 
During his lifetime he 


Theodor Wille's representatives in the 
Stein, Hall & Co., In 
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QUALITY 


...in the 
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packages 


STANDARD 
BRANDS 
Incorporated 
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Foil Wrap 


Consult us about 
improving sales 
with a QUALITY 
PRIVATE LABEL 
INSTANT COFFEE 
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| 
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¥ Answered 


corset 
| 


COFFEE INSTANTS, INC. 


133-23 35TH AVENUE FLUSHING 54, N. Y 


QUALITY VOU CAN BE PROUD OF 


Dear Sir 


LETTERS TO THE EDITOR 


Two suggestions 


Dear Sir 

Your checklist of selling aids available to roasters 
("A checklist of coffee selling aids”, April 1956, issue, 
Pave 13, and May, 1956, Page 33 Ed.) is one of the 


most constructive things we have seen in a long time 
and I hope you do 
(1) that 
and 


If you publish another one 
there are just two suggestions I'd like to make 
you tell your readers to clip and save this checklist, 
(2) that you the fact that Bureau material 
usually 1s offered at one half its original cost 

Charles G. Lindsay, 


Pan-American Coffee Bureau 


mention 


Manager 


New York City 
Very practical 
Dear Sir 
I personally think that this is a very practical and us¢ 
ful idea, and congratulate you 


May I suggest that you continue this plan from time 
to time, because it will reacquaint many people with 
information and material which they may have heard 
about, but which they have neglected to obtain and use 

John F. McKiernan, President 
National Coffee Association 


New York City 


In Spanish, too 
Dear Sir 
I have read carefully the checklist of coffee selling 
aids, and I[ think it 1s constitutes a 


great help to all sellers of cottee 


very useful and 


vreen as well as roast 


ed—in order to increase its Consumption 
I congratulate you for such a good idea 
I am going to translate it into Spanish and publish it 
in our weekly bulletin, which ts distributed in 28 coun 


tries by air mail and ts reproduced by many ot the lead 


ing newspapers in Latin America 
Arturo Morales, General Manager 
Federacion Cafetalera de America 


San Salvador, El Saluador 


In pamphlet form? 


Dear Sir 
The checklist 1s 


helptul to the trade 
Possibly when the series is completed it should be 


an excellent idea, and will be very 


printed in pamphlet form 
Donald 


Stewarts Private Blend Coffee Co. 
( hicago 


R. Stewart, President 


Will use more 
Dear Sir 
It does seem to me that a recapitulation of selling aids 
available to roasters could prove very useful 
I presume that from time to time we are 
each of these individually, but seeing them all together 
this way impressed me, to begin with, with the amount 


aware ot 


INDUSTRIES The Fiavor Field 


and 


TEA 


& 


| 
| 
‘ hase & 
“Pressure-Packed”’ 
_ 
something 
MISSING 
inyour 
COFFEE SALES 


of material available, and I have a feeling it will tend 
to have us use more 
Henry M. Atwood, President 
Atwood ( ottee ( 0, 
Minneapolis, Minn 
Worth while 


Dear Sir: 
I think your idea of a checklist of promotional ma 
terial that could be used in selling coffee is very 


and I am sure it will prove worthwhile to everyone 


Jerome S, Neuman 


Jos. Martinson & Co., Inc 
New York City 


Informative 


Dear Sir 
Your checklist was informative to us. as we 


aware of the various materials available to roasters 


J}. W. Vaux 

Crescent Manufacturing Co 
Seattle, Wash 
Seven out of ten Americans 
use milk or cream in coffee, 
more than half use sugar 

Seven out of ten Americans take milk or cream with 
their coffee, and more than half use sugar 

On the other hand, a solid 230 drink America’s 
favorite beverage black, and 70 with sugar only added 

A survey revealing these figures was made for the 
Pan-American Coffee Bureau by the Psychological Cory 


of America 
Nationwide 


when broken down by geographical areas and be!ween 


percentages show interesting variations 


men and women, PACB reports 


Easterners do not like their coffee black: only 136 
drink it that way. In the West, however, 3907 take it 
just as it comes from the pot. In the North Central 
states, it 1s 287; and in the South 230% 

More women drink black coffee than do men. with 
25% preferring it “as is’ in contrast to only 21 of the 
males. Nine per cent of the men add just sugar, while 


only 5 of the women do 
Milk and light cream are the 

cotfce drinkers 

cream, evaporated milk, condensed milk and 


milk, the 


favorite additives, al 


though a few ilso reported using heavy 


pe wadered 


survey found 


Coffee trees in Connecticut libraries 


A one-year-old coffee tree seedling is now growing 
in each of 17 public libraries in Connecticut as a gift 
from the National Federation of Coffee Growers of 


Colombia, with the cooperation of Pan American World 
Airways 

The librarians are giving the little trees anx:ous attention 
in the hope that, as decorative indoor plants, they will ult: 


mately grow up to blossom and bear fruit 
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good, 


were not 


Agents for reliable Shippers in 
Producing Countries 
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Byrne, Delay & Co. 
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Solubles 


Instant Chase & Sanborn introduces 


new six-ounce jar with special offer 


The new six-ounce jar of Instant Chase & Sanborn Coffe 
is making its ippearance with a special introductory offer 
that will enable retailers to offer consumers a saving of 25¢ 
off on cach jar 

This introductory offer wall be bac ked up by an extensive 
idvertising Campaign with large space local newspaper ads 
every week in all mayor newspapers 


burban 


jor 


metropolitan and sur 
by a heavy schedule of radio spots every day on all 
tations; and by colorful point-of-sale materials, in 
cluding posters and display cards 

In addition, Instant Chase & Sanborn is continuing full 
page ads in Life and sponsorship of the Tennessee Ernie TV 
Show every week 

kasy to stack and attractively labeled in red, white. blue 
and pold, the new six-ounce jars provide maximum ex posure 
of the product label 


poy uy with the wording 


Each jar carries a distinctive yellow 
Special 25¢ Off 


Martinson wins temporary injunction 


against Javar Instant Coffee 


Jos. Martinson & Co., Inc., New York ¢ ity, Manufacturers 
of Jomar Instant Coffee, last month 
against the Javar Coffee Co... 


won a temporary in 


junction distributors of Javar 


Instant Coffe 

Judge Edward J. Dimock, of the United States District 
Court in New York, signed an order enjoining the use of 
Javar 


the nam for coffee or any similar products pend 


ny trial 
Martinson’s Jomar’’ is the trademark used by the Mar 

tinson company for three and a half years for its extensively 

Last April “Javar Instant Coffee 


appeared on the market, advertised as weight reducing 
Paul 
Phillips, Nizer, Benjamin & Krim, successfully maintained 
that the 
among consumers and that it Was incumbent upon the new 


advertised instant coffec 


Martinson, through its attorney, Martinson, of 


similarity in the names would cause confusion 


comer in the field to choose a different name 
Dimock, 
public was likely to obtain the impression that Javar was 


Judy in granting the injunction, said that the 


also made by Martinson, and that it was unfair to subject 
to the hazard of having its reputation identified 
with that of Javar 


Martinson 
for better or worse 


90°. of coffee flavoring for candy, baked goods 


now comes from solubles, Lawrence discloses 


While instant coffee sales for home and other uses have 
risen over 50° in dollar volume in the past three years, 
candy manufacturers and bakers now make about 9007 of 
their coffee flavorings from solubles, according to Confe 
lionery and Ice Cream World 

Quoting Connor F. Lawrence, general manager of the 
Sol Café Manufacturing Corp., Jamaica, N. Y., the publi 
cation cites ease of storage, uniformity ot quality, constant 
freshness and economy as the reasons for the growth in the 
use of solubles for flavoring 

Since the Hampton House Division of Sol Café was es 
tablished last year to serve the growing institutional field, 
which includes the flavoring industries, Mr. Lawrence re 
vealed, it has doubled its facilities and is now working on a 
24 hour schedule to meet demands 

“In recent there has been a noticeable trend by 
those who use pure coffee flavors to switch to solubles,’ 


“Many of the major confectioners 


years 
Mr. Lawrence states 
who previously brewed their own coffee concentrates or pur 
chased them in liquid form have made this change 

Since soluble coffee received its first big boost in sales 
with the general coffee price rise in 1953, the instant cottee 
market in this country has grown from 13 of total coffee 
sales to 2007 in 1955, or a rise of over 5007 Mr. Lawrence 
points out 

Latest available statistics show that 3,300,000 pounds of 
coffee concentrates were used for flavoring in 1955, which 
means that about 3,000,000 pounds of coffee flavoring was 
in the form of solubles last year,’ Mr. Lawrence declares 

Soluble cotfee for flavoring DUPPOSES, though usually sold 
in bulk quantities to confectioners and bakers, is available 
in many size packages from one pound to 100 pound drums 

According to Mr, Lawrence special variations in’ blends 
may be obtained for flavoring purposes to suit the tastes of 


the areas served by the purchaser 


Coffee break a ‘fringe’ benefit 


Cotfee breaks on the job have 
benefit,” one caterer concludes 


become kind of a fringe 
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Desk-side coffee service is hig business 


The coffee break now means big business to the firms 
which specialize in cotfee catering 

Last year alone, an East Coast restaurateur grossed $4, 
200,000 by providing 20,000,000 desk-side cotfee breaks 
A Boston 
a standing start in 1950 with one vending machine to a 
$2,000,000 business in 1955 
ing firm grossed some $14,000,000 last year 


from specially equipped carts firm went from 


A Pennsylvania coffee vend 


The new industry of coffee catering has turned problems 
into profits, according to a recent issue of Time. Formerly 
disgruntled employers who used to count the man-hours lost 
during the midmorning and afternoon coffee exodus now 
praise the firms who cart the coffee in 

In exchange for the manpower savings Time found that 
about half the companies pick up the tab for employees 
coffee. Many others pay half the cost and turn employees 
contributions over to recreation funds 

Examples of this service: some 1,700 employees of New 
York's Mutual Life Insurance Co. have coffee at their desks 
; The Eastman Kodak Co 
which sell 280,000 cups a month to workers in its Rochester, 


N.Y 


every morning has 100 machines 


plant 


Irish coffee as the Irish like it 

Recipes would be a lot more fun to read, let alone use, 
if they were like the one turned up by Cotfee Trade News 
London, on the instructions for making Irish cotfee used 
at Shannon Airport 
cottee 


as sweet as the 


Ingredients: Cream—as rich as an Irish brogue; 


as strong as a friendly hand; sugar 


tongue of a rogue; and whiskey—as smooth as the wit 
of the 


land 
Preparation: Heat and 
n one jigger of Irish whiskey, the only whiskey 
Add threc 


cubes of sugar and fill the goblet with strony black cotfec 


a stemmed whiskey goblet 
pout 
with the smooth taste and full body needed 


to within one inch of the brim, Stir to dissolve sugar 


Top off to brim with whipped cream which has been 
slightly aerated. so that cream floats on top 
Do not stir after adding cream, as the true flavor ts 
obtained by drinking the hot coffee and Irish whiskey 
through the cream 
Drink it to this traditional Irish toast 
Health and long life to you 
land without rent to you 
A child every year to you, 


and may you die in Ireland 


COFFEE FILTER PAPERS 


We maintain stocks in New York 
to fit all sizes of urns at very at- 
tractive prices. 


H. REEVE ANGEL & CO., INC. 
52 Duane St. New York 7, N. Y. 


America’s best-selling coffees 
in each field come from 


PproouctTs 
or 
GENERAL 


INSTANT 


DECAFFEINATED 
MEMBER OF 


MAXWELL HOUSE 


\ oJ Division of General Foods 


REPRESENTING 


: 
(7 « > 
Cottee 
= VACUUM PACK pe 
Corre! 
Corret 
GREEN COPPER ASSN OF NYC 
CORFER AND SUGAR EXCHANGE 
ULY. 1956 29 


Total 
entries 


674 


Augu 


September 740 66 
October 846 518 
November 1,087 


Decer 1,068 


her 


January 
Vebruary . 


Mar h 


1,017 


842 


January 1,516 738 
Februay 1,844 
March ; 2,329 1,126 

April 1,558 
s/s 


(1-27) 


Coffee handling in Haiti 

The instability of coffee prices in recent years has been 
reflected in the Haitian economy 

Methods of handling and preparing coffee in Haiti 
not improved in relation to its im 


for market have 


portance as a producer of foreign exchange, 

At various times in the past ten years, the government 
of Haiti has budgeted funds for nurseries, seed distribu 
new development and technical assis 


plantings 
but these programs have been of little value 


tion 


tance 


(Figures in 1,000 bags) 


Brazil 


1956 


Figures by N. Y. Coffee & Sugar Exchange, Inc., mn bags of origin. (Preliminary) 


Deliveries—from : 
Others 


Visible Supply—ist of Month 
Brazil Others Total 


55 438 4 

529 795 320 572 892 
398 916 543 590 1,133 
403 512 915 
,122 : 35 3% 7 


1,007 


G05 1,643 7R0 571 1,351 
N77 1,805 BHO 44 1,325 
1,226 2,352 1,192 421 1,613 
716 1.576 1,278 
| 1,484 30 43 147 


of the need, and bene 


Funds alloted were far short 
ficial results are negligible 

Recently a new coffee development program was In 
augurated to improve cultural practices, distribute seeds 


from more productive strains, provide technical assistance 


and increase production 
Demonstration plots were established adjacent to some 
of the rural schools and better methods of planting and 


Encouragement was given to better 
2— washed 


cultivation shown 


preparation by exempting Standard Type 1 and 


coffees from part of the export tax, 


Serving The Coffee, Tea & Spice Trade For Many Years 


Brookhattan Trucking Co., Inc. 


57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 


Import, Export and Bonded Trucking 


Riverfront Warehouses 


Bowne Morton’s Stores, Inc. 
6 


11 SMITH ST. BROOKLYN, N. Y. 


MAin 5-4680 
N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 


ROASTING 
GRINDING 
PACKING 
VACUUM PACKING 
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H. MILLS MOONEY & SON, INC. 


Coffee Trade Roasters 


FULTON STREET, NEW YORK 38, N. Y. 
Telephone: WHitehall 4-5138 


302 Magazine St. 


W. H. KUNZ & CO. 


COFFEE - IMPORTER & JOBBERS 


DIRECT CONNECTIONS Producing Countries 
Cable Address KUNZCO 


New Orleans 12, La. 


FFEE & TEA INDUSTRIES ond The Flavor Field 


a Coffee Movement In The U. S. Market 
1954 
975 1 
1955 
1,416 605 871 1,476 738 446 1,184 
1,144 411 874 1,285 567 425 992 
434 1,027 1,461 194 541 735 
1,193 540 650 1,190 425 381 806 
June 1,372 331 84 1,315 272 406 678 : 
os Jul 1,580 739 84 1,632 728 362 1,090 : 
August 13000 579 745 1,324 484 330 i 
september 1,490 731 175 1,506 543 349 892 
Octobe 1,804 1.887 1,024 213 1,237 H 
November 2,048 996 ofhis 1,129 303 1,432 
December 2,115 1,849 878 222 1,100 
i 
7 | 
30 


Coffee statesmanship 


Cottee is in a complicated situation 


Very real differences of Opinion exist Under stress 


its tempting to let loose a barrage at those who disagree 
with you 

But in coffee now we are sceing an example of fine in 
dustry statesmanship 

On a key question—the proposed international cotfec 
agrcement—the viewpoints of the United States trade and 
of the producers are not merely different. 7 hey are opposed 
In conferences and remarks to the press, the viewpoints 
have been stated and challenged and argued 

Yet while the differences have been stated vigorously 
they have not been allowed by either side, to develop into 
a schism 

They 
shadow the great point of 


the market lov coffe im the U.S 


have not been allowed, by either side, to over 


basic agreement: that enlaremy 
Wy fundamental to the con 


trade 


tinued well-bemg of hoth the producers and the U. § 
Out of 


that area of agreement has come increased co 


Get under the surface of any successful merchandising 


Operation and you'll find vigor, initiative and something 
else 

Youll find a specific kind of knowledge which is highly 
speci tic The people running the promotion know. their 


markets. 7 hey know the consumers they are after. They 
know how those consumers think and what to tell them 


The work 


general 


campaigns that best, in other words, aren't 

They aren't charges of birdshot that splatter the country 
side They are rifle bullets, carefully aimed and with timed 
firing 

This year's bold new iced tea drive is that kind of cam 
paign 

It isn't aimed at everybody, which would mean aiming at 
nobody 

It's directed at one specific group of consumers, with a 
built-in impact on another, and ignores a third 

The consumers being overlooked by the drive, on purpose 
are the 25% of the people who don't drink iced tea at all 
Many of them have tried it and rejected it for some reason 

Conceivably, with study and money, campaigns could be 
developed which would knock down these objections and 
convert the non-drinkers into iced tea consumers 


Right now, though, it would not be the best way to in 
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Iced tea “more often” 


Operation, even at this time, when stresses have been oper 
ating in the other direction 


Without in any way hindering freedom to « Xpress Opinions 


that differ, let everyone in coffee be aware of the bedrock 
of common interest 
Let us all cherish that awareness and encourage it, in every 


way We can 
That awareness can be translated specifically, in. different 
ways, by the industry here and by the producers 
In Brazil, for example, one of the greatest advances in 
this direction would be approval of the increase to 25 cents 
a bag for cottes promotion 
cottec 


possible for 


promotion On a More realisty basis, More im keeping with 


pro 


This action would make it to put its 


the opportunities, the size of the industry, and the 
motional weight of competing beverages 
In this direction —-building on the bedrock of Common in 


terest——lies the only sound answer to turning coffee’s enor 


mous potentials into actual sale 


vest tea promotion money 
There ts another group which will return more tea sales 


iced 


tea drinkers, who how consume three to six glasse $a week 


for each promotion dollar These are the occasional 
They are a large group, comprising a whopping 10% of 
Many of them have 
searchers that they would enyoy having wed tea more often 


makes 


months 


wtually indicated to re 


the pe ople 


Here is the big potential, Here, as a campaign 


progress, 1s enormous tea volume for the warm 


ind a great reservoir of potential hot tea sales for the rest 
of the 


This is the target of the 1956 iced tea campaign 


year 


It makes clear the specific power in the campaign's key 
phrase: “Why don’t we have wed tea more often? 

At the same time, the industry drive will tend to confirm 
the iced tea habit among the 35% of the people who now 
drink iced tea regularly, lots of it, seven or more glasses 
all week 

Not all tea packers will benefit to the same extent from the 


What 


the policies of the packers themselves 


current campaign will make the difference wall be 


The packer who makes only a routine iced coffee drive 


will gain less who 


dovetails his drive with the industry campaign 


The pac ker who puts thought into it 
who 
bues his people with drive and enthusiasm and conviction 


that packer’s brand will gain more 


* 
a 
ae 
7, 
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Left: Dr. Harold L. Link, of the Food Machinery & Chemical Corp., 
shows a model of the new automatic tea maker for restaurants to 
Robert Smallwood, chairman of the Tea Council, and Edward J. 
Vinnicombe, Jr., president of the Tea Association. Center: Models 


The industry's bold new approach to iced tea advertising 
will bring a4 new approach to tea ia millions of homes this 

This prediction was made betore more than 200 tea people 
gathered at the Hotel Biltmore, New York City, for the 
1956 Midyear Meeting of the Tea Association of the U.S.A 

Tht prediction was offered by Dewitt L. Jones, account 
upervisor for the Leo Burnett Co., advertising agency for 
the Tea Council, who outlined the 1956 iced tea pro 
ran 

I he mecting also he ard background reports on the new 
tutomatic teamaker for restaurants, and watched a prototy] 
model in push-button operation 

Fred Rosen, of Fred Rosen Associates, Inc., outlined the 
industry's publicity program on iced tea 

{A special “fact reference” section on the 1956 Midyear 
Meeting appeared in the May issue of Corrre & TEA IN 
ot stRinS. formerly The Spice Mill, The section, in three 
parts, provided a basi supplement to each of the main 
subjects of the meeting. The section is now available 
as a 24-page reprint. } 

Fea men liked the format of the 1956 Midyear Mecting 
As avainst the luncheon sessions of previous years this 
mecting Was a | m drrangement followed 
| y kta Is 

The program moved smoothly, and the meeting adjourned 
before the target hour for closing 


After, the tea men went to adjoming rooms to sample 


tea made on the spot by a working model of the new auto 
itic machine, and to relax over cocktails 
The tea men made these three points about the meeting's 
format: it took less of the working day; the auditorium 
allowed better concentration on talks and visual ma 


rial: cocktails after the meeting made for easier mingling 


bold new iced tea drive, push-button tea maker 
presented to Tea Association’s Midyear Meeting 


demonstrate to the Midyear Tea Meeting the fashions they were 
showing twice a day in Macy's, under the slogan, “Cool as iced 
tea.” Right: A facsimile of the billboard with the new iced tea 
theme is a backdrop for the Midyear Meeting audience. 


and personal give-and-take of ideas than the former 
luncheon table arrangement 

Edward J. Vinnicombe, Jr., president of the Tea Assoc 
ation and a director of McCormick & Co., Inc., introduced 
the chairman of the Midyear Meeting, Robert Compton, 
president of Bingham & Co., Inc 

Assisting Mr. Compton in arrangements were Edward ¢ 
Parker, of the Tetley Tea Co., Inc., and H. W. (Chester ) 
Chapman, of the Dannemiller Coffee Co 

The biggest and easiest opportunity for increasing tced 
tea consumption is offered by the 40°, of the people who 
drink iced tea occasionally, Mr. Jones told the session 

About 35 of the people now drink iced tea regularly, 
Mr. Jones reported, from seven to 30 glasses a week, and 
can't be expected to consume much more Another 25%, 


dont drink iced tea at all, and appe ar to be poor pro pects 
What keeps the occasional drinker—who consumes thre 
to six glasses a week——from taking iced tea more reg tlarly ? 


Mr. Jones saw three main reasons 


| Many people consider iced tea troublesome to mak 

», When iced tea is out of sight, it is very likely out 
of the occasional drinker’s mind. He hasn't yet made iced 
tea enough of a habit to ask for it regularly 

§. For many people, iced tea 1s an acquired taste. You 
have to drink a substantial amount before it becomes a 
habit 

The key to all three problems, Mr Jones declared 
to intensify the occasional drinker's established friendliness 
toward the product. If our advertising is persuasive enough 


and frequent enough, this can be donc 


Guides to an advertising approach aimed at these ob 


jectives were uncovered through research by the Institute 
for Motivational Research, Inc., headed by Dr. Ernest 
Dichter, Mr. Jones indicated 


COFFEE & TEA INDUSTRIES snd The Fla Field 


The Dichter studies provided a ‘profile’ of iced tea 
tacts about what iced tea means to people, why they like it 
don't like it yart from other 
beverag 
Dr. Dichter’s research found that 
i smgle profile, but rather a comples 
Mr 


Of more positive ide AS, 
For example, people think of iced tea as sociable and 


what it is that sets iced tea a} 


iced tea doesn t have 
one, CNCOM Passe 
Jones said 

if 


cf mpanionable savor it, even dawdle over it 


They don't class it as a quick pick-me-up, an emergency 


They sip it, 
treatment for heat and/or thirst, or as dramatic and instan 
taneous relief from extreme discomfort 

Mr. Jones emphasized another aspect of the studies. They 


showed that summer has a “‘benign face 

There are many things people like about the season 
the casual clothes, the outdoor sports, the often pleasant 
weather and they like iced tea because it fits the casual, 
relaxed way they live in summer,’ Mr. Jones explained 
the qualities people like about iced tea ar 


de lared, 


Fortunately 


all simple, easy to suggest, Mr. Jones and the 
occasional drinkers are well aware of them 

They need not be argued or staged in a hard-hitting 
Mr. Jones said The tinkle and frost of a glass 


are enough to say ‘cooling The tone, the pace and th 


manner, 


pictures can say ‘refreshing’ and ‘relaxing The situations 


ie say ‘sociable’ and ‘good with food 
Copy strategy 

Mr. Jones explained that on the basis of the research, the 
following copy strategy was adopted for iced tea advertising 

Encourage occasional drinkers to have iced tea more often 
and justify the regular drinker in his habit 

Remind people 
of how much they like iced tea 
Why don't we have iced tea more often?’ 


by tone and manner as well as words and 
pictures 
In short, 
Mr. Jones declared 
This question is the focus of every new iced tea com 
mercial. “In proper context and with proper advertising 


weight behind it, we believe it will go a long way toward 
graduating the occasional drinker into the regular drinker 
class,’ Mr. Jones said 

The new Tea Council television commercials, presented 
to the Midyear Meeting by Mr. Jones, are in line with this 
approach, They are fresh, relaxed, natural and free of 
advertising tricks 

The people in the commercials look and sound like ordin 
ary people—not like actors or models 
Part of the reason for this effect is highly skilled directing 


awarded 


talent. Supervising director was Delbert Mann 


an Oscar last year for his work on “Marty.” Director was 
Norman Felton, who won three top television awards, in 
cluding the Emmy for direction of television drama 

The iced tea television commercials began June 15th in 
nine markets representing 43° of U.S. television homes 
A total of 770 ten-second and 20-second spots are being run 
for ten full weeks during the high listening hours of the 
evening, Mr Jones revealed 

In addition, 25 radio Spots will be run weekly in three 
additional markets for the same ten-week period, Mr. Jones 
said 
wed tea 
markets for two full months, Mr. Jones explained. At the 
shifted to 


Iced tea outdoor boards will also be used in 17 


end of the first month, the boards will be 


locations in these markets, for even greater coverape 


Radio and outdoor boards will be used for tests of slogan 


penetration in nine markets, Mr. Jones indicated. The in 
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formation will be used as guide tor media purchases late 
this year and in the years to come 

Fred Rosen told the Midyear Meeting that the Tea Coun 
cil, which pioneered in television publicity, is expanding its 
effort in this medium for the 1956 iced tea season 

A new film for TV showing, "The Cool Look of Sum 
mer,’ will emphasize iced tea as a fun and pleasure beverage, 
Mr. Rosen Based on the record of 
television station acceptance, the new film should have an 
estimated 150 showings this year. 

Moreover, the seven films already on hand will continue 
to be shown, he added 

The films are generally scheduled by the station's film pro 
gram director, Mr. Rosen explained. Additional TV ma 
terial is therefore being directed at the home-making tel 
caster. This material will be in the form of ‘Tea-V Kits, 
which supply everything needed for an interesting program 
built around tea. 

Interviews will also be arranged for representatives of 
the tea industry in every area, Mr. Rosen indicated. These 
“Tea-V Task Force’ interviews will be backed up by special 
materials to add visual impact to the tea story 

In addition to television, the publicity program will cover 
newspapers, Sunday supplements, leading women's mag 
azines, house organs, farm publications, supermarket news 


said Tea Council's 


papers and throwaways 

Monthly awards will be continued to sports and news 
photographers for the best pictures including iced tea 

A "Miss Iced Tea of 1956" will be selected, with atten 
dant news and TV coverage 

John O. Sabatos, newly elected president of the National 
Restaurant Association and vice president of Bickford’s, Inc 
reminded the Midyear Mectinyg that five years before, at 
Tea Association NRA leaders had demanded 
of the tea industry “some kind of a tea maker that would 
require only a push of the button to produce a cup of hot 


convention, 


tea, or a glass of iced tea, put nine cents in our pockets 
every time we pushed the button 

The tea industry and the restaurant industry later did join 
forces to develop an automatic tea brewing and dispensing 
device for restaurants, Mr. Sabatos said. An inter-industry 
committee was formed, with both restaurant and tea men 
on it 

“The first objective of this committee was to agree upon 
the basic principles essential to a restaurant tea making de 
vice, “Mr. Sabatos said 

It was agreed from the start that the device should be 
that it should satisfy the 


automatic and 


and foolproot 
following basic requirements 

1. It had to provide both hot and iced tea 

2. It had to provide its own source of boiling water 

3. It had to be completely automatic when charged with 
the correct amount of tea 

4. It had to have a quick recovery 

5. It had to make tea of excellent quality 

6 We take up a 
counter space 

7. At the same time, we 
beauty that it would, within itself, become a selling device 

8. It had to have a minimum capacity of 200 cups per 


wanted it to minimum amount of 


wanted the urn to be of such 


hour 

The Battelle was 
selected to do the The 
Tea Council made the first of two grants to the National 
Battelle went 


Institute. Columbus, Ohio, 


Sabatos reported 


Memorial 
research, Mr 


Association, he said to work 


Restaurant 


and in the amazingly short space of the next 14 months an 
experimental prototype machine had been designed, con 
structed, tested in the laboratory and tested in the field 
under actual operating conditions 

The experimental machine was demonstrated in January, 
1955, to the board of directors of the National Restaurant 
Association in Atlanta, Ga., and met with their approval, 
Mr. Sabatos declared 

The next step was the selection of a manutacturer with 
the finances, the know-how, the facilities and an established 
national distribution system, Mr. Sabatos explained 

All the United 
were contacted, and the final choice by the committee was 
the Food Machinery & Chemical Corp 
It was agreed that before the company tooled up for 


important manufacturers the States 


straight line production it would turn out enough models 


of the urn to make exhaustive field tests in a broad cross 


section of the food service field in all parts of the country 


Wood named Lipton president; 


Smallwood is board chairman 


Carl 1. Wood has been elected president of Thomas ]. 
Lipton, Inc., Hoboken, N. ] Robert Small 


as board chairman and chief ex 


wood, who will serve 
ecutive, according to a press announcement 

Mr. Wood has been with Lipton 34 years. He was 
formerly executive vice president and general manager. 


Mr. Smallwood was president of the company for 17 


years 


These tests are now underway,’ Mr. Sabatos reported 

Dr. Harold L. Link, eastern operation manager of the 
Canning Machinery Division of the Food Machinery & 
Chemical Corp., presented the teamaker to the Midyear 
Meeting 

He explained how the operator places tea in the intuser 
on top of the machine and sets the timer for the correct 


quantity As Dr. Link talked, an assistant placed A quarter 
pound of tea in the unit 
‘Now, the automatic teamaker goes into action Dr 


Link said 


sprayed into the infuser 


First exactly 60 ounces of 206 depree water are 


Second, although this hot water passes through tea leaves 


in an average of nine minutes, the operator can draw off 


tea in three minutes 


Third, the 


especially molded pyrex glass reservoir, where Robert Comy 


resulting tea concentrate flows into the 


ton says it can remain for three hours without loss of its ex 
cellent quality 

Fourth, the operator pushes the hot tea button and a 
hot tea mixture of one part of tea concentrate and five 


parts of 205 depree water are blended at the discharge into 


a cup or pot, or the operator push s the ice tea button and 


one part of tea concentrate and 43.4 parts of tap water are 


blended at the discharger into an iced glas For those 
like weaker tea. there are separate push buttons for hot 


Ww ho 


water only and for tap water only 


Fifth, as 


quantity required then make Ip a two 


more tea is needed, the operator judges the 


four or ¢ ht ounce 


(Continuca n page 40) 
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John M. Anderson 


Gerard L. Brant 


Tea Council makes it official— 
Brant is executive director; 
Anderson heads advertising 


Gerard L. Brant, who has been 
rector of the Tea Council of the U.S.A., Inc., last month 
Was appointed executive director 

The announcement was made by Robert B. Smallwood, 


acting executive di 


chairman of the Tea Council 
He also announced the appointment of John M. Ander 
son as director of advertising and promotion For the 


last six years, Mr. Anderson had been director of pro 
motion 
Mr. Brant joined the Tea Council six years ago as 


later director of 
had been director of advertising for the 


Manufacturers, and director of 


a consultant becoming promotion 


Prey ously he 


National 


Association. of 


programming, publications and promotion for the Com- 
mittee for Economic Development. 

He was also associated with the Tidewater Associated 
Oil Co., the Conde Nast Publishing Co., Oakite Products 
and the Hoffman Bearings Corp. 

He attended both the University of Maine and Colum- 
bia University and during World War II was a member 
of the United States Coast Guard. 

Mr. Brant belongs to the American Institute for 
Management and the American Management Association 

Before joining the Tea Council, Mr. Anderson was 
vice president of the Faught Co., a public relations firm; 
associate director of publications and promotion for the 
Committee for Economic Development; and director of 
popular promotion for Columbia Records. 

Mr. Anderson is a graduate of Bucknell University 
and during the war was commissioned with the U, § 


Navy 


Tea Council names Oscar Gorenflo 
director of institutional operations 
Oscar C. Gorenflo has been appointed to the position 
of director of institutional operations of the Tea Council, 
it was announced by Gerard L, Brant, executive director 
Mr. been associated with the tea in 
dustry for 18 years. During the past 14 years he has 
worked with the restaurant industry for the Tea Council 
in the capacity of restaurant merchandising manager 
Prior to Mr. Gorenflo’s association with the Council, 
he was vice president of his own drug store chain, and 
has had extensive background in retailing, merchandising 
and promotional advertising. 


Gorenflo has 


89 Broad Street 
Boston, Mass. 


HENRY P. THOMSON, INC. 


TEA IMPORTERS 


120 Wall Street 
New York 5, N. Y. 


Member: Tea Association of the U.S.A. 


605 Third Street 
San Francisco, Calif. 
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Can chemical anaylsis be used to measure the quality of 
such products as tea and coffee? Here's one viewpomt, with 
what 1 known—and not 


an interesting restatement of 


known—about the question. 
Under the title “Oxydisation Measurement and Quality”, 
this article was translated by Tea Trade and Industry, Cal 


cutta, from Kaffee-u. Tee-Market, Hamburg 


What is the practical value of chemical analysis for 
such items as tea and coffee? This is a question that ts 
being discussed at this time in the scientific circles of West 
Germany 

Tea and cottee have, like wine, a special element to offer, 
namely enjoyability. This enjoyability is partly a gift of 
nature and partly of the art of manufacture. Soil, climate 
and culture, on the one hand, and the process of roasting 
or fermenting, on the other, contribute to the delectability 
of these drinks. But 
depended on physical tests with the help of the tongue 


trade valuations have more or less 


or the 
The tea or coffee taster’s job is one that demands years 


nose 


of experience and has been appreciated because it has helped 
trade so far. The taster does not depend on chemical 
analysis for confirmation of what he finds out from his 


What the chemists do 
What is the significance of objective 


sense-experiences, therefore, can, 
for the industry? 
measurements of oxydisation or of aroma? 

The issue was raised as early as 1936 in the German 
Zeitschrift Forschung, 


and it was remarked there that it is not possible for a chemist 


fur Lebensmitteluntersuchung and 


to judge quality of tea or cotfee on the basis of chemical 
analysis. The caffein, tannin, oil and other contents shown 
in the analysis do not serve any Classification purposes. At 
the best, they can only serve as certain indices 

So the problem now is to formulate chemical analysis as 
a basis for the valuations of tea or cotfee 
flavor or taste 1s 


It has been recognised that where 


concerned, there must be a certain ingredient, a special 


that 
be that 


ruling ingredient in the ananlyzed matter accounts 


may thes 


for the particular taste or smell. It 
taste and flavor bearing clements may in the course of 
preparation either be lost or overlaid by other elements, 
newly formed. That may be the reason why these volatile 
tastes or flavor may become so lightened in the process 
of being determined by vaporing that it has become neces 
sary in separating the element to use vapor distillate along 
with some such reaction agent as exydisation through Kali 
permanganate, and more recently through Kalibichromate 

According to F. Kiermeier, the possibilities of reaching 
out to any final conclusions even by such analytic determina 
tions are limited. The 
however, if care is taken to maintain same laboratory con 


results may be of some service, 
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can chemists measure tea quality? 


attempts are being made to work out chemical yarksticks 
on coffee and tea — but so far they don’t seem to work 


ditions and influencing factors. But it ts not possible to 
indicate age, or any loss which may have occurred 

So far as cottee ts concerned, the tests required were first 
made by O Hogl, whose results with experiments on cottee 
berries, coffee-extracts and coffee synthetics led him to con 
clude that with the strengthening of the aroma beyond a 
certain point the enjoyability of coffee decreases 

His experimental process was to distill into a glass ap 
paratus up to 20 cms and then put it into 20 cm concen 
trated sulphuric acid and 3 cm} n/2 Bichromate solution, 
and afterwards to titurate it with Todid-thiosulphate. The 


Kind of Tea Stalk Oxydisation 
content measure 

Java-Assam Mixture 20.7 1.8 
First East Fristan 22.8 ‘7 
East Frisian Fannings Blend iz 2.1 
East Frisian Mixture 10.0 
Java Ceylon Assam Mixed Brokens 46 1.85 
AssamTea Tips 8.0 1.55 
Flavoury Darjeeling 

O. P. Ceylon Tea 14.0 Rie 
Pure and wholesom« 6.0 1.60 
Ceylon Tea-——Orange Pekor 5.5 1.75 
Ceylon Tea Broken 16.7 1.50 
Java Tea 464 1.60 
Java Tea O. P 30.0 ‘75 
Indian Tea II 5 1.70 
Indian Assam Tea O. P 27.0 1.70 


oxydisation measure is indicated by the value of the use 
of cm n/10 Bichromate for 1 gram of coffee The aroma 
measurement is also indicated similarly and may be de 


termined by the following formula 


Oxydisation Measure a—D 
Aroma Measure a~——b.100 
In this formula, ‘a’ denotes the blind value put on the 


10 Natruim 
cm4 n/1O 


material experimented on, as put in cm} n 


thiosulphate; b denotes the use made of the 
Natriumthiosulphate solution for the back-tituration, and 
E stands for the extract as in the process by Pritzker and 
junkkuntz 

By this process Hog! found out the quantities and con 
elements of coffee that are liable to 


This was supposed to have helped 


tents of the volatile 
be lost in vaporing 
him in determining the measure of aroma intensity 

Various experiments followed and tabular statements 


(Continued on page 40) 
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Tea Council prepares punch 
for Gracie Mansion reception 


The Tea Council prepared a tea punch last month which 
New York Times food reporter June Owen called ‘‘delect 
able 

The occasion was a rec eption tendered at Gracie Mansion, 
New York City, by Mayor Wagner and his wife to members 
of the New York Newspaper Women's Club, 

Here's the recipe for the drink, which the Tea Council 
calls International Tea Punch 

tablespoons tea leaves 
tablespoons rum 
tablespoons brandy 
of two lemons 
Cups 
cup waler 
1 quart soda water, chilled 
1 quart champagne, chilled 

1, Bring quart of water to full rolling boil. Remove 

from heat Immediately, add tea. Brew five minutes 


2. Stir, strain and add rum, brandy and lemon juice 


3. Combine sugar and one cup water in saucepan. Boil 
ten minutes to make simple syrup. Chill. 

4, When ready to serve, combine all ingredients in 
punch bowl. To serve, add chipped ice to champagne 
glasses and fill with punch, or serve from chilled water 
melon shell with tiny squares of watermelon meat.  Gar- 
nish shell with fresh fruit and place on bed of ice to main 
tain chilled temperature 

Yield. twenty-five servings. 


IRWIN-HARRISONS-WHITNEY, 
TEA IMPORTERS 


NEW YORK «+ PHILADELPHIA * BOSTON * CHICAGO * SAN FRANCISCO *« SHIZUOKA (JAPAN) 


Japan Tea Exporters’ Association elects 


new officers; Keiji Yuhara is president 

New officers have been named by the Japan Tea Ex- 
porters’ Association, Shizuoka, Japan, 

Keiji Yuhara, president of the Japan Black Tea Co., 
Ltd., was elected president. 

Named vice presidents were Ginjiro Aono, president 
of the Tea Export Industrial Co., Ltd. ,and Ryoyi Iguchi, 
managing director of Mitsubishi Shoji Kaisha, Itd. 

The association also announced the resignations of 
Shozo Kawamura as president, and Shozo Saigo as man- 
aging director. 

Acting as managers of the organization's offices will 
be Ichiro Ishihara and Koichiro Kumano. 


New York Tea Club meets 


In spite of violent thunderstorms, about 70 members 
of the tea industry turned out for the June dinner meeting 
of The Tea Club, informal organization for members of 
the trade in the New York area. 

The meeting was held at the Antlers Restaurant, on 
Wall Street. 

Lester Vail, of Vail & Simpson, chairman of the Tea 
Club, introduced Allan McKissock and Ed Lurie, who pro- 
vided brief and varied samples of tea industry humor. 

Accordionist Louis Springer led the tea people in 
the singing of old favorites, 

A lavish supply of door prizes seemed to make win 
ners the rule, rather than the exception. 

Tea Club members said the dinner itself was one of 
the best they have been served at such meetings. 


CALCUTTA * COCHIN (INDIA) * COLOMBO (CEYLON) * DJAKARTA (JAVA) * LONDON (ENGLAND) 
MEDAN (SUMATRA) * TAIPEH (FORMOSA) 
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One of the price winning tea displays. This one was in the Suddaby’'s, 
Ltd., store in Brantford, Ontario, Canada. 


Top food store displays 
win awards in 1955 
“Tea for Canada Week” 


Reports from the gro¢ ery trade in Canada indicate that 
the second annual “Tea for Canada Week" was not only 
an outstanding success but is also growing rapidly in 
popularity, the Tea Council of Canada reports 

Grocery trade advertising of tea this year far exceeded 
last year. About 1,090 entries—more than four times the 
number in the first contest—-were received in the $4,000 
store display contest staged by Tea Council 

Display photographs submitted testified to the keen 
interest and great originality of the grocers Related 
items, such as biscuits and cake mixes, were featured to 
advantage along with various brands of tea, and this 
helped boost sales volume considerably 

Interest was high in both the urban and rural areas 
From all parts of the country came enthusiastic stories 
of how the event step] ed up the week's trad 

Every grocer who participated in the store display 
contest received a check for $4.00, apart from any major 
prize awarded 

The judges were B. T. Huston, of Canadian Grocer 
F. A. Rands, of the Retail Merchants Association; and 
L. Be of L’Epicier. 

tans are already under way for the 1957 « The 
dates Set for next years Tea for ( inada W eck ire Mar h 


25th—-30th 


Robert Anderson heads premium group 


Robert Anderson, of Thomas J Lipton, Inc., has been 
elected president of the Premium Merchandising Club of 


New York 


JUL 


Lipton offers Thermo Bag premium 


in launching iced tea campaign 


“Time tor Iced Lipton Tea is the theme tor this 
year's big iced tea drive by Thomas J. Lipton, Inc., Ho 
boken, N. J 

The campaign includes a carefully pretested premium 
offer, a complete in-store promotion and national ad 
vertising on television and radio and in magazines and 
newspapers 

Store display material consists of animated signs, floor 
bins, posters, shelf talkers and price spots. These pieces 
can be used to promote displays of related items with 
iced tea 

As an extra boost to retailers, Lipton 1s offering the 
public a mail-away premium, For $1 and a box top trom 
any size package of Lipton Tea or Tea Bags the customer 
will be sent a Thermo Bag, designed to keep food hot 
or cold, 

Current plans call for Arthur Godfrey's Talent Scouts 
Show, on both radio and TV, to feature promotion of 
the bright plaid, vinyl-covered Thermo Bag 

In addition to this, the Lipton offer will be carried tn 
Life magazine and in a four-color ad in Sunday sup 


plements. 


Industry's new iced tea campaign 


is revealed to press at luncheon 


The fundamentally revised “soft sell” campaign on 
iced tea of the Tea Council of the U.S.A. was disclosed 
to the press at a luncheon at the Hotel Roosevelt, New 
York City, last month 

“Why don't we have iced tea more often?” 1s the 
theme of the new television, radio and billboard cam 
paign, which has a naturalistic, semi-documentary Havor 

A statement by Robert B. Smallwood, chairman of the 
Tea Council and chairman of the board of Thomas J 
Lipton, Inc., explaining the reasons for the chanye io 
tea advertising, was released at the press conterenc 

Fred Rosen, public relations consultant to the Tea 
Council, introduced Edward M. Thiele, vice president 
of the Leo Burnett Co., the Council's advertising agency 
who explained the new approach tn detail and answered 


qué strons 


Argentina's tea output growing rapidly 


Argentines anxious to get rich quick are joining 1p 
the “tea rush” which ts sweeping over the province of 
Misiones, according to a Reuters dis} itch 

At best, the gamble may turn Arventina into a major 
tea exporting state ind challenge Ceylon’s supremacy 
according to the report At worst, it will spell i glut 
of tea which will ruin planters, who have incre ised in 
numbers from 800 in 1950 to more than 11,000 last year 

Ihe final result will not be known for some time Tea 


plants cannot be commercially exploited until they are 


three years old. and they do not come into full bearing 


until their fifth year 

Experts expect that by 1959 Argentina's tea market will 
be saturated and an exportable surplus of 14,000 tons 
be 


will available 


Ceylon 
India 
l‘ormosa 
Africa 

i Indonesia 

Japan 
Misc 


Green 
Japan 
Mise 


Oxlong 
loi mosa 
(anton 


Mixed 
TOTALS 


midyear tea 


nhinted trom 


Figures cover teas examined and passed, do not include rejections. Based on reports from U. S. Tea Exammer 


Tea Movement into the United States 
(Figures in 1,000 pounds) 


Mar. April May June July Aug. Sep. Oct. Nov. Dec. Year Fel March April May 
1955 1955 1955 1955 1955 1955 1955 1955 1955 1955 1955 1956 1956 1956 1956 1956 


5,055 3,348 2,95 1,925 3.219 4,136 3,852 4,819 2,503 2,153 38,564 3,906 3,008 5,036 4,954 3,270 
203 4,162 3,333 955 647 1,416 2,015 3,192 2,217 4,166 36,561 3,537 3,259 3.937 4,264 2,572 
127 136 79 7 71 155 278 571 3,630 265 93 60 141 
19 69 942 77 462 497 391 365 4,575 308 4 78 14 200 

1280 1,561 812 1,130 1,006 845 B62 1,888 1,005 850 13,264 1,499 970 689 1,279 
160 25 14 20 ] 7 134 326 7 139 1,589 145 4 108 “4 ‘ 
871 1,502 56 86 245 391 m4 151 133 92 4,838 196 12 167 0 24 


10 2 5 13 ] 7 oO 1% 14 4 121 7 7 ; 7 12 


14,977 9,860 8,717 4,902 5,797 7,685 8,052 11,995 6,910 8,557105,48110,154 8,104 10,580 11,253 7,227 


meeting can chemistry measure tea quality? 
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tea in 2,000 
He said that t 
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has two 
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Progr rey 
mail to every o 
Advertising 
will be timed 


expected to he 


It may well be January, 1957, before production machines 
e available for sale, Dr. Link indicated 


widely usable automatic teamaker which will make more in 


dised in the restaurant field, a utensil washer and a food dis 


were made showing the oxydisation and aroma measure- 
ments in various kinds of coffee samples. But the re- 
sults could not be very conclusive in differentiating the 
qualities of coffee and synthetic coffee on the evidence 


1 top of the previously made batch of con 


» come up with an attractive, trouble-free, obtained. 
Probably the aroma ingredients are liable to be lost 


very quickly in the grinding, while a mixture of ground 
coffee and synthetic coffee required accounts of their 


ales for you and which may justify Colonel 
1 of it as ‘the best thing that has happened 
years,’ Dr. Link added ages and culture 

he FMC teamaker will be distributed through Very similar results were obtained by L. Wurziger, and 
from a study of the whole situation it has been stated 
that the determination of cup quality of a certain standard 
has not become so much evident in analytical results as 
that of the oxydisation and aroma measurement of the 


chain of 250 restaurant equipment deaiers 


other machines currently being merchan 


ts on the machine will be made by direct original substance under investigation, 
ne who indicates interest, Dr. Link said The experiments are, however, being continued in 
coffee, and it has been Dr. Wurziger who has extended 


n restaurant and equipment dealer magazines 
for the date when production machines are the experiments to tea 
It has so far been impossible to account for the pre 


available, he added 


HALL & LOUDON 


ESTABLISHED 1898 


TEA BROKERS 


We offer a comprehensive Tea Brokerage 


service based on experience of many years. 
91 WALL ST. NEW YORK CITY 5 


COFFEE & TEA INDUSTRIES and The Flavor Field 
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valance of the aroma of tea, though it 1s more or less 
established that the etherish oils evolved have something 
to do with them, and the oils evolved in the process ot 
fermentation or oxydisation. There should, accordingly, 
be some very understandable relation between the measure 


Wur- 


research 


of oxydisation and the aroma measure here. Dr 
zigers work may be described, as far as the 

Referring to the relation of the oxydisation measure 
to value of tea, Dr. Wurziger mentions the experiments 
made by Dr. A. Schmidt, and also that tied up with this 
is the question, “What 1s the amount of stalks that will 
affect the quality and the value of tea?” Dr. Schmidt's oxy 
dising measurements were taken with the help of m1i/100 
parmanganate solution in 100 mi distillate containing 5 
grams of tea 

The experiments covered a wide range of varieties, in 
trade blends, leaf, leaf-ribs and stalks 

The small measure of oxydisation in stalks that was 
recorded may be due to the want of such substance in tt 
as can be treated with permanganate solution for oxydi 
The measure ts 4.0 to 5.0 tor per 
In the case of blends 


sation measurement. 
centages of stalks at 26.2 and 48.5 
with stalks, the oxydisation was between 6.2 and 7.8 

All this helps to distinguish leaf or leaf-ribs from stalks, 
to differentiate and evaluate leaf from leaf rib, but not to 
determine what the proportion of stalk must be to affect tea, 
blend 


when tea stalks are found in the 


An attempt was made with trade brands to measure 


aroma—that is, with kalibichromate supuhuri acid—and 
the total result (including the aroma measure) in terms of 
oxydisation 1s tabulated in the accompanying table 


The table hardly provides ground tor judging tea trom 
the oxydisation measure, because the measure answers to 
the etherish oils evolving in very small measures and 
the stalk content 1s not very appreciably influenced by 
oxydisation 

Higher proportions of stalk in the teas of the QO. P. and 
B. P. sorts may show a lower degree of oxydisation in ex 
periments. But the ditferenc« would be so small. as ts 
shown here 


Kind of Tea 


Oxydisation 


measure 
Java Assam Mixed 1.60 
Java Assam Mixed-Stalks 1.40 


Taken altogether, it may be stated that the same quan 
tity of the etherish oils in the teas experimented with 
gives such flavor as would bear oxydisation; and with the 
several oxydisation measures given above it 15 not possible 
to say anything on the quality of the black teas that pass 
in the trade 


This clearly indicates the need for further research 


Says tea is not keeping pace in Britain 
shown 


Britain had 
1955, compared to 


The use of beverages in Great 
significant changes by the end of 
A. Crossle, chairman of the Tea Trade Com 
mittee, told the annual dinner in London 


prewar, 
Although the population had increased 614%, he said 
This compare d 


129% for 


tea consumption had grown only 10% 


with 76% for milk, 10067 for cotfee and 


soft drinks 


82-1 KITABAN-CHO 
SHIZUOKA, JAPAN 


Mountain grown for quality @ 


apan ‘Tea exporters’ Association 


Ask Your Importer for 


UNCOLORED 


GREEN TEA 


Always fragrant 


Cable Address: 
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EAST AFRICA/U.S.A. ATLANTIC & GULF SERVICES 


DIEGO SUAREZ 


LOURENCO 
MARQUES 


SAGUS MARINE CORPORATION 


GENERAL AGENTS U.S.A. 


TWO SEPARATE FAST MONTHLY 
REGULAR SERVICES BETWEEN 
PORTS IN SOUTH & EAST AFRICA 
& MADAGASCAR 
AND U. 5S. ATLANTIC & 
GULF SEABOARD: 


MADAGASCAR - SOUTH AFRICA/ 
UNITED STATES ATLANTIC & 
GULF SERVICE 


Offering monthly sailings from 
Majunga, Tamatave, Fort Dauphin 
and other Madagascan ports; 
lourenco Marques, Durban, 
East London, Port Elizabeth and 
Capetown to Boston, New York, 
Baltimore, New Orleans, 
Galveston, Houston and other 
U. S. Atlantic & Gulf ports. 


EAST AFRICA/UNITED STATES 
ATLANTIC & GULF SERVICE 


Offering monthly sailings via the 
Suez Canal from Lourenco Marques, 
Beira, Dar-es-Salaam, Tanga, 
Mombasa, Diibouti and Assab 
to Boston, New York, Baltimore, 
New Orleans, Galveston, Houston 
and other U. S. Atlantic & 
Gulf ports. 

For sailing dates please consult 
local listings or contact: 


SAGUS MARINE CORP. 


NEW YORK, N. Y. 


FREIGHT CONTROLLED NEW YORK: 
TEXAS TRANSPORT & TERMINAL CO., Inc 
OUTWARD - CALL DI 4.4210 
SAGUS MARINE ConP 


INWARD - CALL WH 3-8330 


2 BROADWAY. NEW YORK 4, N. Y. 


: 
AA AAA“w momensa 
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Ship sailings 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change, IFC—LF.C. Lines Abbreviations for ports 


should exigencies require. Moreover, lines Independence—Independence Line At—Atlantie ports 
lsthmian—Isthmian Lines, Ini Ba— Baltimore 


may schedule sailings not shown in this 


JavPac-—fJava-Pacific Line Bo—Boston 
Lamp-Ho—Lamport & Holt Line, Lid CC—Corpus Christ 
Abbreviations for lines Lloyd—Lloyd Brasileiro 
Ahl Trans Car—Ahlmann Trans Carth Lykes—Lykes Lines 
bean Line _ Maersk—Maersk Line De Detroit 
Alcoa—Alcoa Steamship Co Mam—Mamenic Line Ga—Galveston 
Am-Exp-—American Export Lines Lines, Tut Gf—Gulf ports 
Am-Pres—Amertcan President Lines Nedlloyd—Nedllovd 1 Ha—Halif 
Arg-State—Argentine State Line gee Ho fe 
Am-W Afr—American-West African Line Nop Novehe Pan-American Ling 
Barb-Frn—Barher-Fern Line Norton Norton Line HR—Hampton Roads 
PAB—Pacific Argentine Brazil Line Jx—Jacksonville 
Barb-W Afr—Barber-West African Line Pack Angel 
acPar—Pacific Par East Line, Inc OS 
Barb-Wn—Barber Wilhelmsen Line PacTrans—Pacifie Transport Lines, Inc M/—Montreal 
Brodin—Brodin Line Proneer—Amertcan Proneer Line Mo—Mobile 
Cunard—Brocklebanks’ Cunard Service Prince—Prince Line, Ltd. NO—New Orleans 


PTL—Pacifice Transport Lines, Ini NY--New York 

Nf Norfolk 

NN Newport News 
Pa Phil. elphia 
Po—Portlan 


Delta—Delta Line 
Dodero—Dodero Lines R Neth—Royal Netherland Steamship Co 
Ell-Buck—Ellerman & Bucknell $$. Co 


SCross—Southern Cross Line ‘ 
Parrell—Farreéll Lines Sprague—Sprague Steamship Line PS Puget ae 
Grace——-Grace Line Stockard—Stockhard Line 
Granco——Transportadora Gran Swed-Am—Swedish American Line Se = 
Colombiana, Ltda Torm—Torm Line Jo ‘Saint John 
Gulf—Gulf & South America Steamship UFruit—Unued Pruit Co Ta—Tacoma 
Co., Inc Wes-Lar—Westfal Larsen Co. Line Va—Vancouver 
Hol-Int—Holland-Interamerica Line Yamashita--Yamashita Line mineton 


COFFEE BERTHS 


LINE 


SAILS SHIP 


SAILS 


SHIP 


ACAJUTLA 8/6 Copan UFruit NY8/13 
8/6 Cubahama UFruit Hos 10 
7/19 Telde UFruit Cr'7/26 NO7/31 Lempa UF ruit N08/15 
8/15 Choluteca UFruit Cr’8/21 NY8/28 8/12 Sartori UFruit NY8/19 
8/18 Telde UFruit Cr'8/25 N08/ 30 8 16 Cubahama UFruit Ho08 / 20 
8/18 Leon UFruit NOB 22 
AMAPALA 8/19) Kirsten Torm UFruit NY#/26 
4/25 Lempa UFruit 29 
7/10 Choluteca UFruit Cr'7/14 NY7/21 8/26 Cubahama UFruit Ho8/ 30 
7/21 Telde UFruit 26 NO7/31 
8/17 Choluteca UFruit Cr-8/21 NY8/28 
BUENAVENTURA 


8/20 Telde UF ruit 


7/16 Santa Isabet Grace NY7/23 

ANGRA DOS REIS 7/20 Jacobus Fritzen Ind LAS/3 Va8/10 Se®/1) Pok/13 
7/20 Gulf Merchant Grace NOB 2 

7/30 Seafarer PAB LAB/21 SF8/23 Se8/31 Va9 3 Pod/7 7/23 Santa Luisa Grace NY7 Ww 

9/7 Forester PAB LA9/29 SF10/1 Sel0/8 Val0/10 PolO 13 7/25 Santa Anita Grace SFR/12 Se®/16 


7/W 6 


BARRANQUILLA CARTAGENA 


Santa Cecilia Grace 


7/13 Frameggen UF ruit NY7/22 
7/15 Jacobus Fritzen Ind LA8/3 SF8/5 10 SeB/11 7/16 Jacobus Fritzen Ind LAS/3 SFR/S VaS/10 SeB/11 Poe 13 
7/17 Zephyr UFruit NY7 29 7/18 Marna UFruit N07/29 
7/18 Marna UFruit N07/29 7/27 Fiador Knot UF ruit 
7/24 Santa Ana Grace NY8/1 8/10 Marna UF ruit N04 /21 
7/27 Fiador Knot UF ruit N08 
7/30 Candida UFruit NY8/11 CRISTOBAL 
8/10 Marna UFruit NO8/21 7/14 Choluteca UFruit NY7/2] 
7/24 Marna UFruit N07/29 
7/26 Telde UF ruit N07 
BARRIOS 8/3 Fiador Knot UFruit 
4/16 Marna UFruit N04/21 
Sartori UF ruit NY7/20 4/21 Choluteca UFruit NY#/22 
7/14 Leon UF ruit N07/18 
7/19 Kirsten Torm UFruit NY7/26 DAR es SALAAM 
7/21 Lempa UFruit N07/25 
7/29 A Steamer UFruit NO8/3 7/17 Lawak Nediloyd NY#/20 LAG/7 SF9'10 Pod iA 14 
Leon UF ruit N08 20 
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ue SAILS SHIP 
Farrell NYB/22 LIMON 


Lykes Gulf9/) 

Dreyfus NY9/# NOG/17 

Nediloyd WNY9/14 LAG/%X SF10/2 PolO/7 Sel0/11 Val0/13 
Afr Rainbow Farrell NY9/17 Zephyr UF ruit 
Samarinda Nediloyd NY9/30 LAIO/IE SFIO/19 Pol0/23 $el0/27 Marna UF ruit 


7 Fiador Knot UF ruit N07/17 

7 

7 

7 
Val0/29 Loviand UFruit NYB 

7 


Frameggen UF ruit NY7/22 


Fiador Knot UFruit 
Candida UF ruit NYS 
Marna UFruit 
Zephyr UF ruit 


Afr Sun Farrel NY10/18 


EL SALVADOR 


7/20 Alsteral iid LA7/27 SF7/2& PoB/3 SeB/4 Vak/5 
7/25 Jacobus Pritzen tnd LAS/3 SF#/5 Vak/10 Se#/1) PoK/13 


MARACAIBO 


GUATEMALA 22 Santa Monica Grace  Pa7/31 NY8/1 
7/21 Alstertal ind 26 SF7/28 Pok/3 SeB/4 VaB/5 
Jacobus Fritzen Ind 3 SFR/5 Vab/10 SeB/11 Pok/13 


MATADI 


GUAIRA 7/13 Del Oro Delta 
8/6 Afr Glade Farrell 


7/19 Santa Rosa Grace 25 J Del Rio Delta 
7/21 Santa Ana Grace /1 ‘ Afr Dawn Farrell 
7/24 Santa Monica Grace 31 NYB/) Del Monte Delta 
7/26 Santa Paula Grace 
7/28 Santa Teresa Grace 


7 nta Sofia brace 
31 Santa Sof ( MOMBASA 


LA LIBERTAD 13. Afr Moon Farrell NY8/22 
21 Nedlloyd NY8/20 Ba8/23 LAG/7 SF9/10 P09/14 Se9/18 


7/18 Telde UF ruit 26 NO7/31 Va9/20 


#/14 Chotuteca UF ruit NY8/28 Z Robin Trent Robin Bo9/2 NY9/4 

Velde UF ruit Z Frank Lykes Gulf9/1 
Francois Dreyfus NY9/8 No9/17 
Afr Rainbow Farrell NY9/17 

LA UNION Kertosono Nediloyd NY9/14 LA9/30 SF10/3 Pol0/7 Sel0/11 Val0/13 

UF ruit 26 NO7/3) Samarinda Nediloyd NY9/30 LA10/16 SF10/19 Pol0/23 Sel0/27 


7/17 Telde 
Val0/29 


Choluteca UF ruit NY8/28 


Telde UFruit 30 Afr Sun Farrel! NY10/18 


TO NEW ORLEANS AND OTHER 
U. S. GULF PORTS...FROM 


SOUTH AMERICA 
A Partner PARANAGUA, SANTOS 


RIO DE JANEIRO, VICTORIA 


of the Regular weekly sailings 
Coffee Indystry 
since 1919 


\A\ 
Vela WEST AFRICA 
MISSISSIPPI SHIPPING COMPANY, INC, * NEW ORLEANS ANGOLA, BELGIAN CONGO, 
NEW YORK — cMIcAgo CAMEROONS, IVORY COAST, 
WASHINGTON — ST. LOUIS AND LIBERIA 


AGENTS: Direct 
RIO DE JANEIRO: DELTA LINE, INC, weer Fogurar pre 
Rua Visconde Inhauma 134 / 
SANTOS DELTA LINE, INC. 
Rua 15 de Novembre 176-178 
ABIDJAN & DOUALA 
Union Maritime et Commerciale 
LUANDA & LOBITO 
Sociedade Luso-Americana, Ltda. 
MATADI 
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; SAILS SHIP LINE DUE 
7/23 Bly Moor 
4/26 
¥ 
#/19 
4/26 
LA N08 /10 
3 NYS/9 
N09/5 
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SAILS 


PUNTARENUS 


SHIP 


PARANAGUA 
12 Mormaceim Mormac 
15 Mormacdawn Mormac 
17 Appingedyk Hol- Int 
17 Buenos Aires Stockard 
18 Del Santos Delta 
19 Mormacstar Mormac 
20 Merchant Gulf 
21 Sagoland Brodin 
21 Siranger Wes - Lar 
21 Lloyd 
22 Cuba Lioyd 
26 Seafarer PAB 
27 Mormacswan Mormac 
31 Mormacteal Mormac 
2 Nyland Brodin 
5 Mormacmar Mormac 
6 Mormacwren Mormac 
Chile Lloyd 
9 Del Campo Deita 
10 Bowhill 
14s Santos Stockard 
20 De! Viento Delta 
21 Honduras Lloyd 
21 Bow Santos 
22 Guatemala Lloyd 
31 Del Valie Delta 
| Montevideo Stockard 
3 Forester PAB 
7 Colombia Lloyd 
10 Aires Delta 
21 Haiti Lloyd 


7/29 Eastern Prince 
9/3 = Javanese Prince 
10/3 Cingalese Prince 


Telde UF rust 
Alstental Ind 
Jacobus Fritzen Ind 
Choluteca UF ruit 
Talde UF ruit 


RIO de JANEIRO 


Granadero Dodero 
De! Sol Delta 
Mexico Lloyd 
Ihleos Brodin 
Mormacdawn Mormac 
Mormaceim Mormac 
Buenos Aires Stockard 
Del Santos Deita 
Argentina Mormac 
Sagoland Brodin 
Siranger Wes - Lar 
Bolivia Lioyd 
De! Mar Deita 
Appingedyk Hol- Int 
Cuba Lloyd 
Seafarer PAB 
Mormacswan Mormac 
Mormacmar Mormac 
Mormactea! Mormac 
Nyland Brodin 
Del Norte Delta 
Mormacwren Mormac 
Dei Campo Deita 
Chile Lloyd 
Santos Stockard 
Del Viento Delta 
Bow Santos 
Honduras Lioyd 
Guatemala Lioyd 
Dei Sud Delta 
Montevideo Stockard 
De! Vaile Delta 
Forester PAB 


Del Aires Deita 


Jx8/3 NY8/7 BoS/10 Pa8/12 Ba8 14 
LA8/19 SF8/22 Va8/28 20 Po9/1 
NY8/11 Bo8/14 Pa8/16 Ba8/18 19 
NY8/4 Pa8/10 Ba8/12 

NO8/9 Ho8/14 

NY8/8 BoS 11 Pa8 13 Ba8/15 NI8/16 
Ho8/1 NO8/4 

Ba8/8 NY8/10 Bo8/13 Pa&/15 

LA8 20 SF8/22 Po8/28 Se8/31 Vad 1 
NO8/9 Ho8/12 

NY8/12 

LAS 21 SF 23 Se8/31 Va9/3 Pod 7 
NY8/16 Bo8/19 Pa8/21 23 

Jx8/20 Ba8/22 PaB/24 NY8 26 Bok 29 MI9/1 
Ba8/19 NY8/21 Bo8/23 Pa8 25 

LA9'9 SF9/12 Va9/17 Se9/19 Pod 21 
NY8/25 Bo8/28 Pa8/30 Ba9 1 Nf9/2 
NY8/27 

N08 29 Ho9 3 

NY8/29 Pa8/31 Ba9 2 Bo9/6 MID 1) 
NY9/1 Bo9/6 Bad 9 

NO9/9 Ho9 14 

NO8/9 12 

NY9/12 Pa9/14 Ba9/16 Bo9/19 MI9 24 
NY9/11 

NO9/21 Ho9/2é 

NY9/19 Bo9/23 Pa9/26 Ba9/27 
LA9/29 SF10/1 Sel0/8 Val0 10 Pold 13 
NY9/27 

N09/30 Hol0/5 

NO10/11 Hol0/15 


PORT SWETTENHAM 


Ha9/4 Bo9/7 NY9/9 Pa9/14 Ba9/16 NI9/18 

Hal0/5 Bol0 8 NY10/10 Pal0/15 6a10/17 
Nf10 

Hall /4 Boll/7 NY11/9 Pall/14 Ball/16 Nfll 


Cr’7/26 NO7/31 
LA7/26 SF7/28 PoB/3 SeB/4 Va8/5 
LA8/3 SF8/5 Va8/10 Se8/11 Pok/13 
Cr°8/21 NY8/28 
Cr’8/25 NO8/20 


N0O7/27 Ho7/20 

NO7/29 Ho8/3 

NY7/27 

Ba7/28 NY7/30 Bo&/1 Pa&/3 

LAB/19 SFK/22 VaB/28 Po9/1 
Jx8/3 NY8/7 BoB/10 14 
NY4/4 Bo8/8 Pa8/10 Bak 12 

NO8/9 Ho8/14 

NY8/6 

NYS/10 BoS/13 PaB/15 

LAB/20 SF8/22 Se8/31 Va9/1 
NOB/9 Ho8/12 

N08 

NY8/11 Bo8/14 Pa8/16 Ba%/18 HRE/19 
NY8/12 

LAS /21 SFK/23 Se®/31 Va9/3 Po9/7 
NY8/16 Bo8/19 Pa&’/21 BaB/23 

LAG/9 SF9/12 Va9/17 Se9/19 Po9/21 
Jx9/20 Ba9/22 Pa9/24 NY9/26 Bo9/29 
Ba8/19 NY8/21 Bo’/23 Pak 25 

N08 /23 

NY8/25 Bo8/28 Pak/30 Ba9/1 
N08/29 Ho9/3 

NY8/27 

NY9 1 Bo9 6 Pad Bad/9 

NO9/9 Ho9/14 

NY9/12 Pa9/14 Ba9/16 Bo9/19 MI9/24 
Ho9/12 

NY9/11 

N09, 13 

Bo9/23 Pa9/26 Ba9/27 
N09/21 Hod 26 

LA9/29 SF10/1 Sel0/8 Val0/10 Pol0/13 
30 Hol0/5 


19 
14 


NOPAL LINE 


The Northern Pan-America Line A'S 
Oslo 


Regular Service 


Fast Norwegian Motorships 


Coffee Service 


Brazil U.S. Gulf 


General Agents 


Oivind Lorentzen, Inc 
21 West Street, New York 6. N Y 
WHitehall 3-1572 


New Orleans—Bieh| & Co., Inc., Sanlin Bldg 
Houston—Biehl & Co., Cotton Exchange Bldg 
Chicago—F. C. MacFarlane, 2520 Bankers Bldg 
Detroit—F. C. MacFarlane, 945 Free Press Bldg 
Santos/Rio—Agencia de Vapores Grieg S/A 
Paranaguao—Transparana Lida 


Buenos Aires—international Freighting Corporation, Inc 


WHERE YOU WANT IT... 
WHEN YOU WANT IT... 


» 


Your coffee arrive i 
perfect condition at our 
modern terminal at Pier 
25, North River, New 
York, in just 14 days 
from Santos 12. days 
from Rio—when it come 

via Argentine State Line 

Our large fleet of modern 
freighters, plus three 
new passenger liner 

RIO DE LA PLATA 
RIO TUNUYAN, RIO 
JAC HAL operate wilt 
dependable cargo servic 
between East Coast of 
South America port 
and New York Your 
coffee is handled by 
experienced, efficient 
rews, in and out of im 


aculate hold issuring 
aominimum of bag dam 
ge ind flavor contami 
nation from dockside in 
Rio or Sanu to truck 


r lighter in New York 


ARGENTINE 
STATE LINE 


Boyd, Weir and Sewell, Inc 
Genera! Agents 

24 State St., New York 4, NY 
Tel. BO 9-5660 
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SAILS SHIP LINE DUE 
9/13 Colombia Lloyd NY9/27 


Reg ular Service 9/26 Haiti Lioyd NO10/11 Hol9/15 
9/2 enezuela lo 
From The Principal Brazilian Ports To: 


NEW YORK NEW ORLEANS SANTOS 


Granadero Dodero NO7/27 Ho7/30 
Ilheos Brodin Ba7/28 NY7/30 Bo8/1 Pa&/3 


Mormacow! Mormac NY7/27 Ba7/30 Nf7/31 Pa®/2 MIB/9 
Del Sol Deita N07/29 Ho8/3 
Mexico Lioyd NY7/27 
Mormacelm Mormac Jx8/3 NY8/7 Bo8/10 Pa8/12 Ba8/14 
Buenos Aires Stockard NY8/4 Bo8/8 Pa8/10 Ba8/12 
Mormacdawn Mormac LA8/19 SFB/22 VaB/28 Se8/30 Po9/1 
Del Santos Deita NO8/9 Ho8/14 
(Partrimonio Nacional) Mermec 
Sagoland Brodin NY8/10 Bo8/13 PaB/15 
Mormacstar Mormac NY8/8 Bo8/11 Pa8/13 Ba8/15 NfB/16 
Stranger Wes-Lar LA8/20 SF8/22 Po8/28 Se8/31 Va9/1 
Del Mar Delta N08/9 
Bolivia Lloyd N08/9 Ho8/12 
Cuba Lloyd NY8/12 
Appingedyk Hol-Int NY8/11 Bo8/14 Pa8/16 Ba8/18 HRB/19 
Seafarer PAB LA8/21 SF8/23 Se8/31 Va9/3 Po9/7 
Mormacswan Mormac NY8/16 B0%/19 Pa8/21 Ba8/23 
Mormacteal Mormac Jx8/20 BaB8/22 Pa®/24 NY8/26 Bo8/29 MI9/1 
Nyland Brodin Ba8/19 NY8/21 Bo8/23 Pa8/25 
Del Norte Delta N08/23 
Mormacwren Mormac NY8/25 Bo8/28 Pa8/20 Ba9/1 Nf9/2 
Mormacmar Mormac LAQ/9 SF9/12 Va9/17 Se9/19 Po9/21 
Del Campo Delta N08/29 Ho9/3 
Bowhill 1FC NY8/29 Pa8/31 Ba9/2 Bo9/6 MI9/11 
Chile Lioyd NY8/27 
Santos Stockard NY9/1 Bo9/6 Pa9/B Ba9/9 
Del Viento Delta N09/9 Ho9/14 
Honduras Lloyd NOQ9/9 Ho9/12 
Guatemala Lioyd NY9/11 
Bow Santos NY9/12 Pa9/14 Ba9/16 Bo9/19 MI9/24 
Dei Sud N09/13 
Del Valle NO9/21 Ho9/26 
Montevideo Stockard NY9/19 Bo9/23 Pa9/26 Ba9/27 
Forester PAB LA9/29 SF10/1 Sel0/8 Val0/10 Pol0/13 
Del Aires Deita N09/30 Hol0/15 
Colombia Lloyd NY9/27 
Haiti Lloyd N0O10/11 Hol0/15 
Venezuela Lioyd NY10/12 


MO ORE-M ORMACh | TAMATAVE 


CHI | 7/15 Robin Kirk Robin Bo8/19 NY8/21 
7/27 Francois Dreyfus NY9/8 NOD 17 
9/2 Charles Dreyfus NY10/14 NO10/22 
9/15 Robin Sherwood Robin NY10/22 


Owned and operated exclusively by the 
Brazilian Government, LLOYD BRASIL- 
EIRO includes the American Line in its 
list of services vital to Brazil’s trade re- 
lations with the commercial centres of 
the world. The American Line maintains 
regular service from the principal Brazilian 
coffee ports to New York and New Or- 
leans, with facilities (as cargo offers) at 
Philadelphia, Baltimore, Norfolk, Jackson- 
ville and Houston. 


Bringing North and South America nearer each other, LLOYD 
BRASILEIRO makes the Good Neighbor a Close Neighbor. 


NEW YORK NEW ORLEANS 
17 Battery Place 305 Board of Trade Bldg. 


TANGA 


7/18 Afr Moon Farrel! NY8/22 
7/20 Lawak Nedlloyd NY8/20 Ba8/23 LA9/7 SF9/10 Po9/14 Se9/18 
Va9/ 20 
Frank Lykes Gulf9/1 
Francois Dreyfus NY9/8 NO9/17 
LAG SERVICE Afr Rainbow Farrell NY9/17 
REGULAR AMERICAN F Kertosono Nedijoyd NY9/14 LA9/30 SF10/3 PolO/7 SelO/11 Val0/13 
P nd Nediloyd NY9/3 LA 5 SF10/19 Pol0/23 Sel0/27 
AMERICAN Freight and Passenger ( BRAZIL | Samerings 30 LA10/16 19 Pe 
REPUBLICS Service URUGUAY 
Coast of United it 
LINE and the countries of ARGENTINA | VERA CRUZ 


Am MI7 


Rydboholm Swed-Am 


Servi betw West 
REPUBLICS United States URUGUAY Vretahoim Swed-Am 


LINE and the countries of ARGENTINA 22 Tunahoim Swed-Am MI9 


PACIFIC Freight and Passenger | BRAZIL | Tunaholm Swed - 


Rydbholm Swed-Am MI9 

NORWAY 

AMERICAN Freight and DENMARK VICTORIA 

Service between East )SWEDEN 

SCANTIC Coast of United States POLAND Del NO7/29 Ho8/3 
LINE and the countries of FINLAND oe = dir: 

Dei Santos Delta 14 

RUSSIA Honduras Lloyd N08/9 HoB/12 


For complete information apply Del Campo Delta N08/29 Ho9/3 
Del Viento Delta N09/9 Ho9/14 


MOORE-McCORMACK LINES Honduras Lloyd NO9/9 Hod 12 


5 Broadway, New York 4 Del Valle Deita No9/21 Ho9/26 


Offices in Principal Cities of the World Del. Aires Deita N09/30 Hol0/5 
Haiti Lioyd N010/11 Hol0/15 
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DUE 


TEA BERTHS 


SAILS 


SHIP 


CALCUTTA 


7/10 Exchange Am-Exp Bo&8 14 NYS 


7/19 Mahanada Cunard Bo8/20 NY8/22 PaB/28 Nf9/8 Ba9/10 \ 
7/23 Exhibitor Am-Exp 6808/27 NY8 28 \\ 
8/8  Wonorato JavPac $F9/10 LA9/15 P09/29 Sel0/3 
8/10 Exminster Am-Exp Bo9/14 NY9/15 e \ 
8/24 Express Am-Exp Bo9/27 NY9 28 ship via 


COCHIN 


7/11 British Prince Ha8/4 Bo8/7 NY8/9 Pa8/14 Bas 16 Nf8/18 
7/16 Steel Vendor Isthmian Bo&8 8 NY&/9 
7/18 Exchange Am-Exp Bo&/14 15 
8/1 Exhibitor Am-Exp Bo8/27 NY8&/28 
8/11 Eastern Prince Ha9/4 Bo9/7 NY9/9 Pa9 14 Ba9/16 NID 18 e 
8/19 Exminster Am-Exp Bo9/14 NY9 15 Gulf & So. American Steamship Co. 
9/1 Express Am-Exp Bo9/27 NY9/28 
9/11 Javanese Prince Hal0/5 Bol0’8 NY10/10 Pal0/15 Bal0/17 
Nfl0/19 
10/11 Cingalese Prince Hall 4 Boll/7 NY11/9 Pall/14 Ball/16 Nfll 18 


COLOMBO 
serving the West Coast of South America 


Corfu PacFar SF&/21 LA&/28 

7/13 Andrew Jackson Isthmian NO8/14 

7/14 Steel Vendor Isthmian NY& 9 

7/14 Manipur Cunard $a8/10 NO8/15 Ho8/18 Ga8/23 Fortnightly American Flag Service... 
7/16 Exchange Am-Exp Bo8/14 NY8/15 fast, efficient service from Gulf Ports— 

7/19 Olga Maersk NY8/18 MI9/1 

00/4 W020 with Limited Passenger Accomodations. 
7/24 Mahanada Cunard BoS/20 NY8/22 Pa8 28 Nf9/K Bad 10 Expert cargo handling. Contact US today! 
7/29 Exhibitor Am-Exp Bo&/27 NY8&/28 

8/5 Eidanger Maersk NY9/5 MiI9/15 

&/8 Eastern Prince Ha9/4 Bo9/7 NY9/9 Pa9/14 Ba9/16 Ng9/18 Gulf & So. American Steamship Co. 
8/16 Exminster Am-Exp Bo9/14 NY9/15 

8/20 Trein Maersk NY9/21 MI10/5 

8/29 Express Am-Exp B09/27 NY9/28 620 Gravier Street New Orleans, La. 

94 Peter Maersk NY10/3 Mi10/17 

9/8 = Javanese Prince Hal0/5 Bol0/8 NY10/10 ®al0/15 6al0/17 in Other Cities Contact Grace or Lykes 


Nf10/19 | 


| FAST DEPENDABLE DELIVERY 


... of your mild coffees 
to United States markets... rely on 


UNITED FRUIT @ | 
COMPANY EXPERTS 


Ctoomahip IN 
Regular Sailings between | HANDLING 
GUATEMALA NICARAGUA COFFEE 


EL SALVADOR COSTA RICA Ships, efficient manpower and the most modern load- 
HONDURAS COLOMBIA ing and unloading equipment are combined to make 


and Pacific-Argentine-Brazi] Line’s coffee cargo service 
so superior. Fast schedules on C-3 ships between Brazil 


NEW YORK -NEW ORLEANS- HOUSTON and America’s West Coast. 


Accommodations 


PT 


NEW YORK: for 12 passenger 
Pier 3, North River 4 
NEW ORLEANS: | POPE & TALBOT 


321 St. Charles St. 


PACIFIC ARGENTINE 
BRATIL LINE INC 
POPE @ TALBOT INC AGENTS PACHIC AND ATLANTIC 


Bu 
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Vr ‘ DOuglas 2-256) 
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SAILS LINE 9/24 Jeppesen Maersk $SF10/10 LA1O/13 NY10/28 


9/20 Corneivus Maersk NY10/23 MI11/6 10/9 Maren Maersk =SF10/25 LA10/28 WY11/11 
10/5 Lewe Maersk VV11/6 MILI/19 
10,8 Cingalese Privce Wall/4 Boll/7 WY11/9 Pall/14 Ball/16 SHIMIZU 
Nfl1/18 
Effie Maersk SF7/25 LA7/28 NY8/14 
7/25 PacTrans PacTrans SF8/7 LA8/11 
DJAKAR TA 7/26 Igadi Stockard NY8/26 
7/14 Eastern Ha9/4 Pc9/14 Ba9/16 7/27 WNicoline Maersk SF8/1]1 LAS/14 NY8/29 
7/16 Eidanger Maersk NY9/S MI9/19 6/11 Johannes Maersk SF8/25 LAB/26 NY9/12 
8/15 Javanese Prince Wal0/5 8010/8 NY10/15 Bal0/17 Nf10/19 rome 
4/18 Peter Maersk NY10/3 MIL0/17 8/27 Marit Maersk SF9/10 LA9/13 NY9/27 
9/13 Cigalese Prince Wall/4 Bol1/7 NY11/9 Pall/14 6al1/16 Stockard 
9/22 Sally Maersk SF9/25 LA9/28 NY10/12 
9/1 Leise =NYLL/6 MILL/19 9/26 Jeppesen Maersk SF10/10 LA10/13 NY10/28 
BS 10/11 Maren Maersk $SF10/25 LA1O/28 NY11/11 
DJIBOUTI 
YOKOHAMA 
7/Z1 Steel Vendor Isthmian BoB/B NYB/9 
7/25 Exchange Am-txp 608/14 NYB/15 7/14 Amer Trans PacTrams SF7/25 LA7/28 
1/2) Lawab Nediloyd NY8/20 Bab/23 LA9/7 SF9/10 Po9/14 $e9/19 7/15 Efile Maersk SF7/25 LAT/28 WY8/14 
Va9/20 7/27 Igadi Stockard NY8/26 
6/22 Kertisono Nediloyd NY9/14 LAG/30 SF1O/3 Sel0/11 Val0/13 P0l0/17 7/27 PacTrans PacTrams SF8/7 LA8/11 
8/25 €xmimter Am-Exp 609/14 NY9/15 7/31 Nicoline Maersk SF8/11 LA8/14 NY8/29 
97  Samarivda Nediloyd NY9/30 LA10/16 Sf10/19 Po10/23 $el10/27 8/14 Wave Pioneer =NY9/14 
Valo/29 «8/15 Johannes Maersk SF8/25 LAB/28 NY9/12 
8/31 Marit Maersk SF9/10 LA9/13 NY9/27 
91 Lisholt Stockard NY9/30 
HONG KONG 9/15 Sally Maersk SF9/25 LA9/28 NY10/12 
7/18 Wicoline Maersk $F8/11 LAB/14 NY8/29 9/3 Jeppesen Maersk SF10/10 LA1O/13 NY10/28 
10/15 Maren Maersk SF10/25 LA1O/28 NY11/11 
7/21 Japan Bear Pachar SFB/6 LAB/13 A York th h t at Cristobal. C.2Z 
« < ccepts freigh or ew ork, wi ransshipment a ristoba 
4/3 Johannes Maersk = SFB/25 LAB/28 NY9/12 Accepts freight for Atlantic and Gulf ports, with transshipment at Cristobal, C. Z 
4/5 Golden Bear Pachar SF8/2) 
4/5 Wave Pioneer NY9/14 
6/18 Marit Maersk SF9/10 13 NY9/27 
9/3 Sally Maersk $F9/25 LA9/28 NY10/12 Trends in Haitian coffee 
9/14 Jeppesen Maersk SF10/10 LA1O/13 NY10/28 
10/3 Maren Maersk $F10/25 LA10/28 NY11/11 Haitian coffees, under favorable conditions, are rich in 
flavor, of heavy body, and good roasters but average 
KOBE prices for the years 1935 through 1954 for “good washed’ 
PacTrans SF7/25 LAT/28 Haitian coffee, compared with Santos spot New York, 
7/29 PacTrans PacTrans SF8/7 LAB/11 show the Haitians selling at a slight discount, while 
7/24 Nadi Stockard NY8/26 averages for the years 1948 through 1954 show ‘‘natural”’ 
7/25 Nicoline Maersk SFB/11 LAB/14 NYB/29 
8/9 Johannes Maersk SF8/25 LA8/28 NY9/12 Haitians selling at a discount of 414 cents from Santos 4's, 
4/10 Wave Pioneer NY9/14 spot New York 
8/25 Marit Maersk SF9/10 13 NY9/27 
In 1934 the United States imported only 1,045 bags of 
£5 hor STOCK are 
9/9 Sally Maersk SF9/25 LAQ/28 NY10/12 Haitian coffee, but our imports increased to 438,405 


ship your coffee 
ia Grancolombiana 


from COLOMBIA + ECUADOR+ EL SALVADOR 
GUATEMALA +CUBA+ MEXICO 
to ALL COASTS 
of the U.S. and Canada FLOTA 


Granco 


General Agents 


Transportadora Grancolombiana, Ltda. 
New York Chicago Detroit al 
52 Wall Street 208 South La Salle Street 1355 Book Building \ 
Agents 
New Orleans and Houston: Texas Transport & Terminal Co., Inc. 
Philadelphia: Lavino Shipping Co. Montreal: Robert Reford Co., Ltd. 


Los Angeles: Transmarine Navigation Corp. Boston: Shepard Steamship Co. e 
San Francisco: Balfour, Guthrie & Co., Ltd. Baltimore: Penn-Maryland S.S. Corp. 


' OVER TWENTY-FIVE YEARS OF CONTINUOUS DEPENDABLE SERVICE TO THE COFFEE TRADE 
STOCKARD STEAMSHIP CORPORATION, GENERAL AGENTS 


| y aR A n 17 Battery Place, New York, N. Y., WHitehall 3-2340 
—pmines._ STOCKARD SHIPPING & TERMINAL CORP. 


BALTIMORE: Garrett Bidg., Saratoga 7-2607 PHILADELPHIA: 101 Bourse Bidg., WAlnut 2-2152 


18 days service from Santos to New York [t/0 de Janeiro AGENCIA de VAPORES GREIG S/A 
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Section of Coffee and Tea Industries, formerly The Spice Mill 


vanilla bean fight to end “slump” 
outlined at FEMA 


By WILLIAM McMAHON 


The 47th 
Manufacturers’ Association, at the Traymore Hotel, Atlant 


annual convention of the Flavoring Extract 
City, N. J., was one of the most successful ever held, ac 
cording to president Don C. Jenks, who said that attendance 
was high and that considerable knowledge was gained from 
a variety of speakers. The convention also had its social 
highlights 

At the opening session President Jenks presented his an 
nual message, during which he introduced past presidents 
Leland P. Symmes, John H. Beach, Lloyd Smith, John Cur 
lett, W. G. Grant, and the present board of governors 

Unsatisfactory business practices and sub-quality products 
definitely depress the confidence of our customers, not only 
as regards the offender, but as regards other members of the 
Jenks said 


High ethical standards of manufacture 


industry as well,” Mr 
sales and service 


are mandatory goals of our association ind its members 
must emulate this position 
Many things are done by progressive businessmen to 
promote invigorating ind wholesome competitive conditions 
and of these things, this association and this convention se 
as excellent examples 
The 


also m ide 


utive secretary, John S. Hall was 
Mr. Hall outlined the legislative 


the 


report of the exe 
at this 


actions of the various states throughout last year in 
regard to the industry 

Jackson 
was reelected to his second term as FI MA president 
Myron J. Hess 
Jr Chi iva 
Baltimore, third vice 


ind Lloyd I 


Mr. Jenks, who ts with the Foote ind Jenks Co 
Mich., 

Other 
vice president; C. P 
president; W. G 
Smith, Brooklyn, treasurer 

The convention voted to do aw ty with its 


oftticers elected were Camden 


vice president N Heinz, second 
McCormick, Jr 
Grant, Atlanta, secretary 


and 
board ol 


executive 


advisory committces ind instead elect six to a 


governors which also includes the officers of the association 
Those elected to the board were S. M. Kleinschmidt 
Chicago; Dr, A. S. Wendt, Brooklyn; Hunt P. Wilson, St 


R. C. Schlotterer 


Louis; Miller Winston, St. Louts; Leslie S. Be ype Newark 
Ohio; and Robert Krone, New York City 
John S. Hall, Chicago, ts attorney ind executive secretary 
While the world is experiencing a boom such as has never 
houses, more automobiles 


been witnessed before, with more 


and in fact more of everything, the vanilla bean industry 
is making a fight to retain the level of Consumption which 
it enjoyed 30 years ago, the convention was told by R. ¢ 
Schlotterer the Vanilla Bean 


America 


secretary of Association of 


In relationship to the veneral expansion of idustry the 
should 


said In 


imports of vanilla beans exceed by far those on 


record, Mr. Schlotterer 
two years have dropped ibout 447 from the previous 


contrast ports in the 
} ist 
four year average of 1,700,000 pounds 

Imports actually do not indicate ption but they 
are the only means ivailable fo measure ptton I! 
imports from 1950 to 1953 did not all go to consumption 
ind the imports in the past two years wert only 


labeled a ‘sick 


fo maintain 
inventories, we might be 


idded 


To overcome this 


industry, he 


aid, We t 


slum) Mr. Shlotteres 


vet for ourselves some of the business 


mus 


which is now yong to 


the vanillin manufacturers and we must see to it that pure 
} 
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He performs important services for you. 

He knows what type of flavor will appeal to the public. 
He has a practical knowledge of your manufacturing 
requirements. 

He is trained to help you to improve your products and 
develop new ones. 


Leading flavor houses have been using ZIMCO, the 
Original Pure Lignin Vanillin for many years. 


They report, “There is nothing finer.” 


deliveries from: 
Portiand (Ore), SUBSIDIARY OF STERLING DRUG INC. 
St Lawis and Mento Park, 1450 Broadway, New York 18, N.Y. 
2020 Greenwood Ave., Evanston, Ill. 
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vanilla extract or flavor is true to its label and made with 
the required amount of vanilla beans.’ 

Mr. Schlotterer questioned whether the average housewife 
knows a true “pure vanilla.” Many preterence tests show 
that the consumer is usually unacquainted with it, he said, 
adding that if the ice cream manufacturers in buying an 
extract that has quality would pay a few cents more tor 
their vanilla flavor per gallon of ice cream, instead of the one 
cent calculation at present, the average consumer would see 
the difference immediately 

Mr. Schlotterer emphasized that sales could be improved 
by stressing quality. ‘In these days when quality, glamour 
and romance are highlighted, it 1s the only avenue open to 
meet competition,” he said. “Repeat sales are only possible 
by providing the consumer with a true pure vanilla extract 
The nation’s high standards of living demand that we 
‘trade up’ rather than ‘trade down 

“The dilemma of the Vanilla Bean Association at the 
present time is that the promotion program can only be a 
success when quality ts improved and this hinges upon the 
FEMA research program results. We must find a method 
of vanilla detection that will be acted upon with good faith 
by all. We congratulate you in your belief that something 
had to be done—must be done—on a problem that mutually 
concerns importer and extract manufacturer alike 


Dr. Wendt on research 

Dr. A. S. Wendt, chairman of the Research Committee, 

reported on the vanilla research program 
I feel safe in saying that the period of flagrant sophist: 

cation of the vanilla has seen its peak and the wise man will 
set his house in order very soon,’ Dr. Wendt declared 

Dr. George L. McNew, managing director of the Boyce 
Thompson Institute for Plant Research, Inc., which ts con 
ducting the vanilla research, reported on the composition 
of vanilla extract 

He said much more is known about the chemistry of 
vanilla extract today than a year ago. Methods of fraction 
ating the extract into its components and detecting various 
substances have been developed, he explained 

He added that much of this work was exploratory, and 
that additional refinements in methods must be made. Some 
of the fractions must be purified further, and a great deal 
of routine testing must be done to determine how the ob 
servations may apply to different grades of beans and 
different samples of authentic vanilla extract 

Dr. E. A. Prill and Dr. H. P. Burchfield answered 
questions on the techniques and equipment used in the 
vanilla research program 

Vanilla publicity 

Bernard L. Lewis, of Bernard L. Lewis, Inc., told the 
convention about the vanilla publicity program underwritten 
by the Madagascar growers. He showed slides of material 
on pure vanilla. used by newspapers, magazines and radio 
and television stations across the country 

He felt that other flavor extracts were at the prese nt time 
not adequately represented through a public relations pro 
gram in printed media and on the air. He hoped that in 
the near future the flavor industry would act on the tre 
mendous opportunity for promotion of its products through 
such methods 

Robert Osborn, chief of the Beverage Inspection Division 
of the Food and Drug Administration, reviewed the develoy 
ment of FDA activities and regulations in flavors 

Harold L Janovsky hairman of FEMA's Food Additive 
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flavor materials 


As a primary source of supply for flavor materials, 
Givaudan, the world’s largest producer of aromatics, 
has played a dominant role in the development. of 
flavoring science. 

We offer you a complete line of flavors for confee- 
tionery, ice cream, bakery and other products—all skill- 
fully created to lend true taste appeal. At your request, 
our flavor staff will study your individual problem and 
make recommendations from hundreds of proven Givau- 
dan flavors. Or we will develop an individual! creation to 
meet your specific needs. Make Givaudan your flavor 
headquarters. 


330 West 42nd Street, New York 36, N.Y. 


Branches: Philadelphia Boston Cincinnati Detroit 
Chicago « Seattle « Los Angeles « Toronto 
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Committee, reported aprecment by the flavoring products 
industry on the follow np policie 

J Await further legislative activity relating to pending 
food additive bills, react accordingly whenever the subject 
of flavor or flavoring apents are in jeopardy 

2 Continue a re-education program to prove the neces 
ity of use, and illustrate the unique factors to be considered 
for proper ev iluation of flavor ingredients 

3. Lend support to reputable legal activities delving into 
the subject of chemical food additives, which may effect 
the flavoring industry 

§. Continue our membership on the Industry Liaison 
Panel of the Food Protection Committee of the Food and 
Nutrition Board, National Research Council 

Cooperate with the Food and Drug Administration 
whenever reque sted to do so 
Spray dried flavors 

Spray dried flavors were discussed by J. M. Wenneis, 
who said at present they center almost entirely on citrus 
oils and imitation flavors 

He pointed out that the same spray drying principle ap 
plies to natural fruit juices, too, for preservation of flavor 

Spray dried flavors are emphatically not the answer to 
most flavor problems,” Mr. Wenneis said ‘But in foods 
and prepared dry mixes they do provide better quality and 
lonver 

Techniques for the stabilization of citrus oils were re 
viewed by Dr. David Jorysch. In this instance, he explained, 
the term refers to an adjustment of specific gravities of the 
citrus oils to come close to that of finished beverages 

Dr. C. O. Willits, of the U.S Department of Agriculture 
reported on the identification and source of flavor com 


ponents in maple syrup 


Chemist’s Breakfast 


Ihe Chemists’ Breakfast, now a standard feature of FEMA 
conventions, was held the morniny of the final day 

The afternoon of the first day was given over to the 
annual golf tourney, and boat rides at Capt. Starn’s Inlet 
Yachting Pier. These activities were followed by a seafood 
dinner 

Guy ©. Bates of the Bates Chemical Co., was the winner 
of the polf tournament and will have his name inscribed on 
the President's Cup, donated by Neumann, Buslee & Wolf 
in honor of the late John Buslec 

Mrs, Bates emerged as the champion of the woman's 


div iston 


ZINK & TRIEST Co. 


Estimate India’s black pepper area, 
production for 1955-56 season 


According to India’s Directorate of Economics and Sta 
tistics, Union Ministry of Food and Agriculture, the final 
estimate of black pepper for 1955-56 for the entire country 
puts the current years area and production at 212,200 
wcres and 27,200 tons as against the partially revised esti- 
mate of 208,300 acres and 25,800 tons for 1954-55 

Thus the current year’s estimate shows an increase of 
4.900 acres or 2.807 in area and 1,400 tons or 5.4% in 


production over last ycar 


Steinitz not at “Home” 


Willis Stemitz, author of “A realistic look at the 
cost of pure vanilla,” which appeared m the May, 1956, 
issue, page 79, was listed there as bemg associated with 
the American Home Food Laboratories 

Mr. Steinitz is, of course, with American Food Lab- 
oratories, Inc., Brooklyn, N. Y., not with American Home 
Foods 

He 1 vice president and technical director of American 


Vood Labovatories, Int 


Sierra Leone’s road to coffee freedom 


Sierra Leone coffee was controlled by the Sierra Leone 
Produce Marketing Board until 1953, when smuggling 
had reduced the Board's supply to such a small trickle 
that its position had become grotesque and it gave up. 

The Board had bought coffee from the producers at 
prices fixed annually, and until 1952 had sold it to the 
U.K. Ministry of Food under bulk-purchase contract. The 
contract price was reviewed from time to time, but 
remained consistently below free market prices, which 
rose steeply from 1949 onwards 

Because of the low selling price the Board also kept 
producer prices below market levels But the coffee 
growers would not play the game and sold across the 
border instead, In 1951-52 the Board had no coffee to 
export, and so in 1952 it asked to be released from the 
M.O.F. contract, nearly doubled the producer price and 
sold in open market 

But still its producer price was below those across the 
border, and success was limited to about 250,000 pounds, 
and so, early in 1953, Sierra Leone's cottee trade was 
handed back to the merchants 

The result: higher prices for the producers, no smug 


gling and an impressive increase in exports 


VANILLA BEANS 


Our 100th Anniversary 


THURSTON & BRAIDICH 


286 Spring St. New York, N. Y. 
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Relaxing at the American Spice Trade Association's 50th convention 
are (from left) Frank G. Mabbs, newly elected ASTA President 
T. Bernard Jones, L. J. M. Wezenaar and Dr. John M. Fogelberg. 
Center: Mr. and Mrs. John W. Scott, Ludwig Mueller and Charles 


J. D. Foran and W 


aside dismal 


Rogers. Right: Mr. and Mrs. Aubrey Voaden 
W. Hume. ASTA enthusiasm at 
Skytop weather 


convention brushed 


ASTA elects Bernard Jones, MacMillian - 


American Spice Trade Association enthusiasm brushed 
aside dismal weather to make the organization's 5Oth con 
Skytop, Pa on of the 


vivorous yet 


vention, held at Skytop Lodge, 
most 
200 


smoothest and 
More than allied 
fields heard reports of ASTA's } ublicity and = research 


and 


spice men and friends from 


committees, voted changes in the by-laws elected 

officers for the coming year 
T. Bernard Jones, of the R. 7 

Leonard 


Name d 


Van 


French Co., 
president, succeeding Gerrit of CC. M 
Sillevoldt, Inc 

Elected vice president was William L. MacMillan, of 
the Woolson Spice Co, Albert E. Keogler, of Albert 
Ehlers, Inc., was named treasurer 
year are Thomas F. Burns 
Israel Commodity Co., Inc.; Harold F, Gavigan, 
Frank G. Mabbs. Otte Gerdau Co 
Charles F. Mayer, H. J. Mayer & Sons Co., Inc.; Robert 
J. Shearman, Polak Trading Co., Division of George 
Uhe Co., Inc.; L. J. M. Wezenaar, Catz American Co 
Inc < Howard ( Wolt Mc¢ ormick & Co., Inc 

Mr. Mabbs is chairman of ASTA’s 
Dealers Section; Mr. Sherman of the Agents and Brokers 
Mr. Wolf of the Grinders Section 
Wands is ASTA’s executive 
Durke 


term on. the 


Directors for the 


A; 
B. C. Ireland, Inc.; 


coming 


Importers ind 


Section; and 
Stewart P 
Paul D. Hursh, of 

to serve a two ycar 

Board Named as 

Arbitration Supervision Board were Norman S. Dilling 

ham, of the D. & L. Slade Co Mr 
Elected for two year terms on the Arbitration Apt 

Board were Peter Pannell, of the Mincing Trading 

Corp., and John Max Weyer, of Van Loan & Co, Ine 
Alternates for one year on the arbitration ip| 

ire William) Ansardy Volkart Bros., In Richard M 

Becker, Becker Mayer Seed Co. Ine Thomas F. Burns 

A. C. Israel Commodity Co., In John P. Fo nan, In 

ternatio-Rotterdam, In¢ Fred W. Jungbluth 

Mills Co I H. Sennhauser ink 
Walter L. Willner Co., In 


secretary 
cted 


Arbitration Supervision 


Famous Foods. was ele 


alternates for one year on. the 


and Leonard 


cals 


peals bi ird 


bocker 
Willner, of the 


Incoming President Jones presented to retiring Presi 


dent Leonard a plaque from the membership signed by 
the directors, as a token of gratitude for outgoing prexys 
contributions to ASTA during his two terms in office 
The convention adopted the sugvestion of the By-laws 
continuing ASTA’s section set-uy ind making 


board 


authorize the 


Committe 


the section chairmen members of the 


The 


rather 


members also voted to president 


than committee members fo name committee 


members 
ale rs 


named to 


chairmen. as well as commiuttec 
Reporting for the 
Frank G. Mabbs 


the tax 


and Section 


had 


determine 


Import rs 


said three men been 


stam! and whether 


! 
or not 4 more equitable method of tax assessment could 
be established. On the Thomas Burns 
William Ansardy and A. Slobard 
Mr. Mabbs named Peter Pannell 
Lours Furth, John Fochtman 
William E. Martin the 
Importers and Dealers Section 
ilso ippointed i 


study program 


committee are 


William Ansardy 
Balint 


committees thre 


Emer ind 


excculive 
{ce 


The section commit 


relate them to 
On this 


ker finand 


imports during the year and to 
the general trends in the pice industry 
ire William Martin, John Scott 
Vitek 

dramatic 


mbe rm can 


Publicity Committe 


and 


demonst what ASTA 


ontr b 


Presented by three spi ending their first 


just 
brought Shairman 


And 


if on the omimittec the ort 


Genevieve Lynch to her feet with the ex 


these are my three freshmes 
William Ansardy 
Publicity Committee 
man covered publicity om 
spoke on consumer | 
I he re WAS a 
ASTA's progr 
In veneral 
vrinders she 
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“garlic powder” in the sale of those products. It was 
also felt that recipes emanating from the offices of Ber- 
Lewis, Inc., should make no reference to fresh 
onions, garlic, parsley, et 

The convention voted unanimously to make Lloyd 
Trafford an honorary member, in recognition of his long 
service to the industry and to ASTA 

Jack Bond took the floor to point out a few of Mr. 
Trafford’s contributions to the American spice field. 
When Mr. Trafford thanked ASTA for the honor, the 
convention came to its feet in a standing ovation 

Mrs. Thomas F, Burns was picked as door prize winner 
of a round trip for two to Panama, donated by the 


nard L 


Barber Steamship Lines 
French Lick Springs, originally chosen by the con 
vention for next year's event, was later cancelled after 
an on-the-spot check of facilities by ASTA representatives 
ASTA’s board then chose the Shawnee Inn, Shawnee 
on-Delaware, Pa., for next year’s convention It has 


been set for May 26th-29th, 1957 


Drug store’s 500 coffee cups, 
personalized for customers, 


build lunch counter sales 
Joseph A. Wickham, a New Palestine, Ind., 


proprietor, has used his customers’ human desire for per- 
sonal attention to boost his lunch counter sales 200% 
He has 500 coffee cups, each with its owner's name and 
address, on a series of racks behind his counters, and can 
reach back to draw a cup of his finest for any client he sees 


drug store 


coming into his store 

These personalized cups are not arranged alphabetically 
or numerically, Mr. Wickham merely hangs them in the 
order of their manufacture for the customers 

It all started a year ago and grew out of Mr. Wickham’'s 
This hobby ts ceramics which, Mr. Wickham ad- 
But, he points 


hobby 
mits, 1s not practiced by many druggists 
out reasonably, any druggist who wants to supply his cus 
tomers with special cups and does not want to make them 
himself can order them from a number of manufacturers. 
Mr. Wickham is amazed by the results of personalizing 
Overall lunch counter sales today, one year after 


the cups 
three times the original 


the rack was begun, are up 200%, 
business in volume; coffee increase alone shows $35 at the 


register; rolls, pies, and snacks are up $5 a day 


Mr. Wickham reaches for one of the 500 personalized coffee cups. 


For a hobby, which started more or less for fun, these 
are fairly profitable results, Mr. Wickham believes, especial- 
ly since it reached national proportions. 

“Here is today’s mail,’ he said, taking it from the 
postman, who was drinking coffee out of his cup (no 
cream). ‘There are probably a couple of mug orders 
in it.” 

Asked about his advertising, Mr. Wickham merely said, 
“Bottoms up.” That answered that question because on 
the bottom of each mug is his exceptionally peripatetic 
sign-board: 

“Wickham, New Palestine, Ind., 90¢.”’ 

This to-the-point copy created a volume which forced 
him to build a larger kiln in the rear basement of the store, 
where he does his own glazing. This enlargement, how- 
ever, is the only production change since he made the first 
four cups a year ago. 

Although volume orders are welcome, they are received 
with no great glee in the basement, and there is no dis 
count. Each mug ts an individual piece. The 90¢ price 
is slightly above cost, the differential being what Mr. Wick- 
ham has to pay people to keep the store while he is glazing 

He started his idea by making up four cups for his best 
coffee customers, all five-cups-a-day men. They were an 
insurance man, a banker, a drug salesman and himself. 
These four started using their cups even more often than 
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the five-a-day, then everybody wanted to get into the act 
It went into families; it went on the road. Finally it was 
necessary for Mr. Wickham to hire a man to handle sales 
service alone 
‘That's terrinc,’ someone told him 
It's ceramic,’ he said 


new roasting plant 


(Continued from 


page 17) 


this most modern plant. The company’s coffee department 
is managed by William J. Rowe 

When the bags of green coffee, ranging from 132 Ibs. to 
150 Ibs., are brought to the warehouse dock, the trucks are 
first weighed on the 60,000-Ib, capacity platform scale. Then 
the receipts are brought in on pallets and the contents 
dumped into floor chutes of reinforced steel. There are six 
of these chutes, permitting separation of the loads into 
10,000 pounds each 
off dust. 

Next the coffee is moved by conveyor to a modern Jabez 
Burns recirculating coffee cleaner, where the green coffee 
beans are washed in a bath of high velocity polarized air 
This removes any bag lint, dust or other foreign material 
The will take a 


If not removed, string, 


Suction fans under the grating take 


lighter than the green beans cleaner 
maximum of 20,000 Ibs, per hour 
lint, sticks and the like could cause 


cooler, or in the piping and collectors 


fires in the roaster or 


After a sifting in the scalper, the coffee is carried to the 
large steel storage bins from where it is weighed out for 


Carefully grown 
* Carefully selected 


Address all inquiries to: 


Jamaica— 


The world’s primary source of 


Pimento 


MARKETING DEPARTMENT 


WEST END, KINGSTON, 


blending and roasting. There ts a separate bin tor each type 
of coffee used 

By automatic means, a fixed and predetermined weight of 
each type of coffee 1s drawn from each bin and blended tn 
the Draver mixing This blending ratio 
can be controlled by S& W to within Vy of 1% After 
blending, the coffee is placed in a concrete storage bin 

Roasting of the coffee is done in a large continuous Burns 
automatic roaster Capable of handling up to 10,000 Ibs. an 
1s basically a sealed, 


screw CONVCYOr 


hour. This machine—-5O feet long 
horizontal rotating cylinder divided into a roaster section and 
cooler section. Green coffee is fed into it from the blended 
storage bin. The roasting period is approximately — five 
minutes, with an additional three minutes for cooling 

The large, sealed oven-cylinder revolves in a chamber of 
hot inert gases supplied by a giant, parallel combustion 
chamber. The coffee beans are not exposed to open gas 
flames in the Burns roaster, but are evenly roasted by heat 
exchange from the gases kept at precisely the right tempera 
tures as determined for any desired type of roast by pre 
cision thermocouples. Also, the oven cylinder may be set to 


revolve at a higher or lower speed for slow 


quick” of 
roasts, 

The Burns roaster utilizes a technique of heat transter 
which compensates for the differences in moisture content 


and other variations in the coffees that make up the blend 

Accurate control of color 1s maintained by an automat 
instrument which periodically samples the temperature of the 
immediately for any 


and 


medium compensates 


heating 
change in temperature 
Hot air gently brings out the true flavor of each bean 


JAMAICA, B.W.1I. 
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Once the 
15 quickly cooled 


ndei 


yli 
coffee reaches the peak of its goodness, 1! 


mov.ng slowly througn the roasting ¢ 
by a continuous air blast 

The 50 by 72-foot roast room 1s completely fireproot 
In the of fire the dioxide 


cylinders discharge their contents through piping into the 


event within roaster, carbon 
chamber without harming the coffee 

The cooled coffee 1s passed through a Burns stoner to 1 
move any heavy foreign material, This ts accomplished by 
sucking up the lighter coffee, which 1s deflected by a battle, 
and then dropped into a chute 

From here the coffee flows into the Gump crackers, where 
the chaff is removed through air pressure S& W 
step further and reclaims its coffee from the chaff in a 


Sutton, Stecle and Steele chaff refiner. The chaff is chan 


a 


neled into a retriperator 

The cracked coffee moves into the granulizers or grinding 
mills, which are adjusted according to grind. Air pressure 
valves automatically control the volume of coffee moving 
from the crackers into the granulizers 

All the ground coffee now flows through gyro-controlled 
sifters which reject any improperly sized particles. Next 
it moves into ground coffee True Flow bins which regulate 
the flow of the coffee into the scales and maintain the unt 
formity of the grind being produced 
nine at one time 
Before 


at prior 


In the scales the tins are filled 
to entering the vacuum closing machine casing, 
each tin 1s carefully checked for “leakers.’ 

S& W employs a novel “merry go-round” conveyor for 
its empty tin line leading from the rail cars 


even flow of tins to the scales, assuring a maximum filling 


Quality Spices 


To permit an 


Since 1850 


DURKEE FAMOUS FOODS 
ELMHURST, L. N. Y. 


rate, the empties are given an eight-minute conveyor run be- 
fore entering the scales. This eliminates gaps in the line 

A high degree of heat retention and consequent fuel con- 
servation, along with ease of maintenance, has been a 
complished by S& W in enclosing in its roast room the 
large network of recirculating vents linked to the roaster and 
through which the cooled gases from the oven-chamber are 
returned to the combustion chamber for reuse. 


PCCA convention 


(Continued from page 14) 


Margaret Rauchle played golf in one of the smartest pair 
of Bermuda Shorts ever seen on the Pebble 
Beach golf course. Many of the Silver Anniversary boys 
strained their necks covering the scene as she tripped across 


brilliant red 


the green 
Bert Balart appeared in colorful regalia 
A member of the coffee profession, 


yellow coat, 
green socks, red shirt 
aware that Bert comes back because he loves coffee and to 
see the boys, remarked, “Bert certainly has a zest for lite.” 
All agreed. 

PCCA Baseball 


The baseball committee got wise and used its combined 
wisdom and influence to move the baseball game between the 
greens and the roasts to Tuesday, instead of Wednesday 
‘they found from last year's experience that baseball could 
not compete with golf among coffee men. As a result, they 
had enough men on hand to make up a nine on each side 
and were able to shove or carry in a number of replacements 
of the 25th anniversary vintage There were also a sufficient 
number of fans to hurl insults at the players and stimulate 
them to their best baseball, which in many cases was not 
much, even with ample refreshments 

The job of umpire fell by default to Joe Hooper 
coffee men can make it tough for an umpire, but Joe 
carried off the part with dignity and forbearance. Marshal] 
Weiss, Roy Kelley, Ernie Shaw and perhaps others pitched 
for the roasters, Gene Heathcote, Norm Johnson, and any 
number of greens helped out in the pitching on their side 
Neal Hopping did a little catching for the roasts 

Ernie Kahl swatted the ball out into the fog belt and 
brought in two men, then in trying to steal a base was 
There was no applause for that, but it showed 


Even 


tagged 
the greens had strength 

Bill Morton “blew in” with a remark of encouragement 
to the Greens He had observed a roaster’s poor work at 
short-stop and said, “If you can't beat that bunch of clowns 
you had better quit Later, persuasion, Bill set 
aside his can of beer and took the bat. He hit one that 
(¢ page 63) 
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new $7,000,000 can research center opened 


Coffee cans, along with other metal contatners, will bene 
fit in days to come from a new $7,000,000 laboratory for 
research and engineering opened in Chicago by the Con 
tinental Can Co 


The new Research and Development Center is the | 


YCS 


and most advanced under one roof in the can-making in 


dustry, according to T. C. Fogarty, Continental presiden 
About 39.1 


ot which 58 were food cans and 20% beverage cans, in 


billion metal containers were used last year 
cluding coffee 
On a per capita basis, the average person uses SO food 


cans a year, of which 10 are coffee, 38 beer and soft 


drinks 

Mr. Fogarty dedicated the laboratory in ceremonies at 
tended by company officials and employees of the laboratory 

He said that 265 scientists and technicians will work in the 
newly completed building on problems of new metal con 
tainers and non-metal Components, new machinery to make 
and close the containers, and new products suitable for pack 
aging in metal and related materials 

The three-story building was designed to meet the com 
pany's expansion needs in metal research and engineering 
over the next 25 years, Mr. Fogarty said. Located on ¢ hi 
cago's South Side, the laboratory includes more than 260 
000 square feet of floor space 

This is our vote of confidence in the future of the metal 
container,” Mr. Fogarty said The can's simple advantages 
over most other forms of packaging will keep it a strong 
contender in the current packaging revolution 

Research, he speculated, could double the industry's out 
put of metal containers in five years. In 1955 some 39 
billion metal containers were produc ed. 

Mr. Fogarty said that Continental, which enjoyed record 
first-quarter sales for the industry in 1956, has invested 
$36,700,000 in packaging research over the past five years 
About 60% of this has gone into metal research and en 
gineering. 

He added that the company’s diversification program of 
the past five years has made Continental a balanced pack 
aging organization operating in many fields besides metal 
containers 

‘Research ts our password to new markets,’ Mr. Fogarty 
said ‘It has already taken us a long way toward emanci 
pating the can making industry from its dependence on 
strategic supplies of tin. Now we are investigating methods 
of freeing the industry eventually from complete dependence 
on steel. We are trying out alternate metals with a declining 
price curve, even though they may still be prohibitively ex 
pensive at the present time 

He also mentioned the great market potential of blends 
of materials, such as steel and plastic, or steel and fibre, in 
a single container 

‘A better container at a lower price is always a major goal 


Continental Can's research) and engineering 


laboratory in Chicago 


new 


of our research efforts,’ he em; hasized 


He said that although changes in metal containers through 
research are imperceptible to the consumer tor the 
part, hardly a can on the grocer's shelf today ts the same 
as it was five years ago 

Another major goal of research cited by Mr. Fogarty ts 
more efficient, high speed can-making and can-closing ma 
chinery, both of which Continental designs and manut a 
tures, Faster can-making and closing machinery can increase 


volume and thus help to reduce unit price which is a 


critical factor in the relation of the can to its future markets 

The new Metal Research and Development Center will 
serve Continental's 41 metal division plants across the 
country and 20 field laboratories in the Unite d States, Canada 
Continental maintains seven other divisional re 


search and development establishments in the United States 


and Cuba 


and Canada, in addition to the company’s central research 
and engineering facilities, also located Chicayo 

Lenvik Y Ivisaker general manaper of the Metal Division 
Research and Development Department, is in charge of the 
program in ¢ hicago 

The new building houses a modern 6,000 volume library, 
complete pilot areas for can-making and can-closing equiy 
ment, and advanced chemical physical and microbiological 
laboratories Equipment has also been installed for design 


ing producing and testing can-making and closing ma 


chines 


The laboratory ts complete to an ultra-modern test kitchen 
} 


panel fect metal pa 


taste | 


and facilities for a to help per 
aging improvements 


tool she | 


There 1s an experimental machine 6,500 square 
feet of controlled temperature storage rooms for testing shelf 
life, machine design facilities and equipment assembly areas 
in addition to the pilot areas 


The technical 


strikingly modern lobby of | the 


advanced facilities are reflected in the 


; building as well as the 
functional executive offices on the main floor, The high 
vreen Vermont marble. The 
area on either side of 


finish birch The 


ceiling lobby is faced with dee} 
corridors of the administrative office 


the lobby are panelled in driftwood 
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offices themselves are decorated in tones of brown with 


accents of yellow and burnt orang 
The terra cotta and aluminum culls tures which break up 


the exterior planes of the building were executed by Milton 
Horn of Chicago 


The new Elec-Tri-Flex 
developed by Tri- 
angle Package as a 
low cost unit to 
make, fill and seal 
bags. 


Announces new machine for hag 


making, filling and sealing 


A new, fully automatic machine, called the Elec-Tri-Flex, 
which makes, fills, and seals up to 60 pillow style, single or 
double wall bags per minute from roll stock is offered by 
Triangle Package Machinery Co., Chicago 

Triangle says its low cost makes the unit practical for any 
plant packaging as few as 3,000 bags per day 

The machine is normally furnished with Triangle Elec 
Tri-Pak Net Weight Scales, but can be equipped for either 
volumetri or auper d, or for hand loading 

Triangle claims that in most cases production per minute 
is the result of the number of net weight scales used and 
the rate at which those scales can weigh accurately It 1s 


Hence, 


they claim that by using two, three or four Triangle scales, 
y 


not determined by the number of bag making tubes 


speeds ranging from 20 to 25 a minute up to 60 complete 
packages per minute are casily achieved 

It is claimed, too, that the new Elec-Tri-Flex is a con 
easier and 


that do 


siderably less complicated machine to operate 


understand than most other units similar work 


Triangle states that a complete changeover of product and 
can be minutes 


film size performed in from ten to 20 


Furthermore, the Triangle scales can be fed either trom over 
head or from a warst-high floor type hoppet 
A new folder on the machine has been prepared by the 


manufacturer and is available on request 


New hammer grinder is announced 


A new hammer erinder for reducing and pulverizing 
been announced th 


Springtield, Ohio 


cotfee, tea and herbs has 
Duplex Mill and Manutacturing Co 
Called the Kelly Duplex, the grinder will handle anything 


spices 


grindable, finish it to any degree of fineness, and do it 


quickly and with lower power consumption, the company 


claims 


All grinding is done in mid-air, the manufacturer explains 
Swinging hammers, made of special abrasion resistant alloy 
steel, repeatedly strikes the material while it is in a state of 
suspension—and then pass it through a heavy steel screen 
perforated to the degree of fineness desired, 
the company 
and 


Grinding is thus always cool and uniform,” 
which unnecessary 
INCreases operating and maintenance costs—is 


says "Friction consumes power 
almost en- 
tirely eliminated 

Available in five models, with throat openings from 12 
to 24 inches, and in a motor range from 30 to 150 horse 
power, the Kelly Duplex Grinder can be furnished either 


with a direct connected motor or with belt drive. 


Nearly tinless coffee cans on the way 


Coffee cans are already being produced on a limited com- 
inercial basis by a new process which takes 98% of the tin 
out of the cans, the American Can Co. has announced. 

The development, known as margin plating, consists of 
tinplating only the narrow margins of the steel plate that 
form the soldered side seams of the cans. Except for these 
margins, which aren't than three-sixteenths of an 
inch wide, the cans are made entirely of enameled steel plate, 
explained Dr, Roger H. Lueck, Canco’s vice president in 
charge of research and development. 

“The tinplated margins are used only to assure hermetic 
seals on cans for heat processed products,” he said. “The 
process, however, requires less than two per cent of the tin 


more 


normally used on an average-size metal container. 

“This is the longest single step we have taken in our 
program to replace tin as a can-making ingredient through 
development of new manufacturing processes on alternate 


non-strategic materials.” 


Continental Can plan mergers with Gair, Hazel Atlas 


General Lucius D. Clay, chairman of the board of the 
Continental Can Co., and George E, Dyke, chairman of the 
board of the Robert Gair Co., Inc., have announced agree- 
ment in principle on a basis for merger of the two enter- 
prises, subject to the usual checks of all business and legal 
matters. 

The merger has been approved by the directors of Con- 
tinental and the executive committee of Robert Gair, who 
will recommend it to their stockholders 

Plans for merger of Continental Can and the Hazel-Atlas 
Glass Co. were announced by General Clay and John Harri 
son McNash, chairman of Hazel-Atlas 

The agreement has been approved by directors of both 

It is subject to approval by stockholders of Hazel-Atlas 
at a special meeting expected to be called for some time in 
August 

The mergers are considered logical steps in the develop 
ment of the company’s broad diversification in the packag 
ing field, enabling it to meet practically every packaging re 


quirement of its customers 


Handling methods studied 


Ot vital importance to Haiti is the need for improve 
ment in methods of handling and preparing the coffee 
crop, and for improvement in quality standards 

Only 10% of Haitian cotfee is washed—the balance ts 


prepared as naturals—and facilities and methods of 


preparation are primatiy 
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2 <i sist on the best. Should they place a 
. ° charge on children to meet the heavy 

ah VTANRCLSCO amp ings expense or eliminate the lhquid re 
ftreshment The latter was howled 

down iunmediately lo charge tor 


children might eliminate the children 
and the babies also, and how could 


By MARK M. HALL interests have been built up tor thi tea men keep account of increases in 
could check on 


month and general conditions of the their ranks unless they 

® @ As of this day, green men who market, along with covering, should the newborn each 
file past the crossroads of Front and bring about considerable buying then proven that these additions are going 
California are somewhat worked up El Salvador is selling for November on steadily lim Mahoney argued that 
OVEE the rising prices of green coffee and December deliveries, it bemg esti it takes children to make a family, and 
They don't think it will do the mated that about 10% of the crop is as these pienics were family affairs 
business any good, but if they happen thus contracted for they were needed Even af it took a 


to have been long or guessed the mar When these high prices are reflected steak for all three-year-olds and over, 
ulti the tea men would have to meet the 


so they wound up the meeting 
slightly 


year The past has 


ket, as one man said he did, there are in consumer prices, what will 
no tears being shed mately happen to the market will be expense 

he a sig closing at come more apparent by ratsing the charge 
79'4¢, Brazil 4’s for July at $59.90 

Market quotations furnished to Marion Sanders reported on the suc 
prices were considered very high and ' 

ff , as roasters—a new service cess of the WSTA tea booth at. the 
coffee men were wondering whether 

March—Market stronger, advanced opening of the World Trade Center 


they would go higher ith a spread 
With a sprea to % on milds. Santos 4's 10¢ Larry Meyers, the wizard, 


of over 19¢, to what extent would 
April, May—No change in price of analyzed the finances and expenses of 
9TAZUS se to shorten e paper 

milds. Santos, Rios up, the association. Bob Manning brought 


The reasons given for this strength 
to a close, the last wet 


June—Price of mild unchanged the meeting 
are well-known: the shortage of milds 
Santos up ly, quoted 10%¢ tovether until the preni Incidentally, 
in Central America and Colombia, and 
July—Market dull, prices declined on kd Spillane was made chairman of 
also scarcity of better grades in Vd fully 3 
. milds fully 34, Sante to owing le pienic committee 
Brazil. As Centrals will not come into cn 
the market until December and_ the the U.S ; ® @ Ray Mason, of Spice Islands, in 
midyear Colombian crop is about Hi : forms us that his department will move 
i¢ 


finished, it is anticipated by some that above are from the archives of to large new quarters, an addition to 


strength will remain in’ the market Ed Ramsey of Caswell’s and passed vo the already extensive building housing 
until about December to C&T by Jo Hooper rhe date the company. Tea volume tor the com 

Roasters have been buying on a is 1916 
hand-to-mouth basis, but will) soon 
have to begin thinking of building up 
stocks for winter months. It is a 88 Miller Riddle, of Lipton’s 
question whether the usual low point Mrs. Riddle left on the Fernmoor 
of roasting in July will have much a 30-day trip to Panama. Miller is Folger's, is in Europe for a_ three 
effect on the market recuperating from a heart attack, is months visit. He expects to visit sales 
doing very well, and expects to wet executive clubs in kuropean cities. He 


back to work when he returns is accompamed by Mrs. Moore 


Fluctuations were not so pany has been going ahead steadily 
great then, but a Y4¢ change was about Some new packing equipment ts being 
equal to a market chanye of 3¢ today added to their facilities 

and ee] L. (Larry) Moore, vice presi 
tor dent and general sales manager wor 


Green men seem to think that with 
Colombians going sky high, the ratio 
of milds to Brazils in roasting will @ @ The Western States Tea Associ ees & W Fine Foods coffee adver 
change in favor of Brazil and this ation luncheon was held at Gino's as tising will be handled by Ted Krough, 
switch is contributing to the latter's usual last month Under discussion of the Honig-Copper Co., the new ad 
strength. Surpluses in inferior grades was the annual picnic of the associ vertising awency tesides being a very 
are being built up in Brazil, yet nearly ation, set for August 4th, at the San keen advertising man, Ved is) some 
all these coffees are rising in sympathy Mateo Memorial Park thins fa landscape painter, 
with the market The high price of picnics was contemporaries as kisenhower 

One man predicted there would be a bated back and forth. Tea men « ; Churchill and Doug Wood 
Short just have an ordinary pienic, but (Continued on page 64) 


with such 


squeeze on milds in September 


FITZPATRICK & HOFFMAN, INC. 


E. A. JOHNSON & CO. GREEN COFFEE 


210 California Street 
COFFEE IMPORTERS AND AGENTS San Francisco 


BRAZILS * COLOMBIANS * CENTRAL AMERICANS 


166 California Street JOSEPH G. HOOPER JR., CO. 


203 California St. San Francisco 


San Francisco I1, Calif. 
MILDS — BRAZILS 


WELDON H. EMIGH co., Inc. | | GEO. W. REED & CO., INC. 


BRAZILS — MILDS GREEN COFFEE 
210 California St., San Francisco 11, Calif. 
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ewe | New York ¢ cotter Speaking of ithall, there’s a new 
which usually manages to pick the one “Tron Man” on Front St He's Lou 
unny day out of a week of rainy one Seipz of F. W. Ebrhard Co Lou 
or annual outing this time did a pte hed both vaInes ol the sort yall 
little too well The sun blazed down doubleheader between the “Brokers” 
for the hottest da thie ear and “Jobbers.” 
ther Pitching for the Brokers, Lou won 

Golfers at thi leepy Hollow Coun the first game easily enough He 
try Club, Searborough, N. Y., found seemed to be on his way to a twin 


k more than skill to wo the 18 holes 
It took stamina 

Four or five of the 150 coffee men 
the tournament decided part) way 
around to call it) quits One man 
pushed on in spite of | better judge 
ment, only to collapse on the course 

Some of the men found Sleepy Hol 
low'’s rolling course a challenwe. Others 
considered iw too hilly 

Fhere was complete agreement, how 
ever, on the pleasant arrangement ot 
the dinner on the club’s terrace, under 
the stars A record-breaking 550 coffe 
men came im by evening for the dinner 
from swelterme Front Street and from 
the club's golf course and tennis courts 
and the sottball field 

First prize golf, t! Iver bowl, 
went to Hugh Markey, for his low ne 
of 6%. Kdward Down's 70 brought him 


i $50 wilt certificate, Gaeorge Sasseen 
71 a $35 certificate 

David Osborn’s 72 won tor him a $25 
certificate, and Ralph Vilas, with 74, 
amount 

(other winners, and then scores, 
wer J. L.. Robinson, 74; John Sher 
man, 74; Harold Hanson, 74; Murray 
Berg, 74; Gerry Raskoph, 75; J. An 
on Sim, 75. and J. A. MeMillan, 75 

Pop prizes tor low net scores chalk 
ed up by guests went to T. Goss, 71; 
William Wells, 72; and Kenneth Paton, 

Joe Holderness put his ball 12’ 1’ 
from the 17th hole for the nearest-the 
pin prize Next nearest was Charles 
Rovers, with 17°6"; and Richard Sues 
with 

Abba Bayer captured first prize in 
tennis, with George Krieger as runnes 
up 

Softball prizes went to Jolin D'Alena, 
Clayton Mount, George Boecklin and 


Vincent Horan 


victory Going into the last of the 
ninth inning, Lou's team was leading 

1 Then his dreams of joining base 
ball’s greats in the Hall of Fame came 
to an abrupt end. With two out, two 
errors and a bunch of walks turned the 
same into a 4-4 victory for the Jobbers 

The exact score of the first yvame 


s still a mystery. It seems that grem 
lins were playing tricks with Jo 

jurns’ scoreboard everytime Joe 


turned around to get some “liquid re 
freshment’” somebody added another 
string of imnings to the card Sy 
sitting down and using a secret mathe 
matical formula, Joe came to the con 
clusion that the Brokers won 
Handling the arrangements tort the 
ommittee chaired by 


event Was a 
James Sullivan, whose broken ankle 
kept him from attending the outing 
Durand Fletcher was acting chairman 

Also on committee were Jack Ma 
lone, Richard Kolm, Jay Schwartz, 
Fred Kohn and James Norton 
Israel, Jr, president ot 
Leon Israel & Bros., In has accepted 
the chairmanship of the cocoa, coffee 
and tea division of The Greater New 
York Fund, according to an announce 
ment by R. E. Joyee, tund chairman 
of the foods, beverages and tobacco 
ection 

Che Fund this year is seeking $10, 
000,000 for 425 affiliated hospitals and 
health and welfare agencies 
8 @ The cargo service operated by the 
Louis Dreyfus Lines between South 
and Africa and Madawascart and 
the United States North Atlantic and 
Gault ports is to be extended 

present service to ports 
has been reorganized and will) offer 
two separate regular monthly services 
Ihe first is an express scheduled 
service between Lourenco Marques, 
Beira, Dar-Es-Salaam, Tanga, Mom 


basa, Djibouti, and Assab via the Medi 
in to Boston, New York, Phila 


Jaltimore, New Orleans, 


Galveston and other | 
Atlantic and Gulf ports 

The second service will operate bye 
tween Majunga, Tamatave, Fort Dau 
phin, and other Madagascar ports, 
Louvrenco Marques, Durban, Fast Lon 
don, Port Elizabeth, Capetown and 
Boston, New York, Philadelphia, Bal 
timore, New Orleans, Houston, Galves 
ton and other U.S. Atlantic and Gult 
ports 

This will mean that the voyage time 
from Madagascar to New York will be 
reduced to about 56 days, and betweer 
Mombasa and New York to 28 days 

J. E. Ponchelet, vice president ot 
Sagus Marine Corp., general agents in 
the U.S. for the Louis Dreyfus Lines 


said that the decision had been taken 
not only because of increased volume 
of trade between the areas covered by 
their services but also because ot de 
mands for such services from shippers 
and importers 
@@krnesto Borrero has been ap 
pointed chief executive officer of the 
Armenia Coffee Corp., whose offices 
are at 104 Front Street 

Previous to his affiliation with Lara’s 
New York office, Mr. Borrero spent 
many years as director of the coffee 
department of Leonidas Lara e Hijos, 
Ltda., of Bogota, Colombia 

Phe Armenia Coffee Corp. will spe- 
cialize in Colombian coffees and will 
represent Rafael Espinosa & Hnos 
Lida., of Bogota 

Assisting Mr. Borrero is Joseph G 
Apuzzo, formerly with the Fast Asati 
Co., Ine 
8 ® Continued expansion in coffee ac 
tivities is reported by Balfour, Guthrie 
& Co., Ltd, which represents leading 
shippers of African cotfees 

talfour, Guthrie's coffee department 
has been headed up for the past two 
vears by Henry M. Scheffer, who 1s 
widely known in the coffee industry 

The company represents the United 
Africa Co., Ltd, in London, Nairobi, 
Mombasa and Sedec, S.C.R.L., ot 
Srussels 

They also represent Cie. Niger 
Franeais, of Paris, shippers of French 
Ivory Coast coffees 

Balfour, Guthrie has just been elect 
ed to regular membership in the Na 
tional Coffee Association 
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Coffee Agents and Brokers 
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Brokers and Import Agents 
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BALZACBRO 


Shortest Route from Growers 


Balaac | Bros. & Company, Ine. 


| 
COFFEE 


One Jones Lane 


Cable Address: CAULCAFE 


Edward P. McCauley & Co. 


New York 5, N. Y. 


GEORGE P. BOTT & 


COFFEE BROKERS AND AGENTS 


90-96 Wall St., New York, Tel. BOwling Green 9-1497 | 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA 


ABREU FILHOS EXP. E IMP. S.A. 
RIO DE JANEIRO 


JAMES W. PHYFE & CO., INC. 


Coffee Brokers and Agents 


Representing leading shippers of 
Africans—Ethiopians—Belgian Congos 


98 Front St., New York 5, N. Y. 
Cable Address: Phyfe, N. Y. 


WALTER B. CARSWELL 


104 FRONT STREET, NEW YORK 5 


Green Coffees 


Tel. HAnover 2-1566 


A. L. Ransoworr Co., INC. 
Coffee 
NEW YORK 
“RANWILLIO’’ 108 Fron 


| SJL Fifth Avenue 
New York 


 INDUSSA CORPORATION 


GREEN COFFEES 


Agents for 
CAFE KIVU (Arabicas) 
CAFE CONGO (Robustas) 


Cable Address: 
INDUSSACOM 


CHARLES F. SLOVER & Co., INC. 


Coffee 


NEW YORK 


TEL.: WHITEHALL 4-8182 109 FRONT STREET 


H. LEE COMPANY 


COFFEE 


COMMISSION BROKERAGE 


NEW YORK 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE INC 


Cable Address 
“WILEECOM"™ 


10! FRONT ST. 


WESSEL,DUVAL & 


Catablished 1825 


EXPORT IMPORT 


Coffee and Cocoa 


CAG@LE 
HEMENWAY, MEW YORK 
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By W. McKENNON 


8 8 Louis J. Bright, died at his home 
here recently at the age of 4&4 Mr 
Bright, a native Orleanian, started in 
the coffec 
years old 


He founded 


and was active in the 


business when he was 1% 
Sright and Co. im 1937 
business up to 
three months ago. He was a member 
of the Boston Club, the New Orleans 
Board of Trade, the New York Coffee 
and Sugar Exchange, the Green Coffee 
Association of New Orleans, of which 
he was a former president, and the 
Round-Table Club 

He is survived by a sister, Miss Clara 
M Sright of this city 
8 Rob F. Logan, of Biehl & 
spoke on the History of New Orleans 
Shipping at the Kiwanis Club of New 
Orleans, in connection with National 
Maritime Week 
8 8 Jacques Balloy, of Compagnie du 
Niger Paris, was in New 
Orleans recently for several days 
8 ® Funeral services for Mrs, Ashton 
G. Peyrefitte, 54, were held here recent 
ly, with requiem mass at Our Lady of 
the Holy Rosary church and interment 
in’ Metairie 

Mrs. Peyrefitte is survived by her 
Ashton G. Peyrefitte, of 
Warehouses, Inc., five 


Francaise 


Cemetery 


husband, 
Riverside 
children 
Frederick A. Toledano, secretary 
of the Merchant's Coffee Co., has be 
come a member of the New Orleans 


Board of Trade 


@ larry Guerin, advertising manager 
of the Lykes Brothers Steamship Co 
here, was toastmaster at the National 
Maritime Day Banquet sponsored by 
the Propeller Club of New 
at the Roosevelt Hotel He introduced 
Senator Charles Potter vol Michigan, 


Orleans 


as the speaker of the evening 


@ ® Julian Haynes, 18-year-old Hous 
tonian, left for West Africa from New 
Orleans aboard the Delta 
Line's Del Oro His 70-day trip was 
awarded him for his essay on The Mer 
chant Marine—Key to Trade 
in a contest sponsored by the Propeller 
Club of New Orleans 


Francois Massieve, 
the Chamber of Commerce of Abidjan, 
capitol city of Ivory Coast, with Mrs 
Massieve, 
Alba 

Mr. Massieye, 


wuest at a reception given 


recently 


Defense 


president of 


arrived here aboard the Del 


a coffee exporter, was 


the honor 


at the International House by the Mis 
Shipping Co., attended by 
members of the coffee trade 

He was presented with a certificate 
of residency and a key to the city by 
Mayor Morrison's representative 


Ihe Massieyes went on to Houston, 
and will visit Florida, Washington, 
D. C., and New York before sailing 
aboard the Liberté for France 
@ 8 A letter has gone to members of 
the coffee trade here stating the firm 
of Bright & continue 
without interruption The entire as 
sets of the late Louis J. Bright have 
been acquired by the surviving part 
Kent Satterlee and Harry L 
Squires 
George Westfeldt, Jr, and Aus 
tin O’Brien have returned from New 
York City, where they attended the 
board meeting of the National Coffee 


Company will 


ners, 


Association 


® ® Ricardo Posada, of J. Posada & 
Co., Medellin, Colombia was a recent 


visitor in New Orleans, where he 
called on members of the trade He 
will visit New York on business before 
returning to Colombia 

eek. P. Bartlett, Sr, is on a trip 
through the Carolinas on business for 
his firm, the American Coffee Co 

8 @ Clifford J. Lafaye, formerly with 
W.D. Roussel & Co., has joined W. H 
Kunz & Co, where he will be in 
charge of sales 

Paul Zimmerman, of the Carl 
Jorchsenius Co.,, Ine has returned to 
the New York City office 


@eMr. and Mrs. Ed Suarez, of 
Suarez & Co., Gulfport, Miss., visited 
in’ New Orleans recently, where he 
made his headquarters at the offices 
of H. I Jendiks, Inc 

@ Buddy Leaux of the Morning 


reat Coffee Co., Baton Rouge. was a 
recent business visitor in New Orleans 
8 ® Participating in the recent formal 
unveiling of a portrait of the late 
Rudolph > Hecht, painted for the 
Mississippi Shipping Co., Inc., were 
Mrs. Evans Farwell, daughter of Mr 
Hecht; Wilmer Hayward, chairman of 
the board of the Delta Line COMPpany ; 
and Harry X. Kelly, president of the 
COMPANY 

The painting was done by New Or- 
leans portrait artist, John Clay Park- 
er He said the study” 
was started in April and completed in 
Tune Mr. Parker has done portraits 
of Dr. Alton Oschner, the late Theo 


“composite 


dore Brent and other prominent Or- 
leaniaus 

Mr. Hecht was one of the founders 
and late chairman of the board of the 
Mississippi Shipping Co., Inc. He also 
helped organize International House 
and International Trade Mart 

The portrait will hang in the Delta 
Line offices. 


Southern California 
By VICTOR J. CAIN 


8 8 Tom Duff, of Leon Israel Bros., 
Inc., recently spent some time in Los 
Angeles calling on the coffee trade 

@® @ Herb Knecht has taken into his 
office an assistant, Bob Landen, to re- 
place James Knecht ,who has gone to 
new endeavors in New Mexico 

® ® Ray Bradt recently had a severe 
heart attack and was rushed to the 
hospital. However, with 
Ray has already shown a tremendous 
improvement and is presently at home 


much rest 


convalescing 

® @ Barbara and Norm 
E. A Johnson & 
Southern California for several days. 
Then, accompanied by Mary and Bill 
Morton, spent the week-end at Ojai 
Valley Inn 

Fred Schreuder, of Internatio-Rot- 


came to Los 


Johnson, of 
recently came to 


terdam, Inc recently 
Angeles to call on the coffee roasters 

se 8 Bill Waldschmidt, of R. C. Wil- 
helm & Co., Inc., New York City, came 
to Los Angeles to call on the coffee 
trade, then proceeded to Pebble Beach 
for the annual convention of the Pacific 
Coast Coffee Association 

@ @ John Mack, of the E. B. Acker 
man Co., Inc., just returned from 
Guatemala According to John, we 
can expect the coffee market in milds 
to reach 80 to &5¢ levels by the close 
of summer 

@ 8 Charlie Nonemacher, of the Jewel 
Tea Co., Inc., and Vic Cain, of W. J 
Morton Inc., were elected as directors 
of the Pacific Coast Coffee Association 
for the year 1956-1957 

8 8 Bill White, of the Huggins-Young 
Coffee Co., was off on another jaunt to 
la Paz, Mexico for a week of fishing 
Ted Strangman recently resigned 
as the green coffee representative for 


W. R. Grace & Co., Los Angeles 
Ted has now joined the Huggins- 
Young Coffee Co., as a salesman in 


the Orange County area. We all wish 
Ted the wreatest success in this new 
venture 

ae Roval 
Coffee Co., 
Farmer Bros. Co., 


Freir, of the Mello-Cup 
Seattle, a division of the 
was recentiy in Los 
Anveles 

@ ® Charles Mack, of the E. B. Acker- 
man Co.,, Inc recently went to San 
Francisco to call on the coffee trade 


Equipment to buy? 
Equipment to sell? 


Let the classified column of COFFEE 
AND TEA INDUSTRIES help you. 


Cc. H. 


D'ANTONIO & CO. 


BROKERS ° 
203 Board of Trade Annex, New Orleans, La. 
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PCCA convention when he tried to steal to third, he was tagged. The roasters 
were stacked against him. Ernie Shaw must have “‘hexed 


Fred Schreuder, for Fred struck out after swinging at Ernie's 
slow ball, which sailed about six feet over his head 

Oral persuasion failing, Walter Granicher was literally 
: carried up to the batting plate. He made a tremendous 
But Dominguez distinguished himself by being the first swing, which must have pained his silver anniversary joints, 


(Continued from page 56) 


could have taken him to first, but lost interest after running 
15 feet and quit 


one of the roasts to catch a hard hit into the outfield. Later. but his hit was of little avail, He was tagged out at first 


when Bud was at the bx 

C Cc I it, he knocked what looked like a Vic Cain was the one to sruess the score and won a prize 
promising ball into outfield, but Joe Fitzpatrick, who had When it was all said and little done, the score was greens 
been strolling in remote pastures, noticed what was coming — 1 > 


h hed and roasts, 3 
Is way, reached up with slow motion and nonchalantly The formal cocktail party and banquet, followed by en 


B | in his lett hand. Without straining the tertainment, is always the leading social event of the annual 


simile ce re cy 
ule, it was like reaching for a Lucky. At least, that was pCCA conventions. Golf. baseball and speeches were 


the impression at 

{ | the time over, and the members and their friends could relax and 
Jack Mooney made a run for a left field ball hit by one enjoy themselves to the fullest 

of the hard batting greens, but when he found his speed Ed Johnson, as usual, had arranged fine professional en 


was inadequate, threw his glove at the ball. Jack won't  tertainment, with Jack Fisher's orchestra furnishing the 


make the big league. music. Next morning coffee men were on their way home 
Husky Norm Johnson hit a home run Jack Schimel- to all parts of the country and South America 
pfenig hit what could have been an easy home run, but The event can be checked off as a most successful con 


Jack Mooney and Ernie Shaw would not let him pass vention, and especially in that it marked PCCA’s 25th silver 


second. They used physical force to hold him Later, anniversary 


. 
San Francisco known finea, San Francisco, in Nicara ten have returned trom an extensive 


gua trip through kurope They had a very 


(Continued from page 59) 


Clarence Hennessey who has been wonderful time 


stationed for the last 25 years in San 


@ @ The Western States Tea Associ- 

ation maintained a booth for ten days tos, Brazil, for the Naunann Gepp & St Louis 

at the World Trade Center, Ferry +0, was a recent visitor in this city ‘ 

building. Sen Francisco. Members of He spent a good deal of his time with By LEE H. NOLTE 
Weldon Emigh, who represents the 


company here 88 The opening game of the golf sea 


the association took part in serving tea 
and manning the booth All brands 
were served, and the people helping 


8 @ Ed Johnson, Sr.. was recently re son started with a bang at the Norman 


ported to be in Munich die Golf Club. The low net was won by 
dustry From 600 to 800 hundred cups know whether he went there for John O'Connor, of the O'Connor Coffee 
of tea were served each day The business, sight-seeing purposes, or just Co.; low gross by Bill Wells, of Pack 
ration of hot to iced changed with the to get a drink of good old Munich aging Equipment Co 
weather beer There were 23 members playing golf 
Contributing much to the success of the Northern California section md a record attendance of at dinner 
the enterprise was pretty Betty Shee the American Spice Trade Association \s usual, the 19th hole was green and 
hy, of Standard Brands met at Gino's last month About 20 wel 
The association felt their enterprise were present. Frank Frelleson iss The foursome that qualified to play 
Was a success, since many nt the retary and treasuret in the interclub tournament in) Chicago 
people who flocked to the opening of @ Sara Daughert: con ts of fim Jensen, of the O'Connor 
the trade center were treated te ( HY, “Old Coffee kd MeC leer ,W. Ferd Dah 
properly brewed tea Col rt len loe MeKenna, MeKenna ¢ 
Among those helping were Larry if a Balt and Lloyd Rega Old Judge Coffee ¢ 
Meyers of Pacific Tea Bas Anthon ville Dana Brown, of the General Coffee 
Apt Marion Sanders, Manuel S« 1 wanted | qualited tor e four me bu 
Corey, all of Standard Brands; Ra Iti 
Ed Spillane and Jim Mahoney, Jr. of 1 Chicago, O an 
Haly; Stan Lee and Charlie Monta: ve. ! Stantorad ber us Coffee ( 


of M.J.B. and Jack McDonald, 


The committee was composed tee 
( equiremier i | | | 
Mari Sanders, Ed Spillane ind Boh | ir pre let tend 
Manning with Marion 1 ( hicay tournament pparentl lee} 
y ete \ ca ‘ 
® © Henry Schmidt, of Nabob Foods, _ psychoanalyzed while waiting for their e boys may need a little help 


Tn 


Francis ntl ttenad 
board of direct rs meeting 


@eMr. & Mrs. Arthur Vaughn spent t l times fu shed the tea trad were all very enthusiastic ab the fin 
two months in San Francis n Va must have leaked out party that Gene Crowson a 


a 
a 
t 
ntmen ind = perhap helped ‘ 
macher f the Jewel Tea Co.. and Vic advance notice \rrangemen 

ire alre | tle | the 
Cain, of W. J. Morton, Inc., the tw oe] 
latte from | ‘ in San 4 Deen anonymous 1 tal roll [war eptember ' 

vested by coffee men that Werner [Le vormandie Crolf ret 
Wald give to tamous beat the date 
? 
° 


Machinery 
Established 1912 Can 
American Coffee Ci 
JUST SECURED Angel & Co., H. Reev rT Son, Inc 
EQUIPMENT Balzac Bros. & ) 


Available At Fraction Of Bendiks, In Mackey & Co., ¢ 
Actual Value Bennett & Son, Wm, Hosme Magdalino 
Pickford & ¢ over Minists 
Bott & Co,, Georg McCauley 
2—Burns Thermalo Model 23R Gas-Fired Bowen Engineering, In nA 
Batch Coffee Roasters. With Automatic ‘ ci 
Stoners, Blowers, Fully Automatically 
controlled 


3—Burns Standard Cooling Trucks 

National Federat 
2—Burns Grinders Carswell. Walter B | of 
'—Burns #2G Granulator. Carter, Macy Co, In Nolte Brokerag 


|-—National Scott Filler or Net Weigher. Coffee Instants, In« Nopal Line 
Compania Salvadorena de Cate 


Continental Can Co 6 E13 Otis McAllister 


Inspection Invited 


issippi SI 
Brookhattan Trucking Co., Inc Mooney & Scn 
Burns & Sons, In Jabez 

Byrne, Delay & ¢ 


|—4 Section Steel Storage Bin. 
1—Stes! motor driven Blender. 
4—Metal housed Bucket Elevators. D'Antonio & Co,, C. H - Pan-American Cofte 
Burns |, 2, 3 and 5 bag Roasters. Dobbeleer Co ‘ Phyfe & Co., Inc 
J. H. Day 50 to 600 Ibs. Dry Powder 

Mixers Emigh Co., Inc., Weldon H 


Fred Goat Coffee Bag Filling and Sew- 
ing Machine, suitable for fine and Fairchild & Bolte : 
powdered coffee. bFederacion Cafetalera America 


Ransohoff, Co., 
Reamer, Turner & Co 
Reaud-Geck Cory 
Reed & Co., Inc., Geo 


Blowers, Cooling Trucks, Filling Scales, Fitzpatrick & Hoffman, Inc 
Weighing Scales and other miscellaneous Sagus Marine Cory h2 


Schonbrunn & S. A 25 
General Foods Corp 


Write, Wire, Phone Collect Givaudan Flavors, In 
For Full Details and Prices Slover & Co., Inc., Charles F 61 
Glasberg, S. A 

Sol Cafe Manufecturing Cory Cover 


UNION STANDARD EQUIPMENT CO co 47 | Spice Islands 54 
318-322 Lafayette St., New York 12, N.Y Meanie 2 


Sterwin Chemicals, Inc 
Stockard Steamship Co 


Sirota Commodity Corp., George 16 


Hall & Loudon 
Hansen, Walter R 


Hooper Jr., Co., Joseph G Thomson, Inc., Henry P 


Thurston & Braidicl 


Transportadora Grancolombiana 
Indussa ¢ orp Ltd 


Processes for Ireland, Inc, B. ¢ 
[rwin-Harrisons- W hitne Inc 
Soluble Coffee’”’ 
Japan Tea a Wessel Duval & Co Ine 


is now available in lohnson & Co. E. A 
Junta de Exportacao do Cate 


booklet form Colonial 2 | Zink & Triest Co 


“Manufacturing 


United Fruit Co 


50 cenis per copy 


Coffee & Tea Industries BETTER COFFEE FOR SALE or RENT 


(formerly The Spice Mill Marshall Coffee Building 

106 Water St., New Fork 5, NY. con be mate ie 247 So. 2nd St. 

Clean Equipment Philadelphia, Pa. 

Write for a sample Burns 2 Bag Jubilee Premix 

PACKAGE, Amasing adv. potential package of Horizontal Coffee Roaster— 

Taper prods & use on royalty Gas Fired and other 

PORN MT. VERNON. TLL COFFEE URN Machinery ready to operate. 
For More Information 

stable CLEA NER A. H. HALPERN 


ago and New Orlean WALTER R. HANSEN 4006 Spruce Street 
for \ ount. Box P.O. Box 91, Elgin, Illinois Philadelphia 4, Pa. EV 6-4220 


we 
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OFFEE & TEA NDUSTRIES 
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H 61 
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he to handle FOR offer 
Ni 1h0, Coffee 
The Flovor Field 
64 


tC other 


U\ 


SofGf SOL CAFE MANUFACTURING CO 


FRI MERE OEP AYVERVE, JA MATE A 


RPORATION 


NEW 


4 
/ 
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the Arabian had a ball 


... coffee ball, 
that Is 


The ancient Arabians loved coffee. So 
much so that they not only drank it — 
they ate it. The whole ripe berries, leaves 
and hull, were crushed and molded into 
food balls, held in shape with fat. One 
such ball, about the size of a billiard ball, 
made up a day’s ration and sustained a 
man on a long day’s march. 


Coffee today is the basis of a great $215 
billion industry — impressive evidence 
that it still sustains a lot of people 
through “a long day’s march.” And 
roasters who produce the many fine blends 
of coffee for the consumer’s insatiable 
thirst rely on Otis McAllister for a de- 
pendable supply of consistently high qual- 
ity coffee. 

Otis imports more than 100 different 
kinds of green coffee from the coffee pro- 
ducing countries of Central and South 
America — and their organization con- 
sists of 18 affiliated offices, each staffed 
by men who have made coffee their life’s 
work. Why not let Otis serve you? 


Producers of DON CARLOS MEDELLINS | 
OTIS ARMENIAS « CARMENCITA 
MANIZALES * ROLLO BUCKS 
OTIS MEXICANS * CENTRAL AMERICANS 
VENEZUELANS AFRICANS 
and those Team-Mates of Quality 
GENUINE CUSTOM-BUILT VINTAGE BOURBONS 


OTIS MSALLISTER 


Established 1892 


SAN FRANCISCO 4 


310 Sansome St. - 

MEMBER OF Ny CAN 
129 Front St. 

NEW ORLEANS 12 


322 Magazine St 
CHICAGO 10 
510 N. Dearborn St. 


HOUSTON 
1 Main St 


LOS ANGELES 13 
837 Traction Ave. 
ST. LOUIS 2 
216 S. 7th St. 


TORONTO 2 
228 King St., East 
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